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THe  NATIONS  NEWSPAPER 


USATCHMT  will  be  coast  to  coast  months  eaity 

With  an  average  daily  circulation  of  221,978  in  early  October  instead  of  a  projected  200,000  at  year  end,  USA  TODAY 
will  begin  publishing  in  the  Pacific  Northwest  and  California  in  mid-November. 

TTiat  adds  five  strong  West  Coast  markets— Seattle  and  Portland  on  November  8  and  San  Francisco,  San  Jose  and 
Sacramento  on  November  15— to  the  cluster  markets  of  Washington,  D.C,  Baltimore,  Atlanta,  Minneapolis/St.  Paul  and 
Rttsburgh  for  The  Nation’s  Newspaper. 

And  by  the  end  of  1983’s  first  quarter,  we  will  be  in  15  of  the  nation’s  top  20  markets.  USA  TODAY,  The  Nation’s 
Newspaper— from  coast  to  coast 

ThellSAin  an  entirely  diffierent  way 


Recently,  the  San  Antonio  Light  introduced  a  completely  redesigned  Sunday  TV 
Week  magazine  with  expanded  24 -hour  grids  and  logs  for  local,  cable  and 
network  television  listings... plus  gossip,  games,  color  posters  and  more!  Reaction 
to  the  new  magazine  has  been  fantastic,  both  locally  and  nationally.  Share  with  us 
the  quotes  below. 


CBS  NBC 


‘^'Congratulations  on  your  new  T\  hook.  "Beautiful  T\  book!  Looks  like  you  guys 
It  has  everything!  I  especially  note  have  ‘seen  the  light'  and  moved  into 

there  is  something  for  everyone  in  the  the  big  league.  )ou've  got  quantity  and 
family  to  pn/ov.”  Axel  Petersen  r/// a //7  v.”  Gene  Shepherd 

ABC 

‘‘i\ever  in  my  thirty  years  at  this  company  have  I  seen  any  newspaper  T\ 
supplement  to  equal  the  San  Antonio  Light's  T\  Week... yours  is  a  ‘stale  of 
the  art'  TV  magazine.  It  sets  a  new  high  mark  in  T\  Sunday  supple¬ 
ments."  Joe  Maggio 


San  A^^^Light 

THE  LARGEST  AND  BEST  NEWSPAPER  IN  SOUTH  TEXAS 


Flint  Ink  delivers 
in  more  ways  than  one! 


Our  fleet  of  68  ink  tankers,  largest  of  its  kind,  is  on  the  road  daily 
to  service  newspapers  from  coast  to  coast. 

Of  equal  importance  is  the  fact  that  these  tankers  are  deliver¬ 
ing  a  consistent,  proven  product — backed  by  Flint  Ink's  long¬ 
standing  dedication  to  quality,  service  and  specialized  bulk  han¬ 
dling  techniques. 

We  offer  technical  support  from  all  32  of  our  manufacturing 
facilities. 

CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOUS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  -  SPARTANBURG 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


To  narrow  the  gap. 

The  distance  between  Florida  and  Kenya  is 
about  8,000  miles.  That  gap  has  been  narrowed 
considerably  since  Gideon- Cyrus  Mutiso  stepped 
away  from  his  typewriter  in  Nairobi  and  came  to 
work  at  the  St.  Petersburg  Times. 

“Cy”  Mutiso  is  an  assistant  managing  editor. 

His  3-month  stay  at  the  Times  is  part  of  a  unique 
“twinning”  program  between  the  St.  Petersburg 
newspaper  and  the  Nation  and  laifa,  largest 
newspaper  group  in  Kenya. 

The  concept  of  twinning  newspapers  to 
promote  development  and  greater  understanding 
between  developed  and  developing  nations  was 
first  voiced  by  the  Aga  Kahn,  principal  share¬ 
holder  of  the  Nation  group,  in  a  speech  to  the 
International  Press  Institute  in  March  1981. 

The  twinning  between  the  Times  and  Nation 
involves  exchanges  of  information  and  staff 
personnel  in  the  editorial,  business,  advertising, 
marketing,  circulation  and  production  depart¬ 
ments.  It  is  one  of  the  first  such  ventures 
ever  undertaken. 

We  look  upon  it  as  a  positive  approach  toward 
strengthening  the  survival  and  service  of  free 
expression  to  all  peoples. 


#t.  pplprsburn  (Eimps 
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*  Ma|or  meetings  In  bold  face 

NOVEMBER 

7.10— Association  of  National  Advertisers,  Breakers.  Palm  Beach 
Fla. 

7>10 — Public  Relations  Society  of  America,  national  con¬ 
vention,  Hilton  Hotel,  San  Francisco. 

9- 11— Audit  Bureau  of  Circulations  annual  conference,  Waldorf- 

Astoria  Hotel,  New  York  City. 

9>1 2— Associated  Press  Managing  Editors,  Hotel  del  Coronado, 
Coronado,  Calif. 

10- 13— Society  of  Professional  Journalists,  SDX,  national  convention, 

Hyatt  Regency  or  Marc  Plaza  Hotels,  Milwaukee,  Wise. 

14-17— Southern  Newspaper  Publishers  Association,  Boca  Raton  Ho¬ 
tel  and  Club,  Boca  Raton,  Fla. 

18-19— New  Jersey  Press  Association,  Seaview,  Absecon,  N.J. 

22-23 — Conference  on  the  Responsibilities  of  Journalism, 

The  Center  for  Continuing  Education,  University  of  Notre  Dame. 
South  Bend,  Ind. 


2-3 — International  Press  Institute  conference  on  “Govern¬ 
ment  and  Media  in  Free  Societies",  Royal  Monceau  Hotel,  Paris 
France. 

2-4 — New  England  Society  of  Newspaper  Editors,  Shera¬ 

ton  Islander  Inn,  Newport.  R.l. 

2-5— 1st  National  Hispanic  Media  Conference,  Town  &  Country  Hotel, 
San  Diego,  Calif. 

JANUARY 

9- 12 — National  Retail  Merchants  Association,  N.Y.  Hilton/ 

Sheraton  Centre.  N.Y.,  N.Y. 

12-15— ANPA  Labor  and  Personnel  Relations  Conference, 

Boca  Raton,  Fla. 

23-26— International  Newspaper  Advertising  and  Marketing 
Executives,  Caesar's  Palace,  Las  Vegas,  Nev. 

23-27 — Association  of  Area  Business  Publications,  LaCos- 

ta  Hotel  and  Spa,  Carlsbad,  Calif. 

Seminars/Workshops/Clinics 

NOVEMBER 

7-9— Supervisory  Development  Workshop,  sponsored  by 

ANPA  and  New  Jersey  Press  Association.  Cherry  Hill  Inn,  Cherry 
Hill,  N.J. 

7-17 — American  Press  Institute  seminar  “Lifestyle  Section 

Editors",  Reston,  Va. 

7-17 — American  Press  Institute  seminar  "Classified  Adver¬ 

tising  Manager",  Reston,  Va. 

10- 12 — ICMA/Univ.  of  South  Carolina  seminar,  Univ.  of  South 

Carolina,  Columbia,  S.C. 

15-17 — Labor  Relations  Seminar,  co-sponsored  by  ANPA, 
Pacific  Northwest  Newspaper  Association.  Western  Newspaper 
Industrial  Relations  Board,  Cathedral  Hill  Hotel,  San  Francisco, 
Calif. 

15- 19— ANPA  Management  Development  workshop,  Hyatt 

Regency  Crystal  City,  Washington,  D.C. 

16- 18— Conferences  for  Journalists,  "Changing  Population 

Patterns”,  sponsored  by  Washington  Journalism  Center,  Water¬ 
gate  Hotel,  Washington  D  C. 

DECEMBER 

1-3— Managing  People  in  the  Circulation  Department,  spon¬ 
sored  by  ANPA/ICMA/NPRA,  Dunfey  Hotel,  Dallas,  Tex. 

1*3 — National  Conference  of  Editorial  Writers  seminar, 

"War  and  Peace:  Arming,  Disarming  and  Public  Ferment”,  in  co¬ 
operation  with  College  of  Journalism,  University  of  Maryland, 
Adult  Education  Center,  College  Park,  Md. 
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The  Real  Estate  Round  Table  and  Friday  Real  Estate  Report.  New  in  the  Dallas  Morning  News. 

GROUND-BREAKINC  NEWS  COVERAfiE  FOR  A  CITY 
MRREARS  NEW  GRODNO  EVERY  RAY 


HERSHEL  PIERCE 

President 

Pierce  BuUders  Inc. 


WIUIAM  B.  BRUECaEMAN 

VIRGWU  COOK 

Actif^  Chairman  Real  Estate 

President 

Sautbem  Methodist  University 

Henry  S.  Milter  Co. 

The  Dallas  Morning 
News  is  breaking 
new  ground  with 
our  Real  Estate  Round 
Table.  We’ve  assembled 
business  and  academic 
experts  who  will  convene 
on  a  regular  basis  to  analyze 
local  real  estate  trends. 
Their  views  are  then  pub¬ 
lished  exclusively  in  The 
Dallas  Morning  New's. 

Our  new  Friday  Real 
Estate  Report,  in  our  busi¬ 
ness  section,  is  another  real 
estate  news  innovation. 


This  exclusive  weekly  pre¬ 
sentation  includes  coverage 
and  commentary'  by  Steve 
Brown,  one  of  the  South- 
w  est’s  most  respected  real 
estate  w  riters.  Plus  analysis 
of  commercial  and  residen¬ 


Business 


tial  real  estate  trends,  loca¬ 
tions  and  selling  prices  of 
homes  sold  in  the  Dallas 
area,  mortgage  rates  and 
construction  starts  —  even 
median  home  prices  from 
around  the  country. 

The  Dallas  Morning  News 
Real  Estate  Round  Table  and 
Friday  Real  Estate  Report. 
Two  more  ways  we  deliver 
useful,  innovative  news 
coverage.  And  two  more 
reasons  why  nobody  beats 
The  Dallas  Morning  News  in 
the  morning. 


PornitiQ 

The  Voice  of  Texas. 


Writing  guide _ 

By  Ethel  Grodzins  Romm 

Mapping:  I  See  What  I  Mean  #38 

An  experienced  reporter  goes  out  on  a  story,  say  the  closing 
of  a  llC^year-old  piano  factory,  and  quickly  writes  24”  of 
flowing,  fact-jammed,  apparently  effortless  copy.  Frank  J. 
Prial  did  such  a  story  for  the  New  York  Times  (8/  /  82,  pg. 

B I ).  Would  you  have  trouble  meeting  a  similar  deadline?  Are 
you  a  tyro  who  comes  back  from  an  assignment  with  a  note¬ 
book  full  of  facts,  or  with  too  few  facts,  but  with  less  time  to 
deadline  than  you  need  to  shape  a  good  story? 

If  so,  try  mapping,  a  novel  way  to  outline  that  takes  only 
seconds  to  generate  and  organize  facts.  Soon  you  probably 
won’t  need  to  map  because  the  organization  will  be  in  your 
head,  which  is  where  you  will  write  the  story  on  your  way 
back  to  the  paper,  as  the  pros  do. 

Marilyn  Hanf  Buckley,  U.  Cal.  Berkeley  Dept,  of  Educa¬ 
tion,  invented  it.  I'm  told,  in  1971.  She  calls  it  mapping,  “a 
preparation  .  .  .  for  the  writing  journey.”  It's  also  known  as 
clustering,  since  the  system  clusters  ideas  that  belong 
together.  Designers  use  similar  noodlings  —  link-node  and 
bubble  diagramming,  analogue  study,  language  cascade,  etc., 
all  fine  ways  to  brainstorm  with  yourself. 

Here’s  how  to  make  Marilyn’s  Map  on  any  subject.  Begin 
by  sketching'a  box  or  circle  in  the  middle  of  the  page,  inside 
which  you  write  your  assignment.  Then  draw  an  idea  highway 
out  of  that  center,  labeled  with  a  concept  like  HISTORY 
(write  in  caps  so  you  can  read  it  later).  On  little  driveways  jot 
down  facts  related  to  the  history  of  your  subject  until  you 
have  exhausted  that  line  of  thought.  Add  driveways  to  that 
idea  highway  whenever  you  think  of  them. 

Start  a  new  concept  (DESCRIPTION,  DEFINITION, 
CAUSES,  SOLUTIONS,  PEOPLE,  etc.)  by  starting  a  new 
idea  highway.  Connect  highways  with  back  roads;  these 
wandering  doodles  later  pull  your  story  together.  Keep  going 
until  you  have  enough  material. 

Similar  facts  find  each  other.  To  pros,  this  usually  invisible 
process  has  become  automatic.  With  mapping,  your  thinking 
becomes  visible .  U  se  it  before  going  out  on  an  assignment  and 
you  will  be  asking  the  questions  whose  answers  give  depth  to 
your  story. 


After  you  went  to  the  piano  factory,  the  left  part  of  your 
map  for  writing  the  story  might  begin  to  look  like  this. 


Diagrams  can  take  various  forms.  For  many  ingenious 
examples,  see  Mappinfi  the  Writing  Journey, by  Buckley  and 
Owen  Boyle.  Send  $3.50  to  Publications  Dept.  K,  Bay  Area 
Writing  Project,  5635  Toman  Hall,  U.  Cal  Berkeley,  CA 
94720.  Highly  recommended  for  new  or  burned-out  reporters 
and  editors. 

NEXT:  Rooting  around  for  ideas. 
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For  once,  you're  going  to 
be  One  Up  on  the  Holidays 

felres  for'  U°pf  ^ewsDaoerf  ArrrtTi  f  ^-.Id  a  special 

alrlTy  mo^g  on  yo^UpTwte  ^  ^  these  29  festive  features. 


There  are  three  categories-consumer,  food,  family- 
and  each  is  chock  full  of  holiday  news  and  hints.  Subjects 
range  from  Biblical  videodiscs  to  the  Great  Cranberry 
Controversy. 


The  UPl  holiday  package  is  just  another  way  we’re 
keeping  newspapers  One  Up  on  the  World.  (And  One  Uo 
on  the  Holiday  Crunch.) 

UNITED  PRESS  INTERNATIONAL 


They’ve  been  written  by  some  of  our  top  feature  writers- 
Gay  Pauley,  Kenneth  R.  Clark,  Jeanne  Lesem,  Peter  . 
Costa,  Frederick  Winship,  Pat  McCormack  and  others. 


in 

OneUpontheVlfciild 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robwt  U.  Brown,  Prostdont  and  Editor  Jamos  Wright  Brown 

Fardliiand  C.  Taubnar,  Publlahar  PubUahar,  Chairman  of  tha  Board,  1912-1959 


Standardization  of  page  sizes 

The  Newspaper  Advertising  Bureau  is  suggesting  replace¬ 
ment  of  the  existing  Standard  Advertising  Units  with  a  new 
system  based  on  column  inches  and  called  Newspaper  Adver¬ 
tising  Units.  The  proposal,  which  is  in  the  nature  of  a  “trial 
balloon”  being  floated  at  meetings  of  newspaper  executives, 
calls  for  newspapers  to  standardize  their  page  sizes  and  for¬ 
mats — ^to  adopt  a  55-inch  web  width,  a  13-inch  page  width  and 
a  six-on-six  format  for  news  and  advertising. 

Suggestions  for  standardized  newspaper  page  sizes  are  not 
new.  But  it  may  be  that  the  present  level  of  advertising  in 
newspapers,  the  cost-consciousness  of  publishers,  the 
threats  of  competition  from  other  existing  or  potential  adver¬ 
tising  media,  and  the  promise  of  savings  to  be  made,  have 
created  the  right  climate  for  an  idea  “whose  time  has  come.” 

The  proposal  would  make  it  easier  and  less  expensive  for 
advertisers  and  agencies  to  create  and  buy  newspaper  ad 
space.  Savings  could  be  realized  right  through  the  newspap¬ 
er  manufacturing  process  and  into  the  newsprint  mills. 

The  magnitude  of  the  task  of  getting  more  than  1,700  news¬ 
papers  to  standardize  anything  has  always  been  a  major 
deterrent  to  such  proposals.  But  the  first  giant  step  toward 
accomplishing  it  was  taken  with  adoption  of  the  Standard 
Advertising  Units.  It  wouldn’t  take  agreement  among  too 
many  large  newspapers  to  take  the  next  giant  step. 

The  Providence  ad  case 

If  newspapers  are  deprived  of  the  right  to  reject  advertis¬ 
ing  copy  for  any  one  of  a  variety  of  reasons,  then  they  will  be 
placed  in  the  position  of  a  “common  carrier”  that  must  accept 
any  advertising  offered  to  them  by  anyone. 

That  is  why  the  case  now  before  the  Supreme  Court  of  the 
United  States  involving  the  Providence  Journal  is  critical. 

Up  until  now  the  courts  hace  held  generally  that  newspa¬ 
pers  cannot  be  forced  to  accept  ad  copy.  The  present  case 
claims  a  violation  of  the  anti-trust  laws  by  an  advertiser  who 
said  he  was  injured  by  the  newspaper’s  non-acceptance  of  his 
copy. 

If  the  Court’s  final  ruling  is  unfavorable  to  the  newspaper, 
it  will  open  up  a  new  field  of  legal  harassment  of  the  medium. 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  June  30.  1962- 


t^ABP 
AN  PA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  March  22. 1884:  Newspaperdom  established 
March.  1892.  the  Fourth  Estate.  March  1. 1894;  Editor  & 
Publisher.  June  29. 1901 ;  Advertising.  January  22. 1925 

Managing  Editor 

Jerome  H.  Walker,  Jr 
Associate  Editors 
John  P.  Consoli,  Bill  Gloede, 

Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Celeste  Huenergard 
Washington,  D.C.  Editor 
Denise  Kalette 
West  Coast  Correspondent 
M.  L.  Stein 
Promotion  Manager 
Terilyn  McGovern-Mazza 
Advertising  Manager 
Donald  L.  Parvin 
Sales  Representatives 
John  S.  Long,  Robert  J.  Mathes. 
Charles  E.A.  Muldaur,  Durland  Stewart 
Erich  P.  Sturn 

Advertising  Production  Manager 

Louise  A.  Villani 

Classified  Advertising  Manager 
Pamela  J.  Barns 
Circulation  Manager 
Wilfred  E.  Richards 
Photocomposition  Manager 
Katherine  H.  Barns 
Librarian 
Juanita  Hatcher 


OFFICES 

General:  575  Lexington  Ave.  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  Time  Life  Bldg..  Suite  2720,  303  East 
Ohio  Street  60611.  Phone  (312)  645-0123. 
Celeste  Huenergard,  Editor.  John  S.  Long, 
ad  sales. 

Long  Beach:  247  Roycroft  Ave.,  Long  Beach, 
Calif.  90803.  (213)  439-0829.  M.  L.  Stein, 
correspondent. 

Los  Angeles:  3450  Wilshire  Boulevard,  Suite 
407,  90010.  Phone  (213)  382-6346.  William 
Marshall — Scott,  Marshall,  Sands  &  McGin- 
ley,  ad  representatives. 

San  Francisco:  433  California  St.  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott, 
Richard  Sands — Scott.  Marshall.  Sands  & 
McGinley.  ad  representatives. 

Washington:  1295  National  Press  Building, 
Washington,  D.C.  20045.  Phone  (202)  628- 
8365.  Denise  Kalette,  Editor. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0. 
Phone  (416)  833-6200.  Donald  Fenn,  Fenn 
Co..  Inc.,  ad  representatives. 


Telephone  numbers 

The  Associated  Press  reports  it  has  a  staffer  in  Helena, 
Mont.,  named  Tom  Laceky,  who  collects  telephone  numbers. 
It  isn’t  a  hobby — strictly  utilitarian.  He  has  a  card  file  of  300 
to  400  numbers  of  public  telephone  booths  in  public  places  as 
well  as  remote  ones — bar  rooms,  street  corners,  public  build¬ 
ings,  arenas.  His  theory  is  that  few  people  can  walk  by  a 
ringing  telephone  and  when  he  gets  a  tip  about  a  news  event 
in  a  certain  area  he  usually  can  get  someone  on  the  line  to  tell 
him  what  is  happening.  We’ll  bet  a  lot  of  reporters  will  copy 
that  one. 


INDEX  TO  ISSUE 


Ad  scene . 24 

Calendar . 2 

Equipment  news  section . 32 

Newspeopie  in  the  news . 26 

Notes  on  people . 29 

Syndicates . 40 

Shop  Talk  at  Thirty . 52 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
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Letters 


SCORED 

Those  who  “wonder  what  the  shouting 
was  all  about”  must  be  wondering  even 
more  about  your  supportive  editorial  on 
“Camel  Scoreboard,”  (E&P,  October 
16). 

First,  the  editorial  was  based,  in  part, 
on  “Scoreboard”  subscribers 
“increasing  the  newshole  by  nearly  100% 
for  readers”  whereas,  in  fact,  the  article 
(E&P,  Oct.  16,  page  26)  states  that  Wichi¬ 
ta  Falls  (Tex.)  Times  and  Record-News 
president  and  publisher  James  D.  Loner- 
gan,  said  he  increased  the  sports  news- 
hole  of  both  papers  by  100  pages 
annually.  There’s  a  difference. 

Second,  Mr.  Lonergan  states  that  read¬ 
er  reaction  “has  been  .  .  .  in  a  positive 
vain.”  I  can't  help  but  wonder  where  the 
vanity  lies. 

Third,  he  maintains  his  papers’  “edito¬ 
rial  virginity  is  in  tact  (sic).” 

His  statements  remind  me  of  two 
women  I  have  encountered  in  my  check¬ 
ered  past.  One  was  a  free  spirit  (and 
otherwise)  except  on  a  Saturday  night, 
when  she  engaged  in  some  light  hook  for 
pin  money.  She  resented  being  called  a 
prostitute  because  she  sold  only  one  night 
a  week  what  she  normally  gave  away. 

The  other  frequently  would  engage  in 
imaginative,  and  exuberant  frolics  in  the 
back  seat  of  a  car  with  any  number  of 
boyfriends  (singularly  or  collectively), 
but  steadfastly  refused  to  engage  in  sex¬ 
ual  intercourse,  insisting  that  she  save 
this  sole  pleasure  for  marriage.  1  am  con¬ 
vinced  that  she  embarked  upon  her  wedd¬ 
ing  night,  like  Mr.  Lonergan’s  papers, 
with  her  virginity  intact. 

I  think  this  goes  to  show  that  when  an 
advertiser  coughs  up  revenue,  some  in 
our  profession  fill  carloads  with  justifica¬ 
tion  as  to  how  a  questionable  practice 
benefits  readers. 

Robert  Bentley 

(Bentley  is  managing  editor  and  edito¬ 
rial  director  of  the  Bakersfield  Califor¬ 
nian.) 


UNREALIZED  POTENTIAL 

1  have  been  involved  with  an  electronic 
publishing  system  for  several  months, 
and  being  a  systems  manager  affords  me 
the  opportunity  to  read  Editor  &  Pub¬ 
lisher  on  a  regular  basis.  But  I  find  the 
magazine’s  coverage  of  videotex,  only  of 
mild  interest. 

It  seem  that  most  people  have  not  fully 
realized  the  concept,  or  potential  of 
videotex.  It  is  the  new  medium  that  must 
supply  some  information  unique  to  itself. 
And  it  must  present  information  in  such  a 


way  that  is  unique  to  itself.  One  method  is 
indexing.  But  it  is  an  old  hat  idea.  The 
new  medium  should  do  a  service  for  the 
customer  which  will  benefit  him  where 
radio,  tv  and  newspapers  cannot.  For  a 
simple  example,  videotex  could  use  a 
computer  program  that  shows  a  grocery 
list,  totals  it  and  compares  it  to  another 
store.  It  is  known  that  customers  read  a 
newspaper  for  the  ads  also.  Videotex  can 
help  determine  the  best  bargains  for  con¬ 
sumers. 

A  recent  survey  said  that  the  average 
videotex  user  is  a  white  middle  class  male 
with  a  home  computer.  Some  people  act 
as  if  this  has  some  relative  bearing  on  the 
future  of  videotex.  What  did  they  expect? 
A  black  low-income  female  with  a  port¬ 
able  Panasonic?  Videotex  will  not  sell 
itself  yet.  It  must  be  commercialized  and 
promoted. 

Home  video  games  are  an  emotional 
enticing  hot  medium.  Their  comparison 
to  videotex  is  not  dissimilar.  Where  home 
games  will  vigorously  massage,  videotex 
can  gently  stroke  the  masses. 

The  new  massage  technique  of 
videotex  needs  to  be  explained  in-depth, 
which  is  the  premise  of  my  new  book.  It  is 
tentatively  titled,  “Marshall  Would  Turn 
Over  In  His  Grave.” 

Timothy  Lahr 

Cowles  Publishing 
Spokane,  Wash. 


CENSORED 

E&P's  readers  are  invited  to  partici¬ 
pate  in  a  national  media  research  project 
to  compile  “The  Ten  Best  Censored  Stor¬ 
ies  of  1982.” 

They  can  help  the  public  learn  more 
about  what  is  happening  in  its  society  by 
nominating  stories  they  feel  should  have 
received  more  coverage  in  the  mass  news 
media. 

The  story  should  be  current  and  of 
national  social  significance.  It  may  have 
received  no  media  coverage  at  all, 
appeared  in  the  back  pages  of  a  news¬ 


paper  or  in  a  small  circulation  magazine. 

The  deadline  for  nominations  for  the 
seventh  annual  effort  of  Project  Censored 
is  February  I,  1983. 

To  nominate  a  “best  censored”  story 
of  1982,  readers  should  send  a  copy  of  the 
story,  including  source  and  date,  to  Dr. 
Carl  Jensen,  Project  Censored,  ^noma 
State  University,  Rohnert  Park,  CA 
94928. 

Dr  .  Carl  Jensen 


SERIOUS  MATTER 

As  an  eighteen  year  veteran  of  the  wine 
and  spirits  industry,  I  must  object  to  the 
use  of  the  word  “booze”  as  used  both  on 
the  cover  of  your  October  23  issue  and  in 
the  inside  story  about  the  campaign  on 
alcoholism  created  by  N.W.  Ayer,  Inc. 

Certainly,  no  one  can  complain  about 
the  content  of  the  article;  as  Mr.  Hago- 
pian  said,  there  is  a  world  of  difference 
between  moderate  drinking  and  alcohol¬ 
ism. 

It  seems  hypocritical  to  take  a  position 
against  this  serious  disease,  and  then  to 
treat  beverage  alcohol  products  in  such  a 
casual,  almost  frivolous  way.  “Booze” 
connotes  a  bum,  stretched  out  on  a  street 
corner  in  some  of  the  more  unsavory 
areas  of  our  larger  cities.  Certainly  there 
is  nothing  funny  about  that. 

I  am  not  trying  to  elevate  beverage 
alcohol  products  to  a  position  of  sanctity. 
The  National  Council  on  Alcoholism  and 
Advertising  Council  campaign  treats  the 
products  as  though  they  are  potentially 
dangerous,  and  rightly  so.  However,  mil¬ 
lions  of  people  in  this  country  do  enjoy 
these  products  and  use  them  in  a  respon¬ 
sible  way. 

I  am  suggesting  that,  the  more  these 
products  are  treated  in  a  responsible  man¬ 
ner  in  the  press  and  by  those  in  public  life, 
the  more  likely  it  is  that  consumers  will 
respond  by  using  the  products  in  a  similar 
manner. 

Robert  A.  Monroe 

(Monroe  is  president.  Summit  Sales  Co., 
N.Y.,  N.Y.) 


KUDO 

Eugene  C.  Patterson 
Editor  &  President 
St.  R’terslnir^  Times 

"The  New  York  Times  logotype 
says  quality  to  our  readers,  too. 

I'd  hate  to  try  to  get  out  a  paper 
without  it.  Here  lately,  Tony  Lewis 
is  worth  the  price  of  admission." 


For  details,  contact  Sam  Summerlin 
or  Harriet  Stanton,  (212)  972-1070 


She  jjork  Stme0 
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Banks  tighten  up  on  credit 

AP  members  hit  with  9.5% 
speciai  rate  assessment 


By  John  Consoli 

A  9.5%  special  assessment  will  be 
added  onto  Associated  Press  members’ 
regular  dues  next  year  in  order  to  raise 
approximately  $10.6  million  in  additional 
revenue  for  the  1983  budget  of 
$184,000,000. 

The  AP  board  of  directors  has  also  put 
together  a  new  regular  annual  dues 
assessment  formula  which  it  hopes  to 
place  into  effect  by  1984.  The  current  sys¬ 
tem  of  assessing  members  has  been  called 
unfair  by  some  AP  members.  No  details 
on  the  new  formula  were  available. 

As  far  as  the  9.5%  special  assessment 
for  the  coming  year,  this  will  be  the  first 
time  a  portion  of  it  will  go  toward  the 
capital  improvement  budget  rather  than 
the  entire  amount  being  used  to  cover 
increases  in  operating  expenses. 

Of  the  total  special  assessment,  6.4% 
or  $6.78  million  will  go  to  cover  increases 
in  operating  expenses,  and  3. 1%  or  $3.28 
million  will  be  appropriated  to  acquire 
capital  equipment,  such  as  satellite  earth 
dishes  and  new  front  end  systems. 

Frank  Batten,  chairman  of  the  AP 
board  and  chairman  and  chief  executive 
officer  of  Landmark  Communications, 
notified  members  of  the  special  assess¬ 
ment  via  a  letter  dated  October  20.  The 
AP  board  held  meetings  last  month  in 
London,  England,  and  Zurich,  Switzer¬ 
land,  where  they  approved  the  new 
budget  assessment. 

Batten  told  E&P  the  9.5%  assessment 
is  in  line  with  special  assessments  memb¬ 
ers  have  been  called  on  to  pay  in  each  of 
the  last  several  years.  Batten  said  those 
assessments  were  in  the  9.5%  to  11% 
range  each  year.  One  difference  this  year. 
Batten  said,  is  that  a  portion  of  the  assess- 
ment  will  go  toward  the  capital 
improvement  budget  rather  than  the  en¬ 
tire  assessment  going  toward  the 
operating  expense  budget.  He  said  the 
percentage  of  increase  called  for  under 
the  assessment  will  be  the  same  for  all 
newspapers  and  broadcast  members, 
regardless  of  size. 

Batten  said  the  6.4%  of  the  special 
assessment  that  will  go  toward  next 
year’s  operating  budget  is  actually  3%  to 
4.5%  less  than  it  has  been  in  previous 
years. 

In  a  report  to  the  Associated  Press 
Managing  Editors  a  year  ago,  Keith  Ful¬ 


ler,  AP  president  and  general  manager, 
disclosed  that  AP’s  operating  budget  for 
1982  was  $170  million,  up  from  $151  mil¬ 
lion  the  previous  year  (E&P,  October  24, 
1981). 

Fuller  said  at  the  time  that  $23  million 
would  be  used  to  pay  for  satellite  equip¬ 
ment  and  modernization  of  AP  bureaus. 
The  figure  was  later  pared  down  to  $12.2 
million. 

Batten  said  AP  members,  for  the  first 
time,  will  be  assessed  to  cover  increased 
capital  expenditures  because  the  banks 
“have  insisted  that  a  higher  proportion  of 
AP’s  capital  spending  come  from 
internally-generated  funds  rather  than 
debt.’’ 

AP  has  built  up,  through  bank  loans  to 
finance  capital  improvements  over  the 
years,  an  outstanding  debt  that  is  nearly 
equal  to  its  annual  capital  expenditures. 
Batten  said. 

The  banks  feel  that  AP  should  begin 
financing  some  of  these  capital 
improvements  through  membership 
generated  funds  until  the  proportion  of 
the  annual  capital  budget  to  the  outstand¬ 
ing  debt  for  capital  improvement  can  be 
shifted. 

Batten  said  AP  has  an  outstanding  debt 
in  bank  loans  of  $13  million,  up  from  $2.7 
million  in  1974.  Capital  expenditures  will 
reach  $14  million  this  year. 

“The  reality  is  that  the  AP,  like  all 


other  worldwide  newsgathering  organiza¬ 
tions,  has  become  a  capital-intensive  en¬ 
terprise,”  Batten  said. 

“In  recent  years,  the  AP  has  financed 
the  bulk  of  its  escalating  equipment  needs 
with  expensive,  short-term  debt,”  he 
said.  “It  can  no  longer  do  so.  As  a  non¬ 
profit  cooperative,  the  AP  has  not 
accumulated  earnings.  Its  equity  capital 
is  insignificant.  Thus,  AP  does  not  have 
access  to  long-term  debt  markets  at 
realistic  interest  rates.  Now,  the  banks 
have  insisted  that  a  higher  proportion  of 
AP’s  capital  spending  come  from 
internally-generated  funds  rather  than 
debt. 

“These  factors  have  forced  the  board 
to  turn  to  the  members  to  provide  part  of 
the  capital  required  to  maintain  a  reliable, 
competitive  and  efficient  com¬ 
munications  system  at  the  AP. 

“We  realize  that  the  economy  has  been 
hard  on  many  members,”  Batten  said. 
“It  is  a  painful  time  for  us  to  add  a  capital 
assessment  to  the  normal  increase  in 
operating  costs.  But  the  board  is  con¬ 
vinced  that  the  decision  was  unavoidable 
and  could  not  be  delayed.” 

Batten  stressed  that  AP  is  not  in  finan¬ 
cial  difficulty.  He  said  AP,  this  year,  will 
end  the  year  with  about  a  $2.5  million  loss 
on  operating  services  provided  to  memb¬ 
ers,  but  that  loss  would  be  made  up  on 
profits  made  in  other  areas,  such  as  ser¬ 
vices  sold  to  foreign  media,  AP-Dow 
Jones  News  Service,  and  sale  of  photos, 
among  other  things. 

He  said  this  is  no  different  than  in  years 
past.  “A  loss  in  operating  services  in 
years  past  have  been  covered  by  profits  in 
other  areas.” 

According  to  Batten,  AP  has  lost 


(Continued  on  page  20) 

UPl  offers  custonriized  cable  service 


United  Press  International  said  it 
will  offer  a  new  service  teat  witt  help 
newspapers  develop  prosramining, 
on  their  cable  tv  channels. 

The  service,  called  ctistomized 
UPl  CaWe  News,  wiff  be  sent  by  high¬ 
speed  signal  via  both  the  Wester  Hi 
and  the  Satcom  3-R  satellites  begin¬ 
ning  December  1. 

UPl  Cable  News  is  a  programm- 
able  alphanumeric  news  service 
which  can  be  designed  and  tattored 
to  the  needs  and  interests  of  each 
communityt  according  to  the 
announcement  teis  week.  Newspap¬ 
ers  can  use  any  combinaffon  of  the 
UPl  service  and  ffteir  own  locally 
produced  news  and  advertisements 
injteejgiogramnte 


UPl  said  tee  hardware  for  tee  ser¬ 
vice  is  fully  compatible  wite  all  ex¬ 
isting  newspaper  front  end  systems 
and  attows  direct  intertece  with  local 
cable  systems. 

Joint  newspaper-cable  ventures 
using  the  new  service  will  be 
announced  soon  in  several  markets, 
UPl  said. 

UPl  Cable  News  will  be  readily 
available  wherever  there  is  a  UPl 
di^  already  in  place  to  receive  a 
newspaper’s  regular  copy  from  UPl. 

The  service  be  transmitted  via 

Satcom  3-R’s  Transponder  6,  using 
the  vertical  blanking  interval  of  tee 
WTBS  channel.  Virtually  all  cable 
systems  already  have  a  dish  cap¬ 
able  of  receiving  this  signal,  UP! 
_ _ 
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ZESTY  HEADS  AND  SHORTER  STORIES: 

Midwest  daily  finds  cure 
for  case  of  the  blahs 


By  Celeste  Huenergard 


readers  for  ideas  on  how  to  improve  the 
Courier  because,  “I’d  rather  hear  (them) 


“everything  from  pot  to  patriotism.” 
Two  artists  have  joined  a  staff  feature 
artist  to  concentrate  on  news  and  promo¬ 
tion  work. 

One  typical  front  page  last  month  in¬ 
cluded  nine  spot-color  teasers  in  four 
different  colors;  a  yellow  boxed  index;  an 
excerpt  from  the  series,  “Indecent  Expo¬ 
sure — A  True  Story  of  Hollywood  and 
Wall  Street”;  and  a  lead  story  headed, 
“Buried  Alive.” 


Two-and-a-half  years  ago,  Stuart  H. 
Schwartz  walked  into  the  Davenport  (la.) 
Quad-City  Times  to  announce  that  the 
award-winning  daily  was  suffering  from  a 
degenerative  case  of  the  blahs. 

“You’re  good  and  you  win  all  sorts  of 
journalism  awards,  but  what  good  are 
awards  if  people  find  you  boring,”  the 
32-year-old  Georgia  State  journalism  pro- 
fessor/consultant  declared  after  his  leng¬ 
thy  examination  of  the  market. 

His  prescription:  become  a  sanitized 
version  of  the  New  York  Post. 

Today  the  newspaper  doctor,  as  he 
likes  to  refer  to  himself,  is  ready  to  hand 
the  daily  a  clean  bill  of  health. 

A  12-inch  story  limit  keeps  articles 
short  and  with  a  few  jumps,  a  palette  of 
colors  and  teasers  dominates  the  front 
page  and  section  fronts,  larger  headlines 
aim  at  the  sensational  while  more  digests 
and  a  complete  contents  repackaging 
make  the  news  easier  to  find  and  absorb. 
According  to  one  Iowa  journalist,  the 
Times  now  holds  the  state’s  record  for 
headline  exclamation  marks. 

The  leap  from  blah  to  racy  has  left 
many  Iowa  editors  muttering  that  the  all¬ 
day  broadsheet  has  become  little  more 
than  a  Com  Belt  version  of  the  National 
Enquirer. 

Those  same  editors  brought  their  com¬ 
plaints  to  a  September  meeting  of  the 
Iowa  Daily  Press  Association  where 
Schwartz  was  a  featured  speaker — 
“They  were  cursing  me  under  their 
breaths,”  recalled  Schwartz — and  where 
the  Times  quietly  walked  off  with  the 
association’s  sweepstakes  for  general  ex¬ 
cellence. 

“While  the  paper  employs  martial  arts 
on  its  front  page  and  on  some  of  its  inside 
makeup,  colored  teasers  and  headlines 
draw  the  reader  inescapably  into  the  con¬ 
tents  of  the  paper.  There  is  no  way  not  to 
read  the  Times,”  William  Green,  a  jour¬ 
nalism  instructor  at  Duke  University  and 
a  former  Washington  Post  ombudsman, 
said  after  judging  the  Times  the  winner. 
“The  techniques  it  has  borrowed  from 
tabloids  are  backed  up  by  bright,  well- 
written  and  well-displayed  local  and  state 
reporting.” 

Green’s  endorsement  left  some  of  his 
listeners  writhing. 

One  returned  home  to  the  Ottumwa 
(la.)  Courier — related  to  the  Times 
through  its  Lee  Enterprises  parentage — 
and  lambasted  the  Times  in  an  op-ed 
piece  for  jeopardizing  journalistic  credi¬ 
bility.  In  closing,  the  editor  asked  his 
10 


from  you  than  from  the  newspaper 
doctor.” 

Times  executive  editor  Dan  Hayes 
merely  shook  his  head  when  informed  of 
the  negative  comments.  “I  know  a  lot  of 
editors  don’t  like  us,  but  we’re  trying  to 
interest  readers  not  editors.” 

Interesting  readers  in  a  market  that 
some  insist  has  more  media  per  capita 
than  any  other  place  in  the  country,  is  not 
an  easy  assignment. 

Nestled  along  the  banks  of  the  Missis¬ 
sippi,  180  miles  west  of  Chicago,  Daven¬ 
port  makes  up  one  part  of  the  Quad-Cities 
whose  combined  population  approxi¬ 
mates  350,000.  Situated  across  the  river 
from  one  another,  each  city  has  its  own 
independent  loyalties  and  daily  newspa¬ 
pers,  which  in  addition  to  the  Times  in¬ 
clude:  the  Moline  (III.)  Daily  Dispatch 
(circulation  35,994)  and  the  Rock  Island 
(III.)  Argus  (circulation  22,156). 

Three  television  stations,  15  radio  sta¬ 
tions,  and  numerous  weeklies  and  shop¬ 
pers  also  compete  for  the  consumer’s 
attention. 

Of  the  three  local  newspapers,  howev¬ 
er,  the  Times  leads  its  two  evening  rivals 
with  about  65,000  copies  during  the  week 
and  82,000  on  Sundays.  The  Sunday  cir¬ 
culation  total  currently  is  up  by  about 
1,000  copies  despite  a  spring  price  hike 
from  750  to  $1,  a  Times  executive  re¬ 
ported. 

Most  advertisers,  however,  are  still 
forced  to  run  in  all  three  dailies — a  re¬ 
quirement  that  could  change  if  one  of  the 
papers  succeeded  in  dominating  the  en¬ 
tire  area. 

Thus  the  Times’  switch  from  tradition¬ 
al  to  panache. 

“Nobody  went  to  the  top  of  the  moun¬ 
tain  and  saw  the  burning  bush,”  Hayes 
confirmed.  “Schwartz  was  the  catalyst 
when  he  showed  us  the  results  (from 
three  telephone  surveys).  We  were 
amazed  because  readers  didn’t  think  we 
were  as  exciting  as  we  thought  we  were .  ” 

Besides  an  affinity  for  “dullness” 
which  had  consistently  won  high  marks  in 
editorial  contests  over  the  years,  the  paper 
also  was  accused  of  carrying  too  much 
farm  news  and  not  enough  “chicken  din¬ 
ner”  stuff. 

Today  the  newshole  has  been  in¬ 
creased  by  4%,  with  a  heavier  emphasis 
on  features,  shorter  news  stories  and 
digests.  Sports  and  television  have  been 
alloted  more  space,  and  a  new  eight-page 
weekly  sound-off  section  gives  readers  a 
chance  to  anonymously  comment  on 


According  to  Hayes,  readers  like  the 
new  look. 

A  recent  survey  showed  that  more  than 
two  thirds  of  the  participants  thought  the 
paper  was  “livelier  and  more  interest¬ 
ing,”  57%  thought  it  was  “changing  into  a 
better  paper,”  while  20%  noticed  no 
change  at  all. 

Hayes  cited  the  number  of  respondents 
oblivious  to  the  Times’  face  lift  as  proof 
that  “readers  are  far  less  reactionary  than 
we  are.  We  fret  and  stew  over  some  insig¬ 
nificant  thing  and  the  reader  doesn’t  care. 
That’s  the  trouble  with  being  too 
predictable  .  .  .  you  become  so  God  aw¬ 
ful  boring.” 

“Boring”  is  a  word  Hayes  would  like 
to  eliminate  from  most  editors’  vocabu¬ 
laries. 

“A  lot  of  editors  don’t  have  many  good 
things  to  say  about  us  behind  our  backs. 
But  we  believe  that  if  the  newspaper  isn’t 
interesting,  it  won’t  be  read.  Many  of 
them  genuinely  believe  that  what  we’re 
doing  is  wrong  .  .  .  that  sometimes 
we’re  not  serious  enough  and  newspapers 
ought  to  be  serious;  that  sometimes  we’re 
not  somber  enough  and  newspapers 
ought  to  be  somber;  that  sometimes  we’re 
not  traditional  enough  and  newspapers, 
by  God,  ought  to  be  traditional,”  Hayes 
thundered,  thumping  his  desk  on  the 
word,  ‘traditional.’  “A  paper  loses  its 
credibility  no  matter  how  somber  or  tradi¬ 
tional  it  is  if  it’s  not  reliable  or  dependable 
which  we  are.” 

The  executive  editor,  whose  responsi¬ 
bilities  no  longer  extend  into  the  news¬ 
room  but  rather  concentrate  on  market¬ 
ing  and  promotion,  admitted  that  the 
Times  made  mistakes  initially  when  it 
switched  from  traditional  to  unorthodox, 
“because  sometimes  we  tried  to  make 
nothing  sound  exciting.  But  we  realize  we 
have  a  responsibility  to  the  community 
and  I  think  we’re  fulfilling  it  .  .  .  just 
trying  to  do  it  in  an  interesting  way.” 

Outside  in  the  newsroom,  some  repor¬ 
ters  agreed  they  had  difficulty  accepting 
the  Times  new  formula  in  the  beginning. 

“There  was  a  great  to-do  when  all  this 
started  about  the  idea  of  some  consultant 
from  Georgia  telling  us  what  to  do,”  one 
staffer  said,  “I  still  can’t  decide  if  the 
changes  are  all  bad  or  all  good.  I  think 
they’re  somewhere  in  between.” 

While  many  staffers  initially  bemoaned 
the  introduction  of  the  12-inch  rule — 
“editors  asking  us  to  write  the  best  of 
what  we  have  in  12  inches,” — some  now 
(Continued  on  next  page) 
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How  Roxanne  became  a  millionaire 
...and  Branstad  is  getting  there 


'Tn  Trrrt  HrmtiUtttI  uiw/  fkis  fmrt>  »f 
prirUrjir,  Irt  HK  Ktv  w  rtruH>  tt»  t 
an:  Thr  tlrrum  m<(«  mnl  inltmtinl  lo  h»- 
suurt  alone.  ‘ 


Democrats  in  uproar  *• 
over  Reagan's  veto^  c 

Body  round  in  Muscatine  ■■ 


— : -  AN  EXAMPLE  of  the  newspaper  bombardment  can  be  found 

on  a  downtown  street  corrter  in  Devenport  which  boasts  8 
newsracks  carrying  the  local  offerings  plus  the  Chicago  Sun- 
Times,  Chicago  Tribune,  Des  Moines  Register  and  Tribune,  Wall 
Street  Journal  and  New  York  Times. 

official  just  happened  to  be  standing  out-  of  them  think  (the  Telegraph)  is  turning 
side  the  Washington  Hilton  and  when  the  into  a  sensation  rag,  but  its  circulation  is 
Pope  was  shot  we  went  after  local  semi-  climbing.” 

nary  students  to  bring  home  the  home-  The  Times  represented  the  journalism 
town  view,”  one  staffer  explained.  instructor’s  first  newsroom  consulting 

Meanwhile,  Schwartz  has  found  a  new  job.  His  specialty  used  to  be  marketing 
convert — the  Painesville  (Ohio)  Tele-  and  circulation  research. 
graph,  which  the  consultant  said  recently  “People  invariably  end  up  screaming  at 
adopted  many  of  the  Times'  techniques.  me.  I  think  there's  a  sense  that  if  some- 
The  critics  in  Ohio,  however,  have  not  thing's  popular,  we're  not  fulfilling  our 
been  much  kinder  than  their  Iowa  coun-  responsibilities.  But  who  says  we  have  to 
terparts,  Schwartz  said  last  week.  “Some  be  boring  to  be  fulfilling,”  he  said. 


Typical  front  page 

(Continued  from  page  10) 

say  it  has  tightened  their  writing.  “1  no 
longer  spill  my  guts.” 

“It's  also  negotiable.”  a  business  wri¬ 
ter  added.  “If  you  need  more  space,  you 
can  usually  get  it.  I  also  realize  that  if  my 
audience  wants  more  details  they  can 
read  Fortune  or  Forbes  or  the  Chicago 
Sun-Times.  I  myself  spend  $5.50  a  week 
to  read  (the  New  York  Times)." 

While  some  reporters  said  they  occa¬ 
sionally  have  ethical  problems  dealing 
with  some  front  page  entries — like  a 
photo  or  a  mother  grieving  over  the  loss 
of  her  child  and  headlined,  “Oh,  my  God. 

Cori's  Dead” — others  agreed  that  “the 
people  making  the  decision  are  making 
them  for  the  future.” 

As  one  reporter  put  it,  "A  certain 
amount  of  flash  probably  is  necessary  to 
attract  readers.  This  is  a  human  enter¬ 
prise,  however,  sometimes  we  go  too  far, 
sometimes  we  don't  go  far  enough.” 

All  the  reporters  interviewed  were 
quick  to  point  out  the  daily's  strong 
points  which  they  said  have  not  changed 
with  the  new  look:  good  writing  and  re¬ 
porting,  a  commitment  to  investigative 
reporting  and  an  ability  to  localize  news. 

“When  Reagan  was  shot,  a  Quad-City  willing  to  negotiate  other  cost  saving  me- 
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Unions  reject  wage  freeze  plea 


asures. 

Murdoch  stated  he  wants  such  negotia¬ 
tions  to  be  concluded  by  November  5  but 
the  union  leaders  doubted  agreements 
could  be  reached  by  that  date. 

On  his  own  initiative.  Murdoch  has 
sent  termination  notices  to  39  Post  report¬ 
ers  and  told  them  they  must  accept  his 
buyout  offer  amounting  to  150%  of  sever¬ 
ance. 

Edwin  Egan,  executive  vicepresident 
of  the  New  York  Newspaper  Guild  called 
the  notices  a  “hit  list.” 


News  staff  mergers 
increases  productivity 


When  the  New  Haven  (Conn.)  Register 
and  Journal-Courier  merged  editorial 
staffs  last  February  14,  the  newsroom  re¬ 
sponded  in  the  spirit  of  that  day:  some 
loved  it;  others  called  it  the  St.  Valen¬ 
tine’s  Day  Massacre. 

The  company  expected  that  reaction. 

“We  knew  that  to  consolidate  separate 
and  competing  news  staffs,  we’d  have  to 
wrestle  with  problems — some  of  them 
agonizing — that  are  inevitable  with  such 
change,’’  said  Jackson  Newspapers  pub¬ 
lisher  Lionel  S.  Jackson,  Jr. 

Newsroom  acceptance  was  only  one  of 
the  problems.  The  company  also  had  to 
address  morale,  communications  and 
accountability  questions. 

“By  ending  the  artificial  competition 
that  had  existed  between  our  two  news¬ 
papers,  we  are  redirecting  our  efforts  to¬ 
ward  meeting  our  true  competition:  the 
other  newspapers  in  our  circulation 
area,’’  Jackson  said. 

“Now  we  only  send  one  reporter  to 
some  events  where  we  used  to  send 
two,”  he  added.  “That  frees  reporters  to 
do  stories  we  would  not  have  been  able  to 
do  under  the  previous  system.  The  read¬ 
ers  benefit. 

“Consolidation  is  clearly  the  wave  of 
the  future  because  it  permits  newspapers 
to  get  the  maximum  productivity  from 
their  staffs,”  he  said. 

Jackson  emphasized  that  the  merger 
was  not  a  cost-cutting  move,  as  was  the 
case  in  Dayton  where  the  merger  of  the 
Journal  Herald  and  Daily  News  was  cou¬ 
pled  with  staff  reductions.  In  New 
Haven,  the  merger  actually  cost  the  Jack- 
son  Newspapers  more  money  because  of 
the  creation  of  several  new  positions'. 

The  Journal-Courier  (35,531 ,  morning) 
and  Register  (91,425,  evening,  134,126, 
Sunday)  have  a  news  staff  of  170  people. 

Under  the  direction  of  editor  Don 
Sharpe,  the  new  organization  is  based  on 
a  tripartite  system  of  authority  with  man¬ 
aging  editors  directing  the  three  major 
newsroom  operating  components. 

The  reporters  work  on  a  central  news 
gathering  team  directed  by  managing  edi¬ 
tor/news  Thomas  W.  Hubbard.  He  is 
assisted  by  an  associate  editor  and  five 
assistant  managing  editors,  one  each  for 
state,  suburban,  graphics,  living  and 
sports  coverage.  The  assistant  managing 
editors  and  their  assistants  work  with  re¬ 
porters  and  photographers  to  develop  and 
execute  story  ideas  and  improve  the  qual¬ 
ity  of  writing,  reporting  and  photography. 

Register  managing  editor  Richard  W. 
Odermatt  and  Journal-Courier  managing 
editor  John  O.  Bailey  are  in  charge  of  the 
content  and  quality  of  their  respective 
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THREE  managing  editors  of  the  Jack- 
son  Newspapers  in  New  Haven,  Conn, 
form  the  backbone  of  the  newspapers  new 
tripartite  system  of  management.  They 
are,  from  left.  Register  managing  editor 
Richard  W.  Odermatt,  managing  editor/ 
news  Thomas  W.  Hubbard  and  Journal- 
Courier  managing  editor  John  O.  Bailey. 

newspapers.  Copy  editors  and  specialty 
editors,  such  as  wire  and  news  editors, 
report  to  them. 

Sharpe’s  decision  to  separate  the  news¬ 
gathering  and  production  functions  is 
basic  to  his  plan  to  improve  quality.  “I 
believe  that  the  professional  develop¬ 
ment  of  reporters  suffers  when  editors  are 
responsible  for  both  the  technical  func¬ 
tions  and  for  working  with  reporters,” 
Sharpe  said. 

“The  deadline  demands  of  technical 
jobs  take  so  much  time  that  editors  just 
aren’t  able  to  work  with  reporters  as 
much  as  they  should,”  he  said.  “The  con¬ 
solidation  seeks  to  correct  that.” 

At  the  direction  of  the  publisher, 
Sharpe  started  working  quietly  on  the 
consolidation  in  the  summer  of  1981.  He 
consulted  with  company  executives  as 
well  as  met  with  other  newspaper  editors 
before  the  publisher  unveiled  rough 
dimensions  of  the  plan  to  the  newsroom 
on  October  1.  Within  a  month,  Sharpe 
named  the  three  managing  editors,  the 
associate  editor  for  projects  and  the  staff 
administrator,  who  formed  the  team  that 
implemented  the  merger. 

The  Graphics  and  Sport  departments 
were  consolidated  years  ago.  The  living 


sections  merged  in  January.  That  change 
was  well  received.  The  two  largest  de¬ 
partments,  state  and  suburban,  joined 
together  on  February  14,  thus  marking 
the  complete  merger,  Sharpe  said. 

The  immediate  problems  were  three¬ 
fold:  how  to  improve  morale;  how  to 
stimulate  better  communications;  and 
how  to  clarify  the  lines  of  accountability. 

As  a  result  of  the  merger,  many  people 
received  new  and  better  jobs,  but  14  peo¬ 
ple  who  had  been  managers  were  no  lon¬ 
ger  in  supervisory  jobs.  The  number  of 
supervisors  was  cut  20%  in  response  to  a 
general  feeling  that  “There  were  too 
many  chiefs  ...” 

Also,  not  all  reporters  believed  that 
they  were  in  the  beats  for  which  they 
were  best  qualified. 

In  addition,  the  parallel  systems  of 
planning  and  technical  editing  teams  con¬ 
fused  some  reporters  and  editors  who  be¬ 
lieved  that  the  merger  created  artificial 
barriers  between  reporters  and  copy  edi¬ 
tors,  Sharpe  added.  This  confusion 
caused  some  communications  and 
accountability  problems. 

The  newspapers’  management  is  solv¬ 
ing  these  problems  by  involving  as  many 
rank-and-file  members  as  possible  in  eva¬ 
luating  the  strengths  and  weaknesses  of 
the  consolidation,  Sharpe  said.  Also, 
Sharpe  and  the  managing  editors  are 
meeting  informally  with  reporters  and 
editors  to  discuss  problems  and  solu¬ 
tions. 

In  late  April,  small  group  meetings  in¬ 
volving  first-line  supervisors  and  their 
staffs  were  started  to  discuss  how  to 
make  the  new  system  work  more  effi¬ 
ciently. 

In  May,  representatives  of  each  small 
group  met  and  drafted  proposals  on  three 
problem  areas:  staffing,  communications 
and  the  table  of  organization.  The  com¬ 
mittee’s  recommendations  for  improving 
operations  will  go  back  to  the  small 
groups  for  review  before  they  are  im¬ 
plemented  this  fall. 

Sharpe  also  established  a  content  com¬ 
mittee,  chaired  by  managing  editors 
Bailey  and  Odermatt,  that  determined 
specific  missions  and  goals  for  the  news¬ 
papers. 

“We  want  the  Daily  Register,  the  Sun¬ 
day  Register  and  the  Journal-Courier  to 
be  separate  newspapers  that  have  their 
own  distinct  identities,”  Sharpe  said. 
“Determining  the  missions  and  goals  of 
the  newspapers  is  making  it  easier  for  the 
editors  and  reporters  to  know  where  to 
direct  certain  types  of  stories.” 

Sharpe  is  pleased  that  the  merger,  de¬ 
spite  initial  problems,  has  been  as  suc¬ 
cessful  as  it  is. 

“We  find  reporters  are  freed  from  in¬ 
trastaff  competition  and  are  able  to  con¬ 
centrate  on  competing  with  other  news¬ 
papers  an  electronic  media,”  Sharpe 
said. 

The  result  is  not  only  a  significant  im- 
(Continued  on  page  13) 
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SOUTHWEST  TIMES  RECORD-  General  manager  Robert  L.  Nunely  and 
editor  Jack  Moseley  review  final  proofs  of  the  Fort  Smith,  Ark.,  newspaper's 
100th  anniversary  edition  that  contained  more  than  1,250  reader- 
contributed  items,  plus  special  articles  written  by  20  privately  commissioned 
historians  and  special  writers. 

1 ,500  non-staffers  string 
for  centennial  edition 


(Continued  from  page  12) 

provement  in  staff  efficiency,  but  also 
better  newspapers  containing  more  and 
better  local  coverage.  The  newspapers 
are  also  gaining  significantly  in  circula¬ 
tion  over  years-ago  figures. 

“We  now  have  a  more  wide-ranging 
representation  of  stories,”  he  added. 
“Also,  we  now  have  more  in-depth  and 
investigative  reporting,  under  the  direc¬ 
tion  of  a  recently  named  investigative 
editor.” 

Sharpe  also  cited  the  newspapers’  abil¬ 
ity  to  put  out  additional  sections  with  only 
a  nominal  increase  in  staff.  Earlier,  the 
company  added  a  new  city  page  targeted 
for  local  news  and  city  zoned  advertising. 
In  July,  the  newspapers  added  four  more 
zoned  editions  for  local  news. 

“We're  increasing  individual  output  by 
doing  away  with  deadtime,”  Sharpe  said. 
“The  consolidation  is  working,  and  our 
newspapers  are  getting  better.” 

The  Jackson  Newspapers  are  not  the 
only  publishing  companies  to  merge 
editorial  staffs.  The  Greensboro  (N.C.) 
Daily  News  and  Record  consolidated 
news  operations  in  February  and  the  Fort 
Lauderdale  News  and  Sun-Sentinel 
merged  news  staffs  in  June. 

A  Fort  Lauderdale  spokesman  said  the 
staff  has  accepted  the  merger  well,  in  part 
because  very  few  staff  members  per¬ 
ceived  themselves  as  being  demoted,  and 
no  one  had  his  pay  cut  or  frozen. 

Fort  Lauderdale  News,  the  evening 
newspaper,  has  a  circulation  of  97,928, 
and  its  sister  newspaper,  the  Sun- 
Sentinel,  has  a  circulation  of  69,725.  The 
newspapers  have  a  newsroom  staff  of  270 
people,  down  from  293  before  the  merger. 
All  positions  were  eliminated  through 
attrition,  the  spokesman  said. 

In  Greensboro,  the  consolidation  has 
not  resulted  in  morale  problems,  accord¬ 
ing  to  a  spokesman  who  said  few  people 
were  demoted  in  the  merger.  The  spokes¬ 
man  said  the  company  will  now  concen¬ 
trate  on  improving  quality.  Greensboro 
Daily  News,  the  morning  newspaper,  has 
a  circulation  of  82,772,  and  the  Record 
has  a  circulation  of  31,746.  The  newspa¬ 
pers  have  a  staff  of  1 15,  unchanged  from 
before  the  merger. 

Norfolk  Virginia-Pilot  and  Ledger-Star 
merged  news  operations  on  August  29 
and  the  Spokane  (Wash.)  Spokesman- 
Review  and  Chronicle  will  merge  on  Janu¬ 
ary  3,  1983. 


Dailies  to  merge 

Moncton  Times  and  Transcript,  owned 
by  New  Brunswick  Canada  industrialist, 
K.  C.  Irving,  will  merge  January  3  as  one 
daily  newspaper.  The  new  paper,  Times- 
Transcript  will  publish  in  the  morning. 


One  of  the  most  unusual  special  edi¬ 
tions  of  any  newspaper  rolled  off  the 
presses  of  the  Southwest  Times  Record  at 
Fort  Smith,  Ark.,  on  September  26. 

The  264-page,  100th  anniversary  issue 
of  the  newspaper  contained  some  1 ,500 
individual  contributions  of  stories,  pic¬ 
tures,  drawings  and  research  by  Times 
Record  readers.  “I  do  not  believe  any 
newspaper,  regardless  of  circulation,  has 
ever  contained  so  many  outside  contribu¬ 
tions,”  said  general  manager  Robert  L. 
Nunely.  “About  909f  of  the  special  con¬ 
tent  came  from  outside  writers.  The  edi¬ 
tion  was  truly  of  the  people,  by  the  people 
and  for  the  people.” 

“We  did  not  want  to  simply  rehash  his¬ 
tory  or  dwell  on  the  role  of  our  newspaper 
in  the  development  of  our  part  of  the 
country,”  editor  Jack  Moseley  ex¬ 
plained.  “We  wanted  to  bring  history  into 
focus  with  the  freshness  and  vitality  of 
the  people  who  lived  it.  strictly  from  their 
points  of  view.” 

Reader  contributions  ranged  from  hun¬ 
dreds  of  personal  memories  to  an  entire 
section  on  the  coal  mining  culture  of  the 
region  by  a  woman  who  had  devoted  30 
years  of  her  life  to  researching  the  sub¬ 
ject. 

Scores  of  previously  untold  stories  of 
heroes  and  villains  were  printed  for  the 
first  time,  and  fresh  slants  on  the  lives  of 


the  famous  and  infamous  were  revealed. 

Additionally,  20  historians  and  special 
writers  were  commissioned  to  capture 
the  flavor  and  lifestyles  of  such  eras  as  the 
Roaring  Twenties,  the  Great  Depression 
and  World  War  11. 

“Our  conservative  estimate  is  that 
readers  collectively  devoted  more  than 
10,000  man  hours  to  preparing  their  con¬ 
tributions,”  Nunely  said. 

Much  of  the  copy  from  elderly  readers 
arrived  in  longhand.  “Just  translating  it 
was  a  major  job,”  Moseley  said.  “Then 
each  item  was  proofed  and  edited  five 
times.  Still,  it  was  worth  the  six-month 
effort  by  our  editorial  staff.  By  far,  this 
edition  was  the  most  popular  thing  we 
have  ever  done.” 

The  day  after  publication,  hundreds  of 
readers  converged  on  the  Times  Record 
offices  to  buy  up  extra  copies  for  keep¬ 
sakes  and  relatives. 

Special  hardback,  bound  copies  of  the 
edition  were  presented  to  schools  and 
public  libraries  in  the  newspaper's  cir¬ 
culation  area. 

Congratulatory  letters  on  the 
anniversary  edition  ranged  from  those  of 
President  Reagan  and  two  governors  to 
“Dear  Abby.”  who  was  a  regular  reader 
of  the  Times  Record  when  her  husband 
was  stationed  in  Arkansas  during  World 
War  11. 
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Cowles  replaces  Dwight 
as  Minneapolis  publisher 


Donald  R.  Dwight,  publisher  and  presi¬ 
dent  of  the  Minneapolis  StarlTrihune, 
was  fired  on  Monday  (November  I). 

By  Tuesday,  he  was  vacationing  in 
Washington,  D.C.,  as  the  new  publisher, 
John  Cowles,  Jr.,  was  moving  back  into 
an  office  in  the  newspaper’s  building,  a 
few  blocks  away  from  the  company’s 
corporate  headquarters  in  the  IDS  Cen¬ 
ter. 

Cowles,  53,  president  and  chief  execu¬ 
tive  officer  of  the  daily’s  parent  company, 
Cowles  Media,  said  he  was  assuming  a 
role  of  publisher  because  “the  Star  and 
Tribune  is  by  far  our  biggest  operating 
unit — next  year  about  three  quarters  of 
the  company’s  revenues — it  is  important 
that  I  spend  more  time  with  it.’’ 

Calling  the  newspaper  “profitable,” 
Cowles  said  that  “it  is  not  performing  at 
the  levels  needed  for  a  long-term  renewal 
and  growth  of  capital  investment  required 
to  maintain  excellence  and  compete  in  the 
rapidly  changing  information  industry. 
Our  profit  margins  at  the  Star  and  Tribune 
are  roughly  half  those  for  comparable 
newspapers  elsewhere.” 

Cowles’  surprise  announcement  on 
Monday  was  just  another  in  a  series  of 
recent  management  upheavals  which 
have  left  the  daily  newspaper  without  an 
editor,  a  circulation  director  and  an 
advertising  director. 

On  October  27,  Christopher  Burns, 
senior  vicepresident  and  associate  pub¬ 
lisher,  resigned,  citing  management  style 
differences  between  himself  and  Dwight 
as  the  reason  behind  his  departure.  Two 
weeks  earlier,  the  paper’s  editor,  Charles 
W.  Bailey,  angrily  announced  he  was 
resigning  in  protest  over  a  round  of  75 
layoffs  at  the  paper — 28  of  them  editorial. 
The  slots  of  ad  director  and  circulation 
director — vacated  last  spring  after  an  ear¬ 
ly  retirement  incentive  program — still 
have  not  been  filled. 

Two  new  management  positions  were 
announced  on  Monday  November  1. 
David  C.  Cox,  corporate  executive  vice 
president,  was  named  chief  operating 
officer  of  Cowles  Media;  and  Roger  Par¬ 
kinson,  publisher  of  the  defunct  Buffalo 
(N.Y.)  Courier-Express  for  the  three 
years  it  was  owned  by  Cowles,  was 
named  senior  vicepresident  and  deputy 
publisher  of  the  Star  &  Tribune.  Cowles 
said  one  of  Parkinson’s  first  assignments 
will  be  to  fill  the  slots  in  advertising  and 
circulation. 

While  the  company  recently  sold  off 
some  successful  investments  including  its 
one-third  holding  of  Harper  &  Row  Pub¬ 
lishers,  Inc.,  and  its  television  station,  in 
Wichita,  Kans.,  corporate  earnings  have 
continued  to  decline. 


Operating  profits  fell  to  $2.4  million  in 
fiscal  1982  from  $3.5  million  in  1981  and 
$12.5  million  in  1980.  Net  earnings 
declined  to  $747,000  in  fiscal  1982  (a  year 
which  included  $2.3  million  charge  for  an 
early  retirement  program)  from  $7  million 
in  1981  and  $7.7  million  in  1980. 

Considering  that  record,  Cowles  was 
asked  what  he  might  offer  as  publisher 
that  Dwight  couldn’t. 

“A  fair  question,”  he  admitted,  after  a 
lengthy  pause.  “I  think  that  1  and  the 
senior  managers  now  in  the  company  and 
our  board  all  have  a  clearer  and  more 
nearly  agreed  upon  sense  of  purpose — 
and  a  vision — for  the  company  than 
we’ve  had  since  the  late  19^s  when  1 
took  over.”  He  refused  to  discuss  that 
vision,  however,  saying  that  management 
is  still  in  the  midst  of  a  strategic  planning 
process. 

Cowles  argued  that  the  Buffalo  acquisi¬ 
tion  could  not  yet  be  judged  a  failure 
because  of  “the  rising  profits  and  value  of 
CableScope,  the  cable  tv  system  acquired 
with  the  Courier-Express.” 

Cowles  said  that  “In  1979  we  began  to 
emphasize  the  development  of  the 
corporation  as  a  whole,  as  distinct  from 
the  Minneapolis  newspaper  operation, 
and  moved  the  corporate  offices  to  the 
IDS  building.  Dutring  the  past  few  years, 
we  have  improved  our  corporate  com¬ 
petence  in  finance,  human  resources,  and 
strategic  planning  and  other  corporate 
services  which  support  our  operating 
units.  We  expect  that  moving  our  corpo¬ 
rate  staff  adjacent  to  the  Star  and  Tribune 
building  will  help  the  coordination  of 
headquarters  and  our  largest  operating 
unit.” 

Cowles,  who  will  continue  as  president 
and  chief  executive  officer  of  Cowles 
Media,  said,  “The  past  few  years  have 
been  difficult  for  the  Star  and  Tribune.” 
He  then  pointed  to  the  daily’s  27-day 
strike  in  1980,  the  voluntary  early  retire¬ 
ments  of  more  than  100  long-term  middle 
and  senior  managers  last  spring  and  the 
current  recession  as  examples. 

Circulation-wise  the  Minneapolis 
paper  is  above  the  pre-merger  projections 
of  360,000  daily  and  575,000  on  Sunday 
and  has  not  been  “noticeably  affected 
either  by  the  dropping  of  its  small  after¬ 
noon  street  sale  edition  or  by  the  recent 
appearance  in  Minnesota  of  USA  Today, 
the  Gannett  Company’s  experimental 
national  newspaper,”  Cowles  said.  “The 
Wall  Street  Journal's  circulation 
throughout  Minnesota  is  approximately 
36,000  while  the  New  York  Times  sells 
about  2,000  daily  and  5,000  on  Sunday. 
Circulation  of  the  St.  Paul  Pioneer  Press 
and  Dispatch  .  .  .  continues  at  about 


106,000  morning,  113,000  evening  and 
246,000  on  Sunday.” 

Referring  to  Dwight,  Cowles  credited 
the  former  publisher  with  properly  focus¬ 
ing  “the  organization  on  issues  of  pro¬ 
ductivity  and  flexibility,”  citing  the  mer¬ 
ger  of  the  Star  and  Tribune  last  April  as  an 
example. 

“Speaking  personally,  I  shall  miss  the 
companionship  of  Don’s  energy,  cour¬ 
age,  and  humor,”  Cowles  said. 

Dwight,  who  could  not  be  reached  for 
comment,  said  in  a  prepared  statement 
that  “I  have  loved  my  association  with 
the  people  of  the  Star  and  Tribune  and 
regret  deeply  that  it  comes  to  an  end.  1 
feel  very  good  about  what  has  started  to 
happen  with  the  newspaper  and  wish  it 
continuing  success.” 

The  fifty-one-year-old  newspaper 
executive  joined  the  Star  and  Tribune  in 
1975  as  associate  publisher  after  serving 
as  Lieutenant  Governor  of  Massachu¬ 
setts  from  1971  to  1975.  He  had  earlier 
served  in  various  capacities  in  Massachu¬ 
setts  state  government  and  at  the  Holyoke 
(Mass.)  Transcript-Telegram,  which  is 
owned  by  his  family. 

Burns,  who  will  leave  the  paper  at  the 
end  of  December,  refused  to  comment  on 
Dwight’s  capabilities,  claiming  only  that 
the  two  had  disagreed  over  “management 
style.” 

“Dwight  believed  that  the  decision 
process  should  be  a  concensus  process — 
that  senior  managers  could  veto  one 
another’s  decisions.  My  style  .  .  .  was 
that  managers  should  have  more  latitude 
at  a  time  when  we  were  trying  to  make 
decisions  that  were  difficult  and  when 
there  was  a  sense  of  urgency  about 
them,”  the  former  Wasghington  Post 
executive  who  joined  the  Minneapolis 
paper  22  months  ago  explained.  Bums  said 
he  is  still  formulating  his  future  profession¬ 
al  plans. 

Bailey,  who  said  on  Tuesday  that  he 
has  no  immediate  professional  plans 
either,  will  leave  for  Washington,  D.C., 
next  week  where  he  hopes  to  do,  “some 
writing  for  newspapers.” 

Home  delivery  price 
hiked  to  $100  a  year 

The  home-delivered  subscription  price 
of  the  daily  and  Sunday  Seattle  Times 
was  raised  to  $8.25  per  month  on  Novem¬ 
ber  1  for  subscribers  outside  of  King  and 
Snohomish  Counties.  The  old  rate  was 
$7.50.  The  daily  only  price  is  $6.25  per 
month,  up  from  $5.50,  and  Saturday/ 
Sunday  only  price  is  $5.00  per  month. 
The  home-delivered  Sunday  only  price 
was  raised  to  $4.00  month.  The  price 
increase  was  made  necessary  because 
transportation  and  distribution  costs  to 
outlying  subscribers  continue  to  rise, 
John  A.  McCall,  circulation  manager, 
said. 
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Kroll  to  run  largest  U.S.  agency 


Alexander  S.  Kroll,  44,  was  named 
president  and  cltief  operating  officer 
of  Young  &  Rubicam  USA. 

Kroll  was  president  of  Young  & 
Rubicam  USA.  He  is  also  the  agency’s 
senior  creative  director  and  an  execu* 
tive  vicepresident  of  Young  &  Rubi¬ 
cam  Inc.  His  headquarters  are  at  Y&R 
New  York. 

YAR  USA  comprises  14  consumer 
advertising  agencies  in  five  regions  of 
the  United  States,  as  well  as  five 
agencies  specializing  In  medical 
advertising,  direct  marketing,  sales 
promotion  and  design. 

Kroil  is  a  member  of  the  corporate 
executive  committee  which  manages 
Young  &  Rubicam  Inc.,  as  weii  as 
chairman  of  the  board  of  directors  of 
Y&R  USA.  He  is  a  director-at-iarge  of 
the  American  Association  of  Advertis¬ 


ing  Agencies. 

Kroli  {oined  Y&R  as  a  trainee  In  the 
research  department  in  1962.  He 
became  an  apprentice  “cub”  in  the 
copy  department  a  year  later,  was 
made  a  copy  supervisor  in  1965  and 
then  a  creative  supervisor  in  1967.  He 
soon  afterwards  was  named  a 
vicepresident  as  well  as  an  associate 
creative  director  and  director  of 
special  projects,  in  November  1970, 
he  became  an  executive  vicepresi¬ 
dent  and  Y&R’s  worldwide  creative 
director  and  in  1975  became  manag¬ 
ing  director  of  Y&R  USA. 

A  graduate  of  Rutgers  University, 
where  he  was  an  All-American  center 
and  linebacker  in  footbaii,  Kroll  play¬ 
ed  a  season  of  pro  fotbatl  with  the 
New  York  Titans  before  he  joined 
Y&R. 


Dallas  dailies  search 
for  Toronto  staffers 

Competing  Dallas  newspapers,  the 
Morning  News  and  Times  Herald,  are 
each  searching  for  a  staffer  to  operate 
their  respective  Canadian  bureaus  in  Tor¬ 
onto. 

In  the  case  of  both  newspapers,  the 
original  bureau  staffer  left  and  has  not  yet 
been  replaced.  Officials  for  each  news¬ 
paper  stressed  that  there  are  no  plans  to 
eliminate  their  Toronto  bureaus. 

Times  Herald  publisher  Tom  McCartin 
said  his  newspaper  is  “recruiting”  to  find 
a  replacement,  while  News  executive  edi¬ 
tor  Burl  Osborne  said  the  “position  is 
budgeted  for  and  we  are  now 
interviewing.” 

Associated  Press  also  has  a  news 
bureau  in  Toronto.  While  the  Dallas 
bureaus  in  Toronto  are  temporarily 
closed  down,  the  AP  bureau  there  is  still 
operating. 


Reporters  cover  elections  at  ABC  newsroom 


While  the  nation  hunkered  around 
television  sets  election  night,  reporters 
from  the  best  known  publications  and 
wire  services  in  the  country  were  pouring 
through  miles  of  race  returns  and  box 
scores  at  ABC  News  in  Washington. 

ABC’s  seventh  floor  was  swarming 
with  the  network’s  traditional  com¬ 
petitors  of  the  print  persuasion,  a  couple 
of  satellite  news  reporters,  and  one  from 
national  public  radio. 

ABC  was  the  only  network  in  town  to 
provide  the  service,  which  included  ac¬ 
cess  to  data  from  key  precincts,  raw  vote 
information,  demographics,  analysis  and 
figures  from  exit  poles  conducted  by 
ABC. 

Over  at  CBS,  the  offering  was  for  tran¬ 
scripts  of  interviews  conducted  by  Walter 
Cronkite,  and  while  NBC  expected  about 
15  reporters  from  the  Los  Angeles  Times, 
Newsweek,  Chicago  Tribune  and  Cleve¬ 
land  Plain  Dealer,  to  name  a  few,  at  its 
New  York  election  news  operation,  there 
was  no  similar  plan  for  its  Washington 
coverage. 

Through  the  night,  reporters  grabbed  at 
sheets  stuffed  into  wire  boxes  at  their 
desks,  gathered  at  tv  monitors,  most  fre¬ 
quently  the  CBS  monitor,  to  watch  the 
Rather  Show  or  the  Mudd-Brokaw  Show 
or  ABC’s  Reynolds-Brinkley-Koppel 
Show. 

Fifteen  “runners”  were  on  hand  to 
rush  the  computer  information  through 
the  copying  process  and  to  the  50  report¬ 
ers,  who  were  also  given  briefings 
intermittently,  beginning  at  4:30  pm. 

Tempers  flared  at  some  of  the  brief¬ 
ings,  when  ABC’s  election  analyst,  John 
Berrigan,  refused  to  provide  figures  for 
races  he  said  were  too  close  to  call,  or  to 


extrapolate  others  to  determine  trends. 

While  some  reporters  said  that  made 
the  briefings  useless  for  their  purposes, 
others  took  careful  note  of  the  figures  he 
did  provide.  Berrigan  said  he  was  under 
orders  from  ABC,  which  hired  him  for  the 
occasion,  not  to  give  specifics,  and  he 
admitted  that  a  couple  of  years  ago,  ABC 
and  the  other  networks  were  burned  by 
early,  but  incorrect,  projections  from  a 
New  Jersey  race. 

Saul  Friedman  of  Knight-Ridder,  one 
of  the  more  vocal  figure-seekers,  pointed 
out  too  that  in  1976,  NBC  was  “dead 
wrong”  in  the  Udall-Carter  race,  when  it 
called  the  result,  then  went  off  the  air. 
“That  soured  me  on  NBC,”  Friedman 
said. 

There  were  some  inexperienced 
reporters  in  he  briefing  room  who  might 
be  inclined  to  make  predictions  based  on 
the  early  results,  which  could  prove 
embarassing  to  ABC,  Friedman  said, 
although  he  needed  to  press  for  figures  to 
meet  Knight-Ridder's  deadlines. 

A  major  wire  service  reporter  agreed 
with  ABC's  caution,  assertng  that 
“They’re  right.” 

Nonetheless  while  Berrigan  was  telling 
the  gathering  at  8:05  PM  that  the  Virginia 
T rible-Davis  race  was  “too  close  to  call ,'  ’ 
ABC’s  on-air  news  team  had  already 
called  it  for  Trible  wth  5 1%  of  the  vote  in. 

Despite  these  problems,  the  kind  of 
election  coverage  provided  by  ABC,  with 
its  massive  amounts  of  print-out 
information,  and  wire  service  write- 
throughs  from  machines  in  the  guest 
reporter  rooms,  is  “the  only  way  to  do 
it,”  said  Jim  Adams  of  Reuters,  who  has 
been  a  Comgressional  reporter  for  16 
years.  He  went  to  Reuters  from  the 


Associated  Press. 

Adams  said  this  is  the  first  time  he's 
used  the  ABC-Washingtom  election 
setup  and  “I’m  very  impressed  with  it.” 
Without  it,  “We’d  need  our  own  people 
to  judge  every  single  race.  We  don’t  have 
that  much  manpower.” 

Adams  was  one  of  three  Reuters  corre¬ 
spondents  working  on  the  election  from 
two  locations  in  Washington. 

By  10  PM  reporters  had  made  1.500 
special  requests  for  computerinforma- 
tion,  according  to  Jon  Pollard  of  ABC. 
who  was  overseeing  the  rows  of  console 
operators  and  the  runners.  Each  request 
was  filled  in  about  three  minutes,  Pollard 
sai. 

ABC  officials  said  the  offering  for  print 
reporters,  which  included  a  lavish  spread 
of  hors  d’oeuvres,  bagels,  meat,  pastries, 
coffee  and  drinks,  was  a  “good  will  ges¬ 
ture.”  One  estimated  the  cost  at  about 
$10,000  for  staffing,  machines,  food, 
paper  and  the  rest. 

Politicians.  ABC  vicepresidents,  jour- 
nalisitic  Names — Sam  Donaldson,  Tom 
Wicker,  Barbara  Walters,  George  Will — 
made  appearances  at  the  press  center. 
Jody  Powell,  the  former  presiential  press 
secretary,  covered  the  events  for  Dallas 
Times-Herald. 

Newspaper  endorses 

Winchester  Star  endorsed  Republican 
Rep.  Paul  S.  Trible  for  the  U.S.  Senate 
seat  being  vacated  by  independent  Sen. 
Harry  F.  Byrd.  The  Star,  whose  editor 
and  publisher  is  Byrd’s  son,  Thomas 
Byrd,  indicated  that  it  endorsed  Trible 
over  Democratic  Lt.  Gov.  Richard  Davis 
because  of  Trible’s  conservative  record. 


EDITOR  &  PUBLISHER  for  November  6.  1982 


15 


Circulators  urged  to  try 
for  more  single  copy  sales 


By  M.L.  Stein 

Three  newspaper  executives  gave  cir¬ 
culation  managers  a  bullish  view  of  the 
industry  (October  8-9). 

But  there  were  warnings  that  future 
health  depends  on  its  ability  to  change 
with  the  times. 

“We  are  no  longer  going  to  make  our 
profit  margins  by  steep  rate  increases  for 
advertisers”  said  J.  Scott  Schmidt,  presi¬ 
dent  of  Los  Angeles  Daily  News.  "Our 
advertisers  have  far  too  many  alterna¬ 
tives  today  than  they  did  five  years  ago.” 

In  his  address  at  the  64th  Annual  Sales 
Conference  of  the  Cal  Western  Circula¬ 
tion  Managers  Association  in  Los 
Angeles,  Schmidt  asserted  that  pub¬ 
lishers  will  have  to  depend  on  circulation 
departments. 

Find  new  ways 

He  added  that  newspapers  must  find 
new  and  better  ways  to  sell  new  subscrib¬ 
ers,  depending  less  on  carriers,  phone 
rooms,  and  boy  crews  “at  a  cost  of  any¬ 
where  from  $5.00  to  $20.00  an  order.” 

Pessimistic  about  an  early  return  to  the 
booming  advertising  period  of  the  1970s, 
Schmidt  said  that  newspaper  publishers 
in  the  1980s  will  have  to  ask  for  at  least  a 
10%  profit  margin  between  circulation  re¬ 
venue  and  expense. 

“Many  of  you.  I’m  sure  are  producing 
better  results  than  that  today,”  the  speak¬ 
er  went  on.  “Those  of  you  who  aren’t, 
had  better  start  planning  for  it  ...  I 
think  it  can  be  done,  but  you  are  going  to 
have  to  find  different  ways  to  do  things.” 

The  areas  ripe  for  change,  according  to 
Schmidt,  are  delivery  systems,  selling 
new  subscribers  and  the  means  used  to 
deal  with  the  attrition  rate. 

Attrition  rate 

“How  many  of  you  can  walk  into  a 
management  meeting  and  tell  your  col¬ 
leagues  exactly  why  our  attrition  rate  has 
gone  from  85%  to  105%  in  the  last  six 
months?”  he  asked. 

“Maybe  .  .  .  if  we  committed  money 
to  devising  a  system  to  detect  the  reasons 
for  increases  in  attrition,  we  wouldn’t 
have  to  commit  more  money.” 

Schmidt  also  predicted  it  will  become 
increasingly  difficult  to  maintain  today’s 
high  home  delivery  penetration  and  sug¬ 
gested  that  circulation  managers  develop 
single  copy  distribution.  He  labeled  as 
“baloney”  the  belief  that  advertisers  in¬ 
sist  on  home  delivery,  pointing  out  that 
single  copy  sales  eliminate  carrier  and 
billing  costs  while  meeting  today’s  needs. 

“The  simple  fact  is  there  are  many  peo¬ 
ple  in  your  market  who  do  not  want  a 
paper  delivered  to  their  home  every 
day,”  he  noted.  “But  there  are  certain 


days  of  the  week  they  want  to  read  a 
paper  and  you  should  make  it  easier  for 
them  to  do  it.” 

Believe  in  future 

Schmidt  said  that  the  “doomsayers” 
not  withstanding,  he  and  his  parent  firm, 
the  Tribune  Company  group,  believe  in 
the  future  of  print  disclosing  the  Tribune 
in  building  new  printing  plants  in  Chicago 
and  Orlando  and  has  sunk  $250  million 
into  a  newsprint  facility  in  Canada. 

Los  Angeles  Herald  Examiner  pub¬ 
lisher  Francis  L.  Dale  and  Los  Angeles 
Times  publisher  and  chief  executive  offic¬ 
er  Tom  Johnson  also  took  swipes  at  such 
negative  prophets  as  Ted  Turner,  main¬ 
taining  that  the  long-term  prospects  for 
newspapers  are  bright. 

“Eton’t  lose  your  faith  in  newspapers,” 
Dale  declared,  ”...  it’s  not  newspapers 
that  are  sick,  it’s  the  economy. 
There’s  no  fatal  flaw  or  weakness  in  us. 
People  have  been  predicting  our  death  for 
over  70  years.” 

Dale  said  newspapers  are  likely  to  be¬ 
come  stronger  as  the  result  of  the  electro¬ 
nic  boom,  asserting  that  cable,  low- 
power  tv  and  other  such  media  are 
“rushing  headlong  to  fragmented  and 
targeted  markets,  leaving  newspapers  to 
remain  the  only  all-purpose  medium.” 

At  the  same  time,  the  publisher 
observed,  the  gloomy  economic  picture  is 
forcing  changes  upon  newspapers.  They 
must,  he  said,  go  after  more  younger 
readers  and  recognize  the  needs  of  con¬ 
sumers  in  terms  of  value,  service  and 
quality  in  the  marketplace. 

Think  little 

Dale  advised  papers  to  “think  little,  not 
big”  in  shooting  for  greater  readership. 
Management,  he  stated,  must  address 
readers  who  want  more  than  “big  issue” 
national  and  international  news. 

“Almost  daily  we  get  at  the  Herald  Ex¬ 
aminer  a  large  number  of  complaints  ab¬ 
out  the  little  details  of  life  that  cry  for 
more  individual  attention,”  Dale  recal¬ 
led.  This  accounts,  he  noted,  for  the 
growing  popularity  of  such  features  as 
letters  to  the  editor,  and  do-it-yourself, 
answer  line  and  sports  sound-off  col¬ 
umns. 

The  personal  touch  also  applies  to  cir¬ 
culation,  he  told  his  audience.  He 
cautioned  delegates  to  avoid  dependence 
on  promotions,  contests  and  the  clout  of 
their  newspapers  to  boost  subscriptions. 

“Circulation  is  a  one-on-one  transac¬ 
tion,”  he  said.  “It’s  a  boy  knocking  on 
the  door,  a  phone  solicitor  speaking  to 
one  house  at  a  time  .  .  .  the  essence  of 
our  business  is  to  deliver  one  newspaper 
to  one  house. 


Service  cannot  be  mass  produced.  It 
must  be  personal,  individual  —  with  a 
smile.” 

Johnson  deplored  those  who  would 
write  the  newspaper’s  obituary. 

Johnson  said  the  loss  of  papers  in  Phi¬ 
ladelphia,  Cleveland  and  Buffalo  should 
be  weighed  against  the  fact  that  25  new 
dailies  have  started  publication  in  the  past 
two  years  and  that  the  nation  has  as  many 
daily  newspapers  as  at  the  end  of  World 
War  II.  He  added  that  newspapers  con¬ 
tinue  to  be  the  largest  manufacturing  em¬ 
ployer  in  the  U.S.,  newspaper  stocks 
continue  to  outperform  Dow  Jones  aver¬ 
ages  and  that  in  the  last  two  years  news¬ 
paper  investments  in  new  plants  and  tech¬ 
nology  have  broken  all  records. 

“At  the  Times  alone,  we  are  spending 
$2 1 5  million  to  expand  and  modernize  our 
production  facilities,”  he  reported. 

Enjoying  growth 

Conceding  that  the  health  of  newspapers 
carries  around  the  country,  Johnson, 
nevertheless,  cited  several  newspapers, 
including  his  own  which  are  enjoying  cir¬ 
culation  growth.  Among  them  were  the 
New  York  Times,  Washington  Post, 
Phoenix  Newspapers,  San  Jose  Mercury 
News,  Orange  County  Register,  and  both 
Sacramento  papers. 

The  Times  chief  commended  USA  To¬ 
day  as  an  “innovative,  attractive  new 
newspaper.  While  it  will  compete  with 
many  of  us,  I  think  it  is  a  splendid  new 
product.” 

Johnson,  noting  that  his  own  organiza¬ 
tion  is  involved  with  cable  tv,  said  there  is 
a  place  for  the  medium,  but  added  “we 
see  it  as  complementing  rather  than  re¬ 
placing  the  newspaper  as  an  in-the-home 
source  of  news  and  advertising,  cable  tv 
will  no  more  replace  newspapers  than  it 
will  radio  or  commercial  television.  It  will 
be  but  one  of  many  technologies  serving 
the  public’s  demand  for  information.” 

Other  speakers  at  the  meeting  of 
CWCMA,  which  includes  California,  Ari¬ 
zona,  Hawaii,  Nevada  and  Utah,  discus¬ 
sed  marketing  problems  and  delegates  ex¬ 
changed  ideas  on  promotion  and  cost¬ 
cutting  techniques. 

Start  TMC 

Dan  Mahan,  vicepresident  and  regional 
manager  of  the  newspaper  advertising 
bureau  in  Los  Angeles,  stressed  that  suc¬ 
cessful  Total  Market  Coverage  depends 
on  selling  to  those  considered  “most  de¬ 
sirable”  to  advertisers,  geographically 
and  demographically. 

“Gone  are  the  days  when  each  copy 
sold  was  of  equal  value,”  he  went  on  “the 
development  of  any  TMC  program,  re¬ 
gardless  of  method  and  delivery  must  re¬ 
late  to  your  non-subscribers  in  ways  that 
you  can  tailor  unique  packages  for  adver¬ 
tisers  that  meet  their  different  needs.” 

According  to  Mahan,  the  purpose  of  a 
TMC  project  is  not  to  start  a  whole  new 
business  but  rather  to  enhance  the  value 
(Continued  on  page  17) 
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CAL  WESTERN  held  their  annual  sales  seminar  from  October  7-10  in  Los 
Angeles.  The  officers  of  the  association  ore,  left  to  right:  Ron  Hemig-first 
vicepresident;  Richard  Lueck-second  vicepresident;  Thomas  Osborn- 
president;  Thomas  Peterson-president-elect;  and  Russell  A.  Borcroft- 
secretory/treosurer. 


{Continued  from  page  16} 

and  saleability  of  the  existing  product. 

Papers  contemplating  a  TMC  drive,  he 
said,  should  identify  subscribers  by 
address  and  zip  codes  and  obtain  a  good 
occupied  dwelling  unit  list  by  zip  code  for 
their  markets.  From  this  subscribers  can  be 
eliminated  to  create  a  non-subscriber  file,  he 
contended. 

He  also  suggested  that  advertisers  be 
consulted  on  which  zip  codes  they’re 
most  interested  and  that  a  non-subscriber 
package  be  developed.  Mahan’s  personal 
recommendation  was  a  regularly  distri¬ 
buted  product  with  25%  editorial  content 
to  meet  second  class  postal  requirements. 

Mahan  said  most  advertisers  favor  mail 
because  it  gets  into  the  house  but  pointed 
out  that  successful  carrier  distribution  or 
door  hangers  depends  on  carrier  supervi¬ 
sion  to  assure  delivery,  and  regularity  or 
distribution  and  the  desirability  of  the 
product. 

While  we  must  remember  that  non¬ 
subscribers  are  non-subscribers  for  a 
reason  .  .  .  they  are  not  totally  different 
than  subscribers  or  that  we  give  up  hope 
of  converting  them,”  Mahan  said. 

Avoid  expenses 

He  added  that  newspapers  should 
avoid  expenses  such  as  additional  edito¬ 
rial  costs  and  “giving  away  free  what  sub¬ 
scribers  are  willing  to  pay  for”  in  under¬ 
taking  a  TMC  program. 

Orange  County  Register  general  mana¬ 
ger  Richard  Wallace,  in  his  presentation, 
agreed  that  newspapers  must  be  responsi¬ 
ble  to  advertisers’  marketing  needs.  He 
said  his  paper  targets  certain  areas  for 
circulation  drives,  commenting,  “a  5,000 
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to  10,000  increase  is  important  if  it’s  in  the 
right  place.” 

Since  advertisers  have  selected  those 
places,  he  went  on,  the  paper  tries  to 
come  up  with  more  news  of  the  locality. 

“When  advertisers  tell  you  what  they 
want,  you  had  better  listen,”  he  warned. 

Methods  of  boosting  circulation  and 
slicing  costs  were  recommended  by 
several  circulation  managers,  who  said 
they  had  worked  successfully  at  their 
papers. 

Robert  Marion,  of  the  Bakersfield  Cali¬ 
fornian,  Tom  Peterson,  of  the  Register, 
and  Thomas  J.  Wafer,  Jr.,  Torrance  Daily 
Breeze,  said  they  are  offering  sizeable 
cash  bonuses  to  district  managers  who 
meet  goals. 

Stanly  P.  Whitty,  Santa  Rosa  Press 
Democrat,  said  the  paper  lost  no  circula¬ 
tion  after  a  recent  price  hike  because  it 
offered  a  20%  discount  to  senior  citizens 
before  the  increase  took  effect.  Some 
9,000  people  applied  for  the  discount,  he 
disclosed,  adding;  “it  put  a  lot  of  money 
in  the  bank.” 

Sacramento  Bee,  according  to  Eugene 
A.  Czamy,  got  a  lot  of  circulation  mileage 
with  a  “luck  bucks”  gift  idea  for  carriers, 
who  could  exchange  the  coupons  for 
prizes  at  a  carnival  for  them  and  their 
families. 

Peninsula  Times  Tribune  saved 
$63,000,  by  reducing  press  width  to  54 
inches  from  55  inches  at  a  cost  of  about 
$12,000,  Ron  Hemig  reported. 

Register  promotion  manager  Patrick 
Elster  said  circulation  went  up  when  the 
paper  set  up  a  dignified  phone  room  off 
plant  premises. 

“There  were  no  gimmicks,”  he  de¬ 


clared.  “We  sold  the  paper  strictly  on  its 
merits.  We  wanted  no  part  of  the  boiler 
room  idea.” 

Elster  said  the  carefully  screened  em¬ 
ployees  were  required  to  wear  business 
dress  to  work  and  were  given  individual 
desks  to  create  a  “professional  atmo¬ 
sphere.”  They  were  paid  minimum  wage 
plus  commission. 

Other  ideas  tossed  out  included  selling 
used  oil  from  circulation  trucks,  using 
white  instead  of  colored  carrier  bags 
(they  are  cheaper),  converting  trucks  to 
propane  gas,  locking  copying  machines  at 
night,  recycling  old  tubes,  establishing 
daily  mileage  reports  and  asking  advertis¬ 
ers  to  provide  plastic  rain  bags  with  their 
names  on  them. 

CWCMA  announced  its  next  year’s 
conference  will  be  held  in  Reno. 

Press  battles  Va. 
tax  on  preprints 

Virginia  Press  Association  is  waging  a 
battle  to  overturn  a  ruling  by  the  state  tax 
commissioner  that  preprints  printed  by 
newspapers  are  subject  to  a  4%  sales  tax. 

The  tax  commissioner  also  contends 
that  the  tax  should  be  retroactive  to  1966, 
the  year  when  advertisers  began  paying  a 
sales  tax  on  inserts  not  printed  by  the 
newspaper  that  would  carry  it. 

Tax  commissioner  William  Forst  be¬ 
lieves  that  advertising  inserts  are  not  part 
of  the  newspaper,  whether  they  are 
printed  by  the  advertiser  or  by  the  news¬ 
paper. 

The  statute  of  limitations  makes  news¬ 
papers  liable  for  back  taxes  only  to  1979. 
but  newspapers  are  joining  together 
through  the  VPA  to  fight  the  entire  inter¬ 
pretation  made  by  the  tax  commissioner. 

The  immediate  course  of  action  news¬ 
papers  will  take  is  to  lobby  state  lawmak¬ 
ers  into  changing  or  clarifying  the  law. 
The  feeling  is  a  court  case  on  the  matter 
would  tie  things  up  for  too  long. 

Also,  the  Arkansas  Press  Association 
took  a  similar  tax  law  to  court  with  un¬ 
favorable  results. 

The  Alabama  Supreme  Court  recently 
ruled  (E&P,  October  23)  that  inserts 
printed  for  advertisers  by  commercial 
printers  in  that  state  are  not  taxable  if 
they  are  to  be  ultimately  distributed  via 
newspapers. 

API  elects  board 

T.  Marshall  Hahn,  Jr.,  president, Geor¬ 
gia-Pacific  Corporation,  Atlanta.  Geor¬ 
gia.  was  elected  chairman  of  the  Amer¬ 
ican  Paper  Institute  (API)  board  of  direc¬ 
tors  at  their  recent  meeting  in  Charleston, 
S.C. 

Edwin  A.  Gee,  chairman  and  chief  ex¬ 
ecutive  officer.  International  Paper  Com¬ 
pany,  was  elected  vicechairman.  Hahn 
succeeds  Brenton  S.  Halsey,  chairman 
and  chief  executive  officer,  James  River 
Corporation,  Richmond,  Virginia. 
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First  cable  acquisition 

Hears!  Corp.  to  acquire 
three  cable  systems 


Hearst  Corporation  and  Westinghouse 
Broadcasting  and  Cable,  Inc.  announced 
an  agreement  in  principle  for  the  acquisi¬ 
tion  by  Hearst  of  three  cable  television 
systems  in  California  owned  by  Group  W 
Cable,  Inc . ,  a  subsidiary  of  Westinghouse 
Broadcasting  and  Cable,  Inc. 

The  announcement  was  made  by  Frank 
A.  Bennack,  Jr.,  president  and  chief 
executive  officer  of  The  Hearst  Corpora¬ 
tion,  and  Daniel  E.  Ritchie,  chairman  of 
the  board  and  chief  executive  officer  of 
Westinghouse  Broadcasting  and  Cable, 
Inc.  The  transaction  is  subject  to  certain 
regulatory  filings  and  completion  of  other 
required  procedures. 

The  cable  television  systems  to  be  ac¬ 
quired  serve  Santa  Clara,  Los  Gatos  and 
Milpitas,  California.  The  three  systems 
presently  serve  approximately  20,000 
subscribers  and  are  located  in  the  south 
San  Francisco  Bay  area.  The  systems 
were  acquired  by  Group  W  Cable,  Inc.  in 
1981  as  a  portion  of  its  acquistion  of 
Teleprompter  Corporation. 

Disposition  of  the  systems  is  required 
to  comply  with  current  rules  and 
regulations  of  the  Federal  Com¬ 
munications  Commission  prohibiting 
ownership  of  both  broadcast  television 
stations  and  cable  television  systems  in 
the  same  market.  Westinghouse  owns 
television  station  KPIX  in  San  Francisco, 
California. 

Bennack  pointed  out  that  the  California 
systems  would  be  Hearst’s  first  acquisi¬ 
tion  of  cable  television  systems  although 
Hearst  has  established  a  major  presence 
in  cable  programming  through  its  joint 
ownership  with  ABC,  Inc.  of  two  cable 
networks.  Daytime  and  ARTS.  ARTS  is  a 
performing  and  visual  arts  network  serv¬ 
ing  approximately  8,000,000  subscribers 
and  Daytime  is  a  woman’s  programming 
network  serving  approximately  7,500,000 
subscribers  nationally. 

“This  acquisition  serves  to  provide  a 
base  in  the  system  ownership  and 
operations  segment  of  the  cable  industry 
and  will  be  a  valuable  adjunct  to  our 
present  activities  in  the  cable  industry,” 
Bennack  said. 

Raymond  E.  Joslin,  president  and 
general  manager  of  Hearst  Cable  Com¬ 
munications  Division,  into  which  the 
acquisition  will  be  integrated,  stated: 
“The  three  communities  to  be  served  are 
located  in  a  unique,  high  growth  and  eco¬ 
nomically  healthy  area  of  the  country. 
We  intend  to  serve  these  communities 
well  into  the  future.” 

Speaking  for  Westinghouse,  Marvin  L. 
Shapiro,  senior  vicepresident,  said:  “We 


regret  that  we  are  required  to  sell  the  sys- 
tems  because  of  current  federal 
regulations.  We  would  like  to  have  con¬ 
tinued  ownership  in  all  these  communit¬ 
ies  for  the  long  term,  but  are  pleased  such 
a  highly  qualified  company  will  replace 
us.” 

Hearst  acquisitions  during  the  last  21 
months  have  included  5  newspapers  in 
Texas  and  the  Midwest;  William  Morrow 
&  Company,  Inc.  and  Arbor  House,  lead¬ 
ing  hardcover  book  publishing  com¬ 
panies;  Redbook  Magazine,  and  Charter 
Data  Services. 

Hearst  has  also  acquired  television  sta¬ 
tions  KMBC,  Kansas  City,  Missouri  and 
WDTN.  Dayton,  Ohio;  United  Technical 
Publications,  a  trade  and  technical 
publishing  firm,  as  well  as  Reader  Mail 
Inc.,  a  mail-order  fashion  pattern  com¬ 
pany. 

Hearst  now  owns  22  magazines  in  the 
United  States  and  the  United  Kingdom,  5 
VHF  television  stations,  7  radio  stations, 
15  daily  and  30  weekly  newspapers,  4 
book  companies,  a  feature  syndicate,  4 
companies  engaged  in  magazine  circula¬ 
tion  activities,  business  and  professional 
publishing  properties  in  addition  to  its 
cable  television  interests. 

It  also  operates  other  media-related 
companies  and  engages  in  various  non¬ 
media  activities  including  ranching,  tim¬ 
ber,  real  estate  and  papermaking. 

Higher  losses 
posted  by 
Des  Moines  R&T 

Des  Moines  Register  and  Tribune 
Company  reported  a  loss  of  $492,000  in 
the  third  quarter  of  1982  on  revenue  of 
$22,202,000. 

A  year  earlier,  the  communications 
company  posted  a  net  loss  of  $55,000  on 
revenue  of  $21,693,000.  The  1981  figures 
have  been  restated  to  take  into  account 
the  amortization  of  intangible  assets. 

The  third — quarter  loss  widened  the 
loss  for  the  first  nine  months  of  1982  to 
$1,110,000  from  a  restated  loss  of 
$143,000  a  year  earlier.  Revenue  for  the 
nine  months  totaled  $66,640,000,  up 
slightly  from  $66,323,000  a  year  earlier. 
Operating  revenues  from  newspapers  fell 
3%  to  $50,955,000  and  newspaper 
expenses  rose  2%  to  $5,244,000. 

The  figures  for  1982  reflect 
extraordinary  expenses  of  about  $800,000 


booked  in  conjunction  with  the  merging 
of  the  evening  Des  Moines  Tribune  into 
the  morning  Des  Moines  Register.  The 
costs  reflect  severance  pay  and  early- 
retirement  costs  for  101  employees  who 
left  the  company  as  a  result  of  the  com¬ 
bining  of  the  papers. 

The  figures  also  reflect  the  continuing 
poor  economy  in  Iowa,  company  officials 
said.  Apart  from  the  Des  Moines  news¬ 
papers,  the  company’s  operations  “are 
performing  well,”  David  Kruidenier, 
chairman,  and  Michael  Gartner,  presi¬ 
dent,  said.  They  said  the  Broadcast 
Division,  especially,  was  doing  well. 

Some  of  the  savings  that  will  flow  from 
the  combination  of  the  Tribune  and  the 
Register  will  start  appearing  in  the  fourth 
quarter,  the  officials  said,  and  they  said 
they  expect  the  company  to  operate  at  a 
profit  in  the  quarter. 

The  Des  Moines  Register  and  Tribune 
Company  owns  newspaper  and  broadcast 
operations  in  seven  states  and  owns 
about  13%  of  the  stock  of  Cowles  Media 
Company.  The  Des  Moines  company  is 
controlled  by  descendants  of  Gardner 
Cowles,  who  purchased  the  Des  Moines 
paper  in  1903. 

Third  quarter  profit 
for  Washington  Post 

The  Washington  Post  Company  re¬ 
ported  net  income  of  $8.5  million,  60^  a 
share,  for  the  third  quarter  of  1982.  This 
compared  with  a  reported  loss  of 
$405,000,  30  per  share,  in  the  third  quar¬ 
ter  last  year. 

Net  income  in  lOSl’s  third  quarter 
would  have  been  $4.3  million,  300  per 
share,  if  the  loss  from  the  sales  of  the 
Trenton  Times  and  a  national  television 
sales  representative  unit,  and  operating 
losses  from  the  Trenton  Times  and  Inside 
Sports  (also  divested  in  late  1981)  were  to 
be  excluded  from  the  results. 

Revenue  for  the  third  quarter  of  1982 
rose  6%,  to  $185.7  million,  from  $175.3 
million  in  the  comparable  period  last 
year. 

For  the  first  three  quarters  of  1982,  re¬ 
venue  was  $576  million,  up  8%  from  last 
year’s  $535.4  million.  Net  income  rose  to 
$30.2  million,  $2.13  per  share,  from  $14.7 
million,  $1.04  per  share  reported  for  the 
comparable  period  last  year.  If  the  oper¬ 
ating  losses  of  Inside  Sports  and  the  Tren¬ 
ton  Times  and  the  loss  from  the  sales  of 
the  Trenton  Times  and  other  properties 
were  to  be  excluded,  net  income  for  the 
first  three  quarters  of  1981  would  have 
been  $23.2  million  ($1.65  per  share). 

Improvements  in  the  newspaper  and 
broadcast  division  contributed  to  the  ex¬ 
cellent  third  quarter  showing  this  year. 
Newspaper  division  revenue,  excluding 
the  results  of  the  Trenton  Times,  in¬ 
creased  19%  (23%  for  the  first  three  quar¬ 
ters). 
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“BLOOM  COUNTY 

is  irreverent,  silly,  brilliant,  even  visionary. 
It  is  a  startling  rabbit  punch  of  a  cartoon.” 

— The  Miami  Herald 
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■Among  the  more  than  200  Bloom 
Countv  daily  and  Sunday  comic  strip 
clients  after  two  years  of  syndication: 

Washington  Post 

Boston  Globe 

Baltimore  Sun 

Richmond  Times-Dispatch 

Atlanta  Journal-Constitution 

Miami  Herald 

Cincinnati  Enquirer 

Columbus  Citizen-Journal 

Dayton  Daily  News 

Cleveland  Plain  Dealer 

Detroit  News 

Milwaukee  Journal 

Chicago  Sun*Times 

Minneapolis  Star  &  Tribune 

Little  Rock  Gazette 

Houston  Post 

Dallas  Morning  News 

San  Antonio  Light 

Rocky  Mountain  News 

Phoenix  Republic 

San  Diego  Union 

Los  Angeles  Herald  Examiner 

San  Francisco  Chronicle 

Sacramento  Union 

Seattle  Times 

Winnipeg  Free  Press 


AP  rates 

(Continued  from  paf>e  9) 

between  $2  million  and  $3  million  each 
year  for  the  past  10  years  in  the  area  of 
“news  report  services”  provided  to 
members,  but  this  has  been  offset  by  pro¬ 
fits  from  other  areas. 

Batten  said  the  board  has  been 
determined  to  provide  its  member  news¬ 
papers  and  broadcast  stations  with  the 
best  quality  service  possible  and  this, 
over  the  years,  has  resulted  in  the  need  to 
upgrade  equipment  to  keep  pace  with 
new  technology. 

“Until  the  revolution  in  com¬ 
munications  technology  began  in  the 
1970s,  AP’s  capital  requirements  were 
modest,”  he  said.  "For  years,  AP  was 
able  to  operate  with  capital  expenditures 
of  $500,000  to  $800,000  a  year.  These 
were  financed  out  of  depreciation  charges 
in  the  operating  budget  and  with  short¬ 
term  bank  loans,  which  were  quickly  re¬ 
paid.” 

The  new  technology  explosion.  Batten 
said,  “caused  a  dramatic  change  for  the 
AP.  To  keep  pace  with  competitive  media 
and  members  technology,  we  have  had  to 
modernize  communications  and  editing 
systems  in  hundreds  of  news  bureaus. 
Instead  of  mechanical  printers,  typewrit¬ 
ers  and  slow-speed  transmission,  AP 
must  have  computers,  video  terminals 
and  scores  of  other  electronic  devices. 

“Moreover,  rapidly  escalating  rates 
from  AT&T  impelled  AP  to  construct  a 
large  satellite  system  to  replace  telephone 
transmission,”  Batten  said.  “With  700 
dishes  operating,  at  an  investment  of  $7.7 
million,  our  1983  budget  will  show  a  sav¬ 
ings  from  AT&T  bills  of  $3.4  million.  The 
board  is  convinced  that  we  must  continue 
to  expand  the  satellite  system  as  a  long¬ 
term,  cost-saving  measure  for  AP  memb¬ 
ers.” 

Batten  said  capital  spending  has  risen 
from  $630,000  in  1964  to  $12.2  million  in 
1981.  In  1982,  he  said,  capital 
expenditures  will  reach  $14  million  and 
the  board  has  budgeted  the  same  amount 
for  1983. 

“We  believe  that  these  amounts 
represent  AP’s  minimum  capital  needs,” 
he  said. 

“It's  not  that  AP  is  in  financial  trou¬ 
ble,”  Batten  said.  “But  in  order  to  con¬ 
tinue  to  modernize  our  operation  to  give 
members  the  best  possible  service,  we 
need  to  raise  a  higher  proportion  of  capit¬ 
al  funds  internally  and  less  from  bank 
loans.” 

Batten  said  the  bulk  of  the  3.1%  assess¬ 
ment  for  capital  expenditures  will  go 
toward  the  satellite  system,  which  he 
called  the  largest  single  item  in  the  capital 
budget. 

“Over  the  long  haul,  this  system  will 
pay  for  itself,”  he  said. 

Batten  said  reaction  so  far  has  not  been 
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any  different  than  in  previous  years  when 
members  were  hit  with  assessments. 
“They  realize  economic  times  are  tough, 
but  also  realize  if  they  want  quality  serv¬ 
ice,  they  have  no  choice.” 

“We  do  not  have  a  severe  financial 
problem.  We  have  a  very  strong  member¬ 
ship  base  and  have  a  product  that  the 
numbers  (of  members)  want.  What  we  are 
dealing  with  is  how  to  best  finance  AP.” 

The  bylaws  of  AP — a  non-profit  coop¬ 
erative — state  that  the  cost  of  operating 
and  meeting  the  needs  of  the  members 
will  be  borne  by  the  members  via  reason¬ 
able  assessments,  if  necessary. 

Once  the  board  approves  an  assess¬ 
ment,  all  AP  members  are  required  to  pay 
it  under  the  bylaws. 

“Everybody  on  the  AP  board  is  an  AP 
member,”  Batten  said.  “All  of  us  are 
paying  the  same  assessment.  We  all  have 
an  incentive  on  our  part  to  keep  it  down 
because  our  own  newspapers  will  be 
effected.  The  last  thing  we  would  do  is  get 
careless  with  the  spending  of  the  memb¬ 
ers  money,  but  we  all  want  to  maintain  a 
first  class  operation.” 

In  an  attempt  to  dispel  any  rumors  that 
AP  is  in  financial  difficulty.  Batten  said 
the  board  is  “in  the  process  of  preparing  a 
more  detailed  explanation  of  AP's  finan¬ 
cial  situation.”  He  said  the  report  will  be 
mailed  to  all  members  as  soon  as  it  is 
completed. 

“AP  members  are  entitled  to  full  dis¬ 
closure  about  the  cooperative,  its 
operations  and  finances,”  Batten  said. 

AP  has  a  total  of  1 ,325  active  U.S.  daily 
newspaper  members  and  57  “thrice, 
twice  and  weekly”  newspaper  members, 
according  to  an  AP  report  dated  October 
25. 

That  same  report  states  that  United 
Press  International  has  a  total  of 639  daily 
newspaper  subscribers. 

The  report  further  states  that  1,078 
newspapers  are  AP  members  only,  392 
newspapers  are  UPl  subscribers  only, 
and  247  subscribe  to  both. 

A  breakdown  of  AP  services  shows 
that  385  newspapers  get  full  DataStream 
service;  321  get  partial  DataStream;  499 
get  DataFeature  service;  652  get  Slows- 
peed  points;  5  get  the  broadcast  wire;  24 
have  reprint  rights  only;  and  900  get  AP 
Laserphoto  service. 

The  report  also  states  that  1,073  sat¬ 
ellite  sites  have  been  chosen  and  723  are 
currently  operational. 

As  far  as  the  change  in  the  annual 
assessment  formula  goes,  the  AP  board 
worked  on  this  at  its  recent  meetings,  but 
is  not  ready  to  disclose  what  it  has  come 
up  with. 

Some  AP  members  reportedly  feel  the 
current  formula  is  unfair.  Under  the  cur¬ 
rent  assessment  formula,  newspapers  are 
charged  based  on  a  combination  of 
circulation  and  population  (potential 
circulation)  within  a  10  mile  radius  of 
where  the  newspaper  is  published. 


Publisher 
wants  Reuters 
to  go  public 

Lord  Mathews,  chairman  of  Fleet 
Holdings,  one  of  the  British  newspaper 
publishers  that  owns  Reuters  Ltd.,  wants 
the  international  news  agency  listed  on 
the  London  Stock  Exchange. 

The  suggestion  came  out  at  the  annual 
shareholders  meeting  of  Fleet  Holdings, 
which  has  a  10%  interest  in  Reuters. 

Reuters  paid  its  first  dividend  since 
1941  in  May  and  reported  net  income  of 
$24  million,  converting  the  pound  at  its 
current  rate. 

In  New  York,  Reuters  announced 
changes  in  its  worldwide  structure,  effec¬ 
tive  January  1 .  Reuters  Overseas  will  be 
reconstituted  as  two  separate  areas,  each 
comprising  two  of  the  four  regions  of  the 
present  overseas  areas. 

The  Asia,  Australia  and  New  Zealand 
region  and  the  Middle  East  region  will  be 
combined  into  a  new  area  under  the  name 
of  Reuters  Asia,  Australia  and  New  Zea¬ 
land  (RA). 

The  African  and  Latin  American  re¬ 
gions  will  be  combined  under  the  name  of 
Reuters  Overseas  (RO). 

The  area  manager  for  RA  will  be  based 
in  Hong  Kong  and  the  area  manager  for 
RO  in  London. 

The  purpose  of  the  change  is  to  adapt 
the  senior  management  structure  and 
location  to  the  growth  of  the  present  over¬ 
seas  area,  which  has  increased  in  relation 
to  the  company’s  businesss  and  opera¬ 
tions  as  a  whole. 

The  four  areas  of  the  company  struc¬ 
ture  will  be:  Reuters  Asia,  Australia  and 
New  Zealand  (RA);  Reuters  Europe 
(RE);  Reuters  North  America  (RNA); 
and  Reuters  Overseas  (RO). 

The  following  appointments  will  take 
effect  January  I : 

Peter  Job,  at  present  overseas  mana¬ 
ger,  is  appointed  manager,  Reuters,  Asia, 
Australia  and  New  Zealand. 

Peter  Holland,  at  present  deputy  Euro¬ 
pean  manager,  is  appointed  manager, 
Reuters  Overseas. 

Both  area  managers  will  report  to  M.E. 
Nelson,  deputy  managing  director  and 
general  manager. 

Stephen  Somerville,  at  present  deputy 
overseas  manager,  is  appointed  deputy 
manager,  Reuters  Asia,  Australia  and 
New  Zealand.  He  will  be  based  in  Lon¬ 
don  and  will  report  to  Job  in  Hong  Kong. 

Hans  Oukerwerk,  at  present  manager 
of  the  Asia,  Australia  and  New  Zealand 
region  in  the  present  overseas  area  struc¬ 
ture,  is  appointed  deputy  European  man¬ 
ager,  reporting  to  David  Ure,  whose 
appointment  as  European  manager  from 
January  has  already  been  announced. 
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Announcing  the  1982 
Champion  Media  Awards  for 
Economic  Understanding. 


Prizes  for  Excellence  in  Economic  Reporting 


Purpose:  _ 

For  the  sixth  year,  the  Champion 
Media  Awards  for  Economic  Under¬ 
standing  will  recognize  outstanding 
reporting  to  general  audiences.  The 
goal  of  the  program  is  to  stimulate 
economic  reporting  which  is  imagina¬ 
tive  and  easily  understandable  to 
the  average  reader,  viewer  or  listener. 
Awards  will  be  made  to  media  profes¬ 
sionals  who  do  an  outstanding  job 
of  improving  the  public  level  of  eco¬ 
nomic  understanding. 

Awards: _ 

A  total  of  $105,000  in  cash  prizes  is 
available  for  awards  in  14  media  cate¬ 
gories,  competitively  grouped  accord¬ 
ing  to  circulation  or  scope  of  market. 

In  each  category  a  First  Prize  of 
$5,000  and  a  Second  Prize  of  $2,500 
are  offered.  A  distinguished  panel  of 
independent  judges,  appointed  by 
The  Amos  Tuck  School  of  Business 
Administration,  selects  all  winners. 
These  winners  will  be  announced  and 
honored  at  a  May  24, 1983  luncheon 
in  New  York  City. 

Eligibility: 


Entries  must  be  original  works  pub¬ 
lished,  broadcast  or  telecast  between 
January  1, 1982  and  December  31, 
1982. 

Administration: 


The  Amos  Tuck  School  of  Business 
Administration  of  Dartmouth  College 
is  sole  and  independent  administrator 
of  the  program. 


Judges: 

Elie  Abel 

Harry  and  Norman  Chandler 
Professor  of  Communication 
Stanford  University 

Barbara  Bergman 

Professor  of  Economics 
University  of  Maryland 

I. W.  Cole 

Dean 

Medill  School  of  Journalism 
Northwestern  University 

Edward  R.  Cony 

Vice  President  News 
The  Wall  Street  Journal 

Victor  Gotbaum 

Executive  Director 
District  Council  37 
American  Federation  of  State, 
County  &  Municipal  Employees 

James  F.  Hoge,  Jr. 

Publisher 

Chicago  Sun  Times 

Norman  E.  Isaacs 

Chairman 

National  News  Council 

J. A.  Livingston 

Economics  Columnist 
The  Philadelphia  Inquirer 

Paul  W.  MacAvoy 

Frederick  William  Beinecke 
Professor  of  Economics 
Yale  University 


Ralph  A.  Renick 

Vice  President 
Wbmetco  Enterprises 

Richard  S.  Salant 

General  Adviser,  NBC 

S.  William  Scott 

President  &  Chief  Operating  Officer 
Satellite  News  Channels 

Adele  S.  Simmons 

President 

Hampshire  College 

Leon  H.  Sullivan 

Minister 

Zion  Baptist  Church 
Philadelphia 

William  F.  Thomas 

Executive  Vice  President  &  Editor 
Los  Angeles  Times 


Champion  Media  Awards  is 
funded  by  a  grant  from  Champion 
International  Corporation, 
Stamford,  Connecticut. 


For  additional  information  or 
entry  blanks,  use  coupon  or 
call:  (603)  643-5596  or 
(603)  646-2084. 

Deadline  for  entries: 

January  15, 1983,  postmark. 


CHAMPION  MEDIA  AWARDS 

FOR  ECONOMC  UNDERSTANDNG 


Ms.  Jan  Brigham  Bent.  Director 
Champion  Media  Awards 
The  Amos  Tuck  School 
Dartmouth  College 
Hanover,  N.H.  03755 

Name _ 


Address. 
City _ 


Please  send  me  the  following: 

□  More  information 

□  Entry  blank 


.State. 


.Zip. 


EP 


Poor  reception 
found  for  tv, 
magazine  ads 

Magazine  readers  and  television  view¬ 
ers  don't  place  much  value  on  national 
advertisements  as  sources  of 
information,  and  some  people  are  willing 
to  pay  to  avoid  ads  altogether,  say  Vin¬ 
cent  R.  Norris. 

Dr.  Norris,  associate  professor  of  jour¬ 
nalism  at  the  Pennsylvania  State  Univer¬ 
sity,  drew  these  conclusions  from  a  ran¬ 
dom  sample,  telephone  survey  of  176 
people.  The  results  of  his  survey  on 
“Consumer  Valuation  of  National 
Advertisements”  will  be  published  in  the 
Summer  of  1983  issue  of  Journalism 
Quarterly. 

To  find  out  how  much  value  people 
place  on  ads,  he  asked  those  surveyed  if 
they  would  prefer  to  buy  a  magazine  with 
ads  or  without  ads.  He  reasoned  that  if 
people  didn't  prefer  to  buy  a  magazine 
with  ads,  they  didn't  place  any  value  on 
the  ads. 

He  found  that  37%  of  magazine  readers 
and  78%  of  television  viewers  do  not  want 
to  see  advertising  in  these  media. 

Fifty-five  percent  of  the  magazine 
readers  said  they  would  prefer  magazines 
with  ads  if  no  premium  price  were 
charged.  Of  those  preferring  the 
magazine  with  ads,  65%  said  they  would 
not  be  willing  to  pay  any  premium  to 
obtain  ads.  Sixty  percent  of  those  preferr¬ 
ing  magazines  without  ads  said  they 
would  pay  a  premium  to  avoid  the  ads,  he 
says. 

“The  difference  suggests  that  the 
opposition  to  magazine  ads  is  more 
intensely  felt  than  is  the  desire  for  them” 
he  says.  “The  national  ads  get  lukewarm 
reception  in  most  American  house¬ 
holds.” 

The  same  response  is  true  for  national 
television  ads.  The  reception  of  television 
commercials  can't  even  be  called  luke¬ 
warm,  he  says.  Of  the  78%  who  would 
prefer  to  watch  television  without  com¬ 
mercials,  62%  said  they  would  be  willing 
to  pay  for  the  opportunity. 

Those  surveyed  said  they  were  willing 
to  pay  at  least  $7.50  per  month  (30%)  or  at 
least  $10  per  month  (24%)  to  avoid  com¬ 
mercials  on  television — amounts  com¬ 
parable  to  monthly  cable  television  rates. 
Dr.  Norris  notes. 

The  primary  reason  people  would 
rather  not  see  national  advertising  in 
magazines  and  on  television,  he  believes, 
is  that  the  ads  don't  inform  them  about 
products. 

“The  purpose  of  advertising  is  not  to 
inform,  but  to  persuade  people  that  pro¬ 
ducts  are  different,”  he  says.  “The  most 
heavily  advertised  products,  called 
‘homogeneous  package  goods,'  are  all  the 
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same.  Advertisers  just  try  to  convince 
you  that  their  brand  is  better  than  the 
others.” 

Studies  show  that  in  most  cases,  ads 
contain  only  one  or  two  pieces  of 
information,  he  says.  The  reason  so  little 
information  is  contained  in  ads  is  that 
“essentially,  there's  no  difference 
between  the  leading  brands,”  he  adds. 

“For  example,  all  soap  powder  is  made 
from  the  same  basic  ingredients  and 
bought  by  many  different  companies. 
One  company  may  add  blue  crystals, 
another  may  add  something  else  to  make 
its  product  distinctive,”  he  explains. 
“Advertising  persuades  you  to  pay  more 
for  a  product  with  a  fancy  name.” 

Dr.  Norris'  survey  suggests  that  some 
people  are  not  willing  to  be  persuaded  and 
would  avoid  seeing  magazine  ads  or 
watching  television  commercials  if  they 
could.  Regardless  of  how  these  consum¬ 
ers  feel,  advertisers  spend  $65  billion 
annually  to  persuade  people,  he  says. 

Denver  media  pay 
for  voting  results 

For  the  first  time  in  Denver's  history, 
the  city's  news  media  had  to  pay  for 
November  2  precinct  results  as  a  result  of 
the  city's  new  electronic  voting  system. 
The  cost  totalled  $3,200. 

Several  factors  contributed  to  the 
charges;  the  election  commission's  move 
to  a  former  elementary  school  from  City 
Hall  making  it  necessary  to  rent  three 
copying  machines;  and  a  request  by  the 
Colorado  Election  Pool,  a  consortium  of 
nine  news  organizations,  for  precinct-by¬ 
precinct  results  instead  of  the  cumula¬ 
tive  totals  of  every  20  precincts  formerly 
issued;  the  large  number  of  ballot  issues 
leading  to  1 1-page  documents  from  each 
of  the  city's  398  precincts. 

All  factors  stemmed  from  a  news 
electronic  voting  system  which  replaced 
mechanical  voting  machines  where  pre¬ 
cinct  results  were  tallied  at  the  precinct 
then  posted  on  the  door.  Cumulative  re¬ 
sults  were  tallied  by  the  city's  computer, 
copied  on  city  copying  machines  and 
issued,  free,  to  news  organizations. 

The  copying  cost  was  split  three  ways 
between  The  Colorado  Election  Pool, 
organizations  that  don't  belong  to  the 
pool,  and  the  election  commission. 

Help  wanted  ad 
linage  declines 

The  amount  of  help- wanted  advertising 
continued  to  fall  last  month,  a  new  survey 
said  (October  27). 

The  Conference  Board  said  its  index  of 
help-wanted  advertising  in  newspapers 
across  the  country  fell  to  73  last  month. 
The  index,  which  is  figured  from  a  1967 
base  of  100,  has  dropped  10  points  since 
July  and  39  points  since  September. 


Analyst  says 
tv  not  prime 
news  source 

According  to  an  analysis  of  a  40- 
volume  Simmons  Market  Research 
Bureau  report  by  Lawrence  Lichty,  pro¬ 
fessor  of  communications  at  the  Univer¬ 
sity  of  Maryland,  the  widely  accepted 
notion  that  people  get  most  of  their  news 
from  tv  probably  is  wrong. 

An  annual  Roper  Organization  survey 
has  led  many  to  believe  since  1970  that 
Americans  rely  mostly  on  tv  for  non-local 
news.  Last  year,  39%  said  tv  was  the 
source  of  most  of  their  news,  while  22% 
said  newspapers.  Others  cited  radio, 
magazines  and  other  people. 

Lichty,  co-author  of  “American 
Broadcasting,”  said  his  analysis  of  the 
Simmons  studies  contradicts  that  conclu¬ 
sion.  It  shows  that  while  more  than  two- 
thirds  of  adults  read  at  .least  part  of  a 
newspaper  every  day — and  one  person  in 
eight  reads  two  or  more — fewer  than  a 
third  of  adults  watch  any  tv  news  on  a 
given  day  or  night. 

Writing  in  the  Wilson  Quarterly,  a 
magazine  of  the  Smithsonian  Institution's 
Woodrow  Wilson  International  Center 
for  Scholars,  Lichty  says  only  two  types 
of  Americans  get  much  news  from  tv — 
heavy  tv  viewers,  and  those  who  are 
younger,  better  educated  and  heavy  read¬ 
ers  of  newspapers. 

While  50  million  people  may  watch  the 
network  evening  newscasts  on  any  night, 
Lichty  said  only  1%  of  the  78  million  tv 
households  in  America  watch  CBS'  Dan 
Rather  as  often  as  four  nights  a  week. 

For  most  people,  he  said,  tv  news  is 
just  another  show  “and  not  a  very  habit¬ 
forming  one  at  that.” 

Nashua  daily  marks 
sesquicentennial 

Nashua  (N.H.)  Telegraph  celebrated 
its  birthday  on  October  19  by  publishing 
an  edition  of  312  pages,  the  largest  in  its 
150-year-old  history. 

Many  of  the  items  featured  in  the  edi¬ 
tion  were  reprinted  verbatim  from  the 
paper.  The  lead  story  in  the  each  of  the  six 
sections  was  a  history  of  the  Telegraph. 

The  edition,  which  took  a  year  to  com¬ 
plete,  was  produced  by  the  news  staff 
under  the  direction  of  city  editor  Claudet¬ 
te  Durocher  and  regional  editor  Richard 
Masse.  Elizabeth  Spring,  retired  Nashua 
librarian,  did  research  for  the  special  edi¬ 
tion. 

The  paper,  founded  by  the  Beard 
brothers,  employs  1 14  fulltime  employes. 
David  C.  Hamblett  is  president  of  the 
Telegraph  Pub  Co.  and  J.  Herman  Pouliot 
is  publisher  of  the  newspaper. 
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Ad  scene 


By  Dan  Lionel 


To  introduce  international  biz  section 


Houston,  one  of  the  few  cities  where 
two  strong  newspapers  under  different 
ownerships  are  in  a  lively  battle  for 
circulation  and  advertising,  will  soon 
have  a  weekly  international  business 
news  section. 

Projected  for  a  January  startup  by  the 
Houston  Chronicle,  the  free  standing  sec¬ 
tion  will  carry  news  of  the  international 
economic  scene  furnished  by  the  London 
(Eng.)  Times. 

The  Chonicle,  which  switched  from 
evening  to  all-day  in  the  final  quarter  of 
1980  and  has  enjoyed  a  continuing  spurt 
in  both  circulation  and  advertising,  has 
achieved  some  of  its  strongest  gains  in 
financial  advertising. 

Dan  Tomlinson,  senior  vicepresident. 
Sawyer,  Ferguson  &Walker,  the  Chroni¬ 
cle’s  national  reps,  told  E&P:  “We're 
particularly  pleased  that  we're  getting  the 
issues  that  tender  advertising,  known  to 
the  trade  as  ‘tombstones'  because  that 
category  of  financial  advertising,  aimed 
at  the  professional  type  investor,  is  gener¬ 
ally  restricted  toa.m.  papers.’’  In  the  first 
8  months  of  1982  the  Chronicle  carried 
43,644  lines  of  this  advertising,  about  632 
lines  less  than  its  competing  a.m.  paper, 
the  Houston  Post.  In  total  financial  it  led 
the  field  for  the  first  8  months  with  Media 
Records,  showing  a  total  of  767,473  lines 
or  569f  of  the  aggregate. 

International  business  news,  for  Hous¬ 
ton,  observers  note,  will  find  an  avid 
audience,  particularly  if  it  is  fresh  and 
authoritative.  Houston,  it  is  pointed  out, 
has  the  nation's  third  largest  port,  and  is 


first  in  foreign  tonnage.  It  is  considered 
the  international  banking  center  for  the 
southern  United  States  and  the 
international  air  center  for  the  southwest 
with  nearly  14  million  travelers  passing 
through  annually.  The  Chronicle  has 
been  catering  to  the  needs  of  its  business- 
oriented  readership  with  its  daily  free¬ 
standing  Chronicle  Business. 

Its  all-day  publication  schedule  permits 
five  editions  per  day,  two  morning  and 
three  in  the  afternoon  giving  it  the  advan¬ 
tage  of  continuing  update  of  stock 
exchange  prices  and  other  financial 
developments. 

In  1981  the  Chronicle  introduced  a  24- 
hour,  dial-in  business  news  service  which 
gave  readers  the  opportunity  to  call  in  and 
obtain  capsulated  business  news  over  the 
phone.  The  service  has  averaged  about 
7,000  calls  per  week. 


Purcell  to  head 
book  publisher 

John  R.  Purcell  was  elected  chairman, 
chief  executive  officer  and  president  of 
SFN  Companies,  Inc.,  a  book  publishing 
company. 

Purcell,  50,  was  a  senior  executive  with 
Gannett  Co.  Inc.  and  CBS,  Inc.,  and, 
most  recently,  as  a  merger  acquisition 
consultant  in  the  publishing/information 
field. 


44  chairman 
looks  to  hire 
PR  company 

John  S.  Bowen,  president  and  chief  ex¬ 
ecutive  officer,  Benton  &  Bowles,  Inc., 
said  (November  2)  he  will  recommend  to 
the  American  Association  of  Advertising 
Agencies’  board  of  directors  that  a  public 
relations  firm  be  hired  to  “set  the  record 
straight  about  the  advertising  business.’’ 

Bowen,  who  is  chairman  of  the  4As, 
said  the  “shoddy  treatment  by  the  media 
of  the  advertising  industry  and  its  prac¬ 
tices’’  have  gone  unchallenged  for  too 
long  a  time. 

As  a  consequence,  he  said  young  peo¬ 
ple  are  “less  interested’’  in  pursuing 
careers  in  ad  agencies  after  graduation 
from  top  business  schools.  In  a  recent 
4As  study,  Bowen  said  only  19%  of  “our 
own  advertising  people  indicated  that 
they  would  want  a  son  or  daughter  to  go 
into  advertising.’’ 

In  addition  to  the  problem  of  recruiting 
good  people,  Bowen  said  advertisers  in 
the  changing  communications  environ¬ 
ment  “need  audiences  who  are  receptive 
to  advertising  if  they’re  not  to  switch  to 
other  program  material  with  the  press  of 
an  electronic  button.’’ 

“The  sheer  absence  of  our  voice  in  the 
public  discussion  has  led  many  to  believe 
that  advertising  is  a  socially  irresponsible 
force  that  seeks  only  to  sell  products  at 
any  cost  to  an  unwary,  gullible  public  in 
an  irritating  and  intrusive  manner,’’ 
Bowen  said. 

Bowen  said  he  will  ask  the  4A  directors 
to  support  the  public  relations  firm  with 
“a  budget  appropriate  to  the  task  that  will 
be  a  very  real  measure  of  our  depth  of 
commitment  to  stop  talking  about  our 
problem  and  to  start  doing  something  ab¬ 
out  it.” 

Wall  Street  Journal 
to  hike  ad  rates  12% 

Dow  Jones  &  Co.,  Inc.,  said  it  will 
increase  advertising  and  subscription 
rates  for  the  Wall  Street  Journal  and  Bar¬ 
ron's.  The  new  rates  will  take  effect  Janu¬ 
ary  3. 

The  Wall  Street  Journal  will  increase 
national  advertising  rates  by  12%.  In 
addition,  regional  advertising  rates  will 
be  adjusted  to  reflect  circulation  shifts  in 
the  paper’s  four  editions. 

The  cost  of  a  one-year  subscription  to 
the  Wall  Street  Journal  wil  rise  to  $94,  an 
increase  of  6%  over  the  current  annual 
rate  of  $89. 

Barron’s  will  increase  advertising  rates 
1:%  amd  its  annual  subscription  rate  to 
$63  from  $55,  an  increase  of  1.5%. 

The  recommended  newsstand  prices  of 
40^  for  the  Journal  and  $1 .25  for  Barron’s 
remain  unchanged. 
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.  .  .  GET  A  “DIVORCE”!  .  .  . 

.  .  .  use  AdCuard 

Over  50  newspapers  in  the  United  States  are  currently  using  AdGuard 
as  a  vehicle  to  contain  preprints  for  zone  distribution  and/or  Total 
Market  Coverage.  AdGuard  has  proven  to  be  an  effective  tool  to 
combat  against  OT  assist  with  “Marriage  Mail”  programs. 

To  find  out  why  more  and  more  newspaper  professionals  are  using 
AdGuard  for  their  insert  or  mail  carriers,  call  Ken  Motsinger  toll  free 
(800)  457-9882  Do  your  customers,  yourself  and  your  newspaper 
a  favor  and  call  today! 

Kieffer  Paper  Mills,  Inc. 

1220  West  Spring  Street 
Brownstown,  Indiana  47220 
(In  Indiana  call  (812)  358-4150 
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MORE  THAN  600  PAGES  OF  FACTS 
ABOUT  THE  WORLD’S  NEWSPAPERS 


1  Newspapers  published 
•  in  the  United  States 

Complete  listings  of  all  U.S.  daily  and 
Sunday  newspapers  as  shown  at  left, 
including  tabulation  of  mechanical 
equipment  used. 

Directory  of  U.S.  weekly  and  non¬ 
daily  newspapers,  days  of  publica¬ 
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U.S.  foreign  language,  special  ser¬ 
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cates,  wire  services  —  names  and 
addresses;  ad  and  editorial  mat  ser¬ 
vice  lists. 
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industry  services 

Newspaper  associations,  nation¬ 
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schools  —  and  more! 


ORDER  YOUR  1982  YEAR  BOOKS  NOW! 

$40  a  copy  (one  to  four  copies)  $35  a  copy  (five  or  more  copies) 
U.S.  and  Canada  only.  All  other  countries,  $50  a  copy. 


Equlpnwnt;  E 

PERF. 


PRODUCTION;  Typesetters  -  2-C0M/4961: 
plate  exposers  -  1-N/FT40LN5:  plate  proces¬ 
sors-  l-Nat-250/ 1391.  cameras  -  1-R/ 1971 


Editor  &  Publisher  Year  Book  Department 
575  Lexington  Avenue,  New  York,  N.Y  10022 

I  enclose  $ _ Please  send  me _ copies  o 

Editor  &  Publisher  Year  Book. 

NAME _ TITLE _ 

COMPANY _ 

ADDRESS _ 

CITY _ STATE _ ZIP _ 

Payment  must  accompany  order. 

New  York  State  residents  add  appropriate  sales  tax. 


copies  of  the  1982 


Davies 


Hall 


Rowe 


Reagan 

NEW  TITLES  IN  KANSAS  CITY— Michael  J.  Davies,  editor  of  the  Kansas 
City  Times  and  the  Kansas  City  Star  since  1 978,  was  named  president  of  the 
Kansas  City  Star  Company. 

Jeffrey  S.  Hall,  vicepresident  for  circulation,  was  named  vicepresident  for 
nrarketing  and  distribution. 

Ralph  W.  Rowe,  Jr.,  retail  manager,  became  advertising  director  with 
responsibilities  for  the  advertising  division,  and  Wilbur  Reagan,  circulation 
manager,  replaces  Hall  as  circulation  director. 

Davies  has  worked  for  newspapers  in  Atlanta  and  Chicago,  and  before 
joining  the  Kansas  City  papers  was  managing  editor  of  the  Courier-Journal  in 
Louisville. 


Raymond  L.  Dumont,  controller  of 
the  Boston  Herald-American  for  the  past 
nine  years,  is  now  general  manager  and 
controller  of  the  Midland  (Texas)  Repor¬ 
ter-Telegram.  In  addition,  he  will  serve  as 
controller  of  the  Plainview  (Texas)  Daily 
Herald,  also  owned  by  The  Hearst  Cor¬ 
poration.  Dumont  was  controller  of  the 
Hartford  (Conn.)  Times  before  his  Bos¬ 
ton  assignment. 


Robert  Stockfield  has  joined  the 
Baltimore  News  American  as  photogra¬ 
phy  director.  He  was  with  the  defunct 
Buffalo  Courier-Express  as  picture 
editor/photographer. 

Ralph  Vigoda  was  named  metropoli¬ 
tan  editor  at  the  News  American.  The 
past  two  years  he  has  been  executive 
sports  editor. 


McNAUGHT 


Donald  Lowery,  business  writer  for 
the  Boston  Globe  for  the  past  two  years, 
became  editorial  director  of  WHEV-tv, 
the  Boston  CBS-tv  affiliate,  October  25. 
Earlier,  he  was  with  the  Arizona  Repub¬ 
lic,  Phoenix;  Norfolk  Ledger  Star  and 
Roanoke  Times  and  World  News. 


fafl’uing 
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NUMBER  WONDER  BY  MORA 


Gives  your  readers  a  unique, 
personal  message  and  a 
chance  to  calculate  their 
futures  from  the  numbers  in 
their  lives.  Take  time  to  look 
at  FORTUNE  KOOKIE.  It 
might  be  just  what  you’re 
looking  for  because  there’s 
nothing  like  it  in  syndication. 
Call  collect  today  and  ask  for 
samples.  It’s  lively,  it’s  fun 
and  it’s  a  grabber! 

(212)  682-8787 


QUOTE 


NEWSPEOPLE 


Joining  the  staff  of  the  Washington 
bureau  of  the  Newhouse  Newspapers 


Robert  H.  Gettlin,  formerly  an  in¬ 
vestigative  and  general  assignment  repor¬ 
ter  for  the  Hartford  (Conn.)  Times  and 
the  Washington  Star.  He  will  be  an  inves¬ 
tigative/special  projects  reporter. 

Randy  Quarles,  formerly  assistant 
city  editor  of  the  Huntsville  (Ala.)  Times, 
a  Newhouse  paper.  He  will  be  Washing¬ 
ton  correspondent  for  the  Times,  suc¬ 
ceeding  Peter  Cobun,  who  returns  to 
Huntsville. 


Nick  Bray  was  appointed  Paris  cor¬ 
respondent  of  the  Wall  Street  Journall 
Europe.  Bray  has  worked  for  Reuters  the 
past  10  years,  recently  as  chief  corres¬ 
pondent  for  Belgium  and  Luxembourg 
with  responsibilities  for  directing  cover¬ 
age  of  both  countries,  NATO  and  the 
Common  Market. 


Scott  Willis,  a  1980  graduate  of  Ohio 
State  University,  joined  the  Dallas  Times 
Herald  as  an  editorial  cartoonist.  He  was 
with  the  defunct  Cleveland  Press.  While 
in  college,  Willis  won  a  national  Sigma 
Delta  Chi  Mark  of  Excellence  award  for 
editorial  cartooning. 


Stan  Gores,  formerly  editor  of  the 
editorial  page  of  the  Fond  du  Lac  (Wis.) 
Reporter,  is  now  managing  editor. 


Neil  P.  Collins  has  been  named  edi¬ 
tor  and  publisher  of  the  Marlboro  (Mass.) 
Enterprise  and  the  Hudson  (Mass.)  Daily 
Sun,  replacing  Bruce  S.  Bennett,  who 
resigned.  Both  papers  are  owned  by  the 
Worcester  Telegram  and  Gazette  Com¬ 
pany.  Collins,  a  Gannett  executive  since 
1969,  most  recently  was  publisher  of  the 
Richmond  (Ind.)  Palladium  Item. 


Gary  Lawrence  was  appointed  cir¬ 
culation  sales  development  manager  of 
the  Memphis  Publishing  Company.  He 
had  been  general  manager  of  the  East 
Memphis  Shoppers  News  and  German¬ 
town  News  for  the  Crittenden  Publishing 
Company. 


Shirlie  Katzenberger,  promotion 
art  director  for  the  Des  Moines  Register, 
was  promoted  to  design  director  for  the 
newspaper’s  promotion  department. 

UNQUOTE - 


McNAUGHT  SYNDICATE 

300  E.  42nd  Street, 

New  York,  N.Y.  10017 


ANDREW  CLINE/Circulation  Director 

JOURNAL  INQUIRER  (Manchester,  Conn.)* 


■  ■  Response  from  our  readers  was 
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The  newspaper  industry's  01  in-paper  circulation  promotion  -  worldwide  . 
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Hustedt 


EIN  THE  NEWS 


Joseph  J.  Domek  was  appointed  tech¬ 
nical  operations  manager  of  United  Press 
International’s  Central  Division.  He 
transfers  to  Chicago  from  Dallas,  where 
he  had  served  as  international  com¬ 
munications  manager  since  1977,  and  will 
be  responsible  for  streamlining  UPI’s 
communications  system  in  the  division. 

*  * 

Frank  J.  Talarico  has  been 
appointed  advertising  manager  of  the 
Vineland  (N.J.)  Times  Journal  and  Mill¬ 
ville  Daily.  He  had  been  classified 
advertising  manager  for  the  Bridgeton 
(N.J.)  Evening  News. 

Brad  Borton,  who  was  acting 
advertising  manager,  was  named  assis¬ 
tant  advertising  manager. 

*  ♦  ♦ 

Thomas  P.  Shantz,  feature  editor  of 
the  Concord  (N.H.)  Monitor,  has  been 
named  people  editor  of  the  Fort  Myers 
(Fla.)  News-Press.  He  won  the  1981  Pen- 
ney-Missouri  Award  for  general 
excellence  in  feature  sections,  under 
25,000  circulation. 

*  «  * 

John  Burgess  was  named  advertising 
director  for  the  Belleville  (III.)  News- 
Democrat.  He  succeeds  G\RY  Berkley, 
who  earlier  was  named  to  the  newly  cre¬ 
ated  position  of  director  of  marketing. 
Burgess  was  formerly  general  sales  man¬ 
ager  for  the  Wilkes-Barre  (Pa.)  Times 
Leader. 

3|e  *  * 

Catharine  Jones  was  appointed  sales 
development  manager  for  the  Rockford 
(III.)  Register  Star.  This  is  a  new  position 
at  the  newspaper.  Jones  formerly  was 
classified  advertising  manager. 

Elaine  Burns,  who  has  served  as 
national  advertising  coordinator  since 
June  of  last  year,  joined  the  retail 
advertising  staff. 

*  *  ♦ 

Arlie  Schardt,  former  editor  of 
Grantsmanship  News  magazine  in  Los 
Angeles,  was  named  editor  of  Founda¬ 
tion  News  magazine  in  Washington,  D.C. 
Schardt  served  as  editor  of  the  news 
media  secton  at  Newsweek  from  1979-81 . 
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Henry  R.  Hustedt  was  appointed 
advertising  manager  for  Meredith  News¬ 
papers,  Cupertino,  Calif.,  publisher  of  1 1 
community  newspapers  serving  Santa 
Clara  County.  He  has  a  26-year  back¬ 
ground  in  advertising  and  promotion, 
including  work  at  the  San  Francisco 
Examiner  for  six  years  and  then  suc¬ 
cessive  advertising  and  promotion  execu- 
tive  posts  at  the  Contra  Costa 
Independent  and  Berkeley  Gazette,  both 
Brown  Newspapers  Publishing  Co.  prop¬ 
erties. 

e  e 

Gary  T.  Stout,  publisher  of  the  Little 
Falls  (Minn.)  Daily  Transcript,  was  pro¬ 
moted  to  publisher  of  the  Fremont  (Neb.) 
Tribune,  both  papers  being  part  of  the 
Gannett  group.  Stout  replaces  Gary  K. 
Chappell,  who  leaves  the  company  for 
another  position. 

With  the  Transcript  since  1980,  Stout 
began  his  newspaper  career  as  assistant 
to  the  publisher  and  business  manager  of 
the  Ypsilanti  (Mich.)  Press  in  1971. 

Tom  Callinan,  editor  of  the  Tran¬ 
script,  will  assume  overall  responsibility 
for  operations  there. 


Robert  T.  Richardson,  senior 
vicepresident,  finance  and  treasurer  of 
the  A.  H.  Belo  Corporation,  Dallas,  will 
retire  December  3 1  after  23  years  of  serv¬ 
ice.  He  will  continue  as  a  consultant  to 
the  company  until  he  reaches  age  65  but  is 
not  standing  for  re-election  as  a  director 
at  the  annual  meeting  next  year. 

m  *  * 

Henry  H.  Young,  associate  editor  of 
the  Harrisburg  (Pa.)  Patriot-News  since 
1977,  has  been  named  editor  of  The  Pat¬ 
riot  and  the  Sunday  Patriot-News.  He 
joins  Saul  Kohler,  executive  editor,  in 
top  editorial  responsibility  at  the  Patriot- 
News  Co. 

Young  began  as  a  sports  writer  with  the 
Patriot-News  in  1949  and  was  named  city 
editor  of  the  Patriot  in  1%1. 

*  ♦ 

Frank  J.  Slivka,  director  of  special 
projects  for  the  Call-Chronicle  Newspap¬ 
ers,  Allentown,  Pa.,  has  retired.  He 
joined  the  newspaper  in  1952  as  a  classi¬ 
fied  advertising  salesman  and  became 
sales  manager  in  1972.  He  was  named 
director  of  special  projects  this  year. 

(Continued  on  page  29) 
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All  about  Queen  Victoria 

Marlene  Eilers,  a  news  librarian  at 
Associated  Press  headquarters  in  New 
York,  has  completed  her  first  full-length 
book,  “The  Descendants  of  Queen  Vic¬ 
toria.”  The  book,  being  published  in  Eng¬ 
land  by  Charles  Skilton  Ltd.,  is  due  next 
Fall. 

A  native  of  New  Jersey,  Eilers  has  de¬ 
signed  genealogical  tables  for  publica¬ 
tions,  contributed  to  Debrett’s  Peerage 
and  done  research  for  authors  working  on 
royal  biographies. 

In  preparing  the  book,  Eilers  corres¬ 
ponded  with  more  than  100  of  some  600 
descendants  of  the  queen  and  her  chil¬ 
dren.  Since  1980,  she  has  been  genealog¬ 
ist  for  the  Constantian  Society,  a  Pitt¬ 
sburgh-based  organizaton  of  Americans 
interested  in  monarchists,  and  also  is  a 
member  of  The  Monarchist  League  of 
Canada. 

Assists  El  Expresso 

Jacques  A.  Caldwell  of  Cincinnati,  who 
was  with  Scripps-Howard  Newspapers 
36  years  until  his  retirement  in  1980,  has 
completed  a  month-long  overseas  assign¬ 
ment  for  the  International  Executive 
Service  Corps. 


Caldwell  was  recruited  by  lESC  to 
assist  El Expressoin  Guayaquil,  Ecuador. 
The  newspaper  had  requested  an 
experienced  executive  to  help  improve  its 
marketing  and  circulation.  Caldwell  was 
general  business  manager  and  vicepresi¬ 
dent  of  marketing  for  Scripps-Howard 
when  he  retired. 

The  lESC  was  organized  in  1964  by  a 
group  of  American  businessmen,  headed 
by'  David  Rockefeller  of  Chase  Man¬ 
hattan  Bank,  to  help  speed  economic 
growth  in  developing  countries.  The 
corps  is  supported  in  part  by  the  U.S. 
government  and  receives  assistance  from 
some  400  major  U.S.  corporations  and 
leading  companies  in  the  host  nations. 

Stress,  burnout  study  set 

Dr.  James  H.  Bissland,  associate  pro¬ 
fessor  at  Bowling  Green  (Ohio)  State  Uni¬ 
versity  School  of  Journalism,  will  direct  a 
study  of  stress,  burnout  and  depression 
among  photojoumlists. 

The  research  will  endeavor  to  measure 
extent  of  the  problems,  the  origins  and 
find  possible  solutions.  The  study  is  being 
co-sponsored  by  the  National  Press 
Photographers  Association  and  its  News 
Photographer  magazine. 

For  the  first  stage.  Dr.  Bissland  wants 
to  hear  observations  about  the  extent  of 
the  problems  for  use  in  picking  survey 
methodologies.  Responses  will  be  kept  in 
complete  confidence.  Dr.  Bissland 
assures. 

Illustrious  class  reunion 

After  30  years,  not  many  journalism 
graduates  are  in  touch  with  each  other  or 
their  school.  But  the  Class  of  1952  at 
Columbia  University  Graduate  School  of 
Journalism  is  an  exception. 

Next  weekend,  November  12-14, 
members  of  the  class  gather  in  Washing¬ 
ton  for  their  30th  reunion.  The  program 


includes  a  reunion  session  at  the  White 
House. 

To  date,  six  members  of  the  class  have 
been  recipients  of  the  Columbia  Journal¬ 
ism  Alumni  Award.  Only  the  Class  of 
1917  has  a  better  record. 

Among  the  Class  of  1952  members  are: 
Howard  Simons,  managing  editor.  Wash¬ 
ing  tort  Post ;  Stanley  Asimov, 
vicepresident-development,  Newsday; 
Lester  Tanzer,  managing  editor,  U.S. 
News  &  World  Report',  Sam  McKeel, 
president,  Philadelphia  Newspapers 
(Inquirer  and  News)',  James  Keat,  assis¬ 
tant  managing  editor,  Baltimore  Sun; 
Kevin  Delany,  director  of  news  coverage 
for  Asia,  ABC  News;  John  P.  Hackett, 
chief  editorial  writer.  Providence  Jour¬ 
nal;  Martin  Duskin,  executive  producer, 
WCBS — radio  news;  and  William  Sea¬ 
mans,  chief,  Tel  Aviv  bureau,  ABC 
News. 

Others  in  the  class  include:  Loye  W. 
Miller,  Jr.,  chief  political  writer  and 
Washington  correspondent  for  the  New- 
house  Washington  bureau;  Philip  Matth¬ 
ews,  business  editor.  The  Forum,  Fargo; 
Andrew  Borowiec,  Middle  East  corre¬ 
spondent  for  the  Chicago  Sun-Times; 
Simon  Anekwe,  reporter,  Amsterdam 
News,  New  York  City;  Betsy  Wade 
Boylan,  copy  reader.  New  York  Times, 
and  former  president  of  the  New  York 
Newspaper  Guild;  David  Zinman,  medic¬ 
al  writer,  Newsday;  and  Emerson  Cha¬ 
pin,  foreign  desk  copy  reader.  New  York 
Times. 

Rockefeller  trustee 

Tom  Johnson,  publisher  of  the  Los 
Angeles  Times,  is  among  four  new  trus¬ 
tees  of  The  Rockefeller  Foundation. 

The  other  new  trustees  announced  by 
chairman  Clifton  R.  Wharton,  Jr.,  are: 
Harold  Brown,  secretary  of  defense 
under  the  Carter  Administration  and  now 
professor  of  national  security  at  the  Johns 
Hopkins  University’s  School  of  Adv¬ 
anced  International  Studies;  John  R. 
Evans,  director  of  the  department  of 
population,  health  and  nutrition  at  the 
World  BaTik;  and  Alice  Rivlin,  director  of 
the  Congressional  Budget  Office. 


(Xuick  Access.., 

AFL-CIO 
Facts  or 
Viewpoints 

The  national  AFL-CIO 
Department  of  Information 
will  handle  your  inquiries. 

Office:  (202)  637-5010 

Recorded  Information: 
(800)368-5744 

Home  Numbers; 

Murray  Seeger, 

Director  of  Information 

(301)949-9051 

Rex  Hardesty»  Assistant  Director 

(30li  340-1366 
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Newspeople 

(Continued  from  page  27) 


Albert  B.  Crenshaw  was  appointed 
real  estate  editor  of  the  Washington  Post. 
He  succeeds  Claudia  Levy,  who  was 
named  editor  of  the  Maryland  Weekly.  At 
the  Post  10  years,  Crenshaw  has  served 
as  an  assistant  national  editor  and  chief  of 
the  national  copy  desk.  Earlier  he  was 
with  the  Washington  Daily  News. 

*  *  * 

New  to  the  post  of  editor  at  the  Fortuna 
(CaVif.)  Humhold Beacon  is  John  Ponce. 
The  past  four  years,  he  was  publisher  of 
the  Paonia  (Colo.)  Paonian  Herald  with 
his  wife,  Linda,  and  formerly  edited  sec¬ 
tions  of  several  California  newspapers. 

*  *  ♦ 

Walter  H.  Lysen,  publisher  of  the 
Southwest  Messenger  Press  Newspap¬ 
ers.  Midlothian,  111.,  was  elected  presi¬ 
dent  of  the  Cook  County  Suburban 
Publishers,  Inc.,  succeeding  David  C. 
Simonson,  publisher  of  Pioneer  Press 
newspapers,  Wilmette.  Lysen  earlier 
served  as  the  organization’s  president 
twice  in  the  70s. 

Other  officers  elected  are:  Charles 
W.  Williams,  Williams  Press.  Chicago 
Heights,  vicepresident;  Richard  D. 
Coffman,  Star  Sentinel  Newspapers, 
Melrose  Park,  treasurer;  and  Joseph  L. 
Ferstl,  LernerNewsapers,  Skokie,  sec¬ 
retary. 


Stephen  Howe  is  manager  of  the  Wall 
Street  Journal’s  new  advertising  sales 
office  in  Stamford,  Conn.  Howe  has 
worked  with  area  businesses  for  two 
years  from  the  regional  headquarters  in 
New  York. 

*  *  « 

Ronald  E.  Butler  was  appointed 
editor  of  Missouri  Times,  Jefferson  City, 
the  statewide  journal  of  government  and 
politics.  Butler  has  worked  in  reporting 
and  editing  posts  at  the  Kansas  City 
Times,  Tulsa  World,  and  the  Arizona  Re¬ 
public  in  Phoenix. 

*  *  ♦ 

Dick  Bell,  whose  career  with  the 
Wenatchee  (Wash.)  World  spanned  50 
years,  retired  as  advertising  director,  and 
was  succeeded  by  C.C.  MUSSEN  ,  assis¬ 
tant  advertising  director  since  I97C. 

ifc  * 

Linda  Stewart-Bolin  was  named 
general  manager  of  the  Rockport  (Ind.) 
Journal-Democrat,  a  weekly,  and  Lin¬ 
coln’s  Country  and  Santa’s  Country 
shopping  guides  in  Spencer  County,  Ind. 
She  had  been  business  manager  since 
1981  and  continues  as  advertising  mana¬ 
ger  and  North  Spencer  sales  rep. 

4:  4:  4: 

P.  Scott  McKibben  is  the  new  adver¬ 
tising  director  for  the  Siou.x  Falls  (S.D.) 
Argus  Leader.  Moving  from  vicepresi¬ 
dent,  operations,  at  the  Rapid  City  (S.D.) 
Journal,  he  replaces  William  M.  Bar¬ 
ry,  who  now  is  president  and  publisher  of 
the  Fort  Collins  Coloradoan. 


Cynthia  Piechowiak  was  appointed 
United  Press  International  regional  busi¬ 
ness  writer  for  Pennsylvania.  Ohio,  Ken¬ 
tucky  and  West  Virginia,  based  in  Pitt¬ 
sburgh.  She  formerly  was  a  business  wri¬ 
ter  for  the  Oakland  (Mich.)  Press  and 
Fairchild  News  Service  in  Washington, 
where  she  concentrated  on  coverage  of 
government  agencies  and  economic 
issues. 

«  «  * 

Sol  Cohen,  retired  writer/columist  of 
the  ManchesteriConn.)  Herald,  has  been 
appointed  to  the  Connecticut  State  Ethics 
Commission. 

*  *  * 

Staff  changes  and  promotions  at  the 
Akron  Beacon  Journal  include; 

Tim  Hayes,  former  editorial  writer  and 
copy  editor,  promoted  to  assistant 
national  editor. 

Joanne  McLaughlin,  assistant  news 
editor,  named  chief  of  the  copy  desk,  and 
Debora  Van  Tassel,  national  desk 
copy  editor,  named  assistant  copy  desk 
chief.  Both  are  former  Philadelphia 
Bulletin  staffers. 

Sanford  Levenson,  assistant  fea¬ 
tures  editor,  named  editor  of  Beacon 
Magazine. 

Joan  Rice  and  Ted  R.  Schneider  Jr., 
promoted  to  assistant  features  editors, 
with  Schneider  in  charge  of  graphics. 

Kathleen  L.  Byland,  formerly  a 
reporter  for  the  defunct  Cleveland  Press, 
joined  the  staff. 


Deaths  caused  by 
drunken  driving 
rated  special 
treatment  in  the 
Lake  County  (IL) 
News-Sun. 


MORE  THAN  NUMBERS 


12  full  pages  (no  ads)... a  candid,  but  compassionate 
report.  Because  the  newspaper  cares. 

We  at  state  Farm  Insurance  care,  too... about  the  drink¬ 
ing-driving  slaughter  nationally.  We'll  send  you  a  copy  of 
the  News-Sun  special  section  (it  might  serve  as  a  guide 
for  your  own  drunk-driving  report.) 

We’ll  also  send; 

B  “The  Anti-Drunk-Driving  Campaign: 

Can  It  Succeed?”  A  look  at  the  drinking-driving  problem 
and  the  many  proposed  remedies. 

B  “Does  Lowering  the  Drinking  Age  Lead  to  More 
Highway  Crashes?”  A  discussion  documented  with  actual 
experience. 


Please  send  me  the  publications  on  drunk  driving 


Name  _ 

Organization 


Address  _ 

City _ state - _Zip- 

Mail  to:  Media  Information  Desk 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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Fixed  asset  service 
reduces  group’s  taxes 


ADP  Network  Services’  new  Fixed 
Asset  Management  Service  proved  to  be 
a  boon  for  the  Evening  News  Association 
of  Detroit. 

The  company  saved  more  than  10  times 
the  cost  of  the  computerized  system  after 
using  it  only  six  months. 

Evening  News  Association  is  a  group 
composed  of  5  dailies,  3  weekly  newspa¬ 
pers,  5  tv  and  2  radio  stations.  Detroit 
News  and  WDVM-tv  in  Washington, 
D.C.  are  in  the  group. 

Evening  News  Association  originally 
decided  to  utilize  the  ADP  system  to  save 
time  in  dealing  with  the  year-end  tax 
crunch.  With  more  than  100,000  fixed 
assets,  including  photographic  equip¬ 
ment,  broadcasting  equipment,  and  print¬ 
ing  presses,  the  job  of  calculating  depre- 
ciation  was  monumental.  The 
tremendous  dollar  savings  turned  out  to 
be  an  unforeseen  dividend. 

“We  didn't  anticipate  dollar  savings 
when  we  got  into  this,’’  says  David 
Mitchell,  assistant  controller  for  Evening 
News  Association.  "What  we  were  look¬ 
ing  for  was  help  to  get  us  through  the 
year-end  crisis.  With  all  the  efforts  cen¬ 
tralized,  this  is  a  tremendous  job  manual¬ 
ly.  It  involved  many  work  days  just  to 
produce  the  depreciation  schedule.  It  can 
be  done  on  the  ADP  system  in  a  matter  of 
hours.’’ 

The  savings  were  realized  when  the 
system  automatically  switched  deprecia¬ 
tion  methods  at  the  optimum  time  from 
double-declining  balance  to  sum-of-the- 
year  digits.  The  Evening  News  Associa¬ 
tion  had  been  switching  from  double- 
declining  balance  to  straight  line,  even 
though  the  switch  to  sum-of-the-year 
digits  offered  greater  tax  advantages.  Af¬ 
ter  analyzing  all  the  effects  through  all  of 
the  divisions,  the  savings  amounted  to 
more  than  lOtimesthecostofthe  system. 

“We  feel  the  ability  to  switch  to  SYD 
alone  will  more  than  cover  the  cost  of  the 
system  for  years  to  come,”  Mitchell  says. 

“On  an  ongoing  basis  you  input  addi¬ 
tions,  retirements,  transfers  and  adjust¬ 
ments  and  everything  else  is  in  the  sys¬ 
tem,”  Mitchell  says.  “With  a  manual  sys¬ 
tem  you  have  to  do  all  your  numbers  over 
again,  but  the  ADP  System  does  it  all 
automatically.” 

In  addition,  this  system  supplies  sum¬ 
maries  of  information  and  calculates  in¬ 
vestment  credit;  categorizes  assets  into 
ADR  and  guideline  for  tax  reporting;  and 
figures  gains  and  losses  on  dispositions 
and  investment  credit  recapture. 

“Those  things  comprise  about  30%  of 
the  work  required  for  a  tax  return,” 
Mitchell  says. 
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The  ADP  Service  is  a  computerized 
system  for  tracking  and  managing  field 
assets  throughout  their  entire  life  cycle, 
from  initial  budgeting  to  ultimate  disposi¬ 
tion.  It  was  developed  by  experts  in  pro¬ 
perty  valuation,  internal  and  external 
property  management,  controllership, 
accounting  and  taxation.  The  system 
helps  financial  executives  take  full  advan¬ 
tage  of  depreciation  methods  including 
the  Accelerated  Cost  Recovery  System, 
tax  laws,  and  governmental  regulations. 
It  also  helps  them  determine  insurance 
valuation  and  replacement  costs,  and 
streamlines  the  reporting  process. 

ADP  Network  Services,  in  Ann  Arbor, 
Mich.,  is  a  division  of  Automatic  Data 
Processing,  Inc.,  in  Clifton,  N.J. 

Finalists  chosen 
for  APME  awards 

Associated  Press  Managing  Editors 
Association  has  selected  20  daily  news¬ 
paper  finalists  in  competition  for  its  Pub¬ 
lic  Service  Award. 

APME  judges  picked  10  finalists  in 
each  of  two  circulation  categories.  The 
two  winners  will  b4  announced  at  the 
APME  convention  in  San  Diego,  Novem¬ 
ber  9-12. 

The  award  attracted  174  entries,  115 
from  large  newspapers  and  59  from  smal¬ 
ler  ones.  The  finalists: 

50,000-and*over  circulation 

Arkansas  Gazette,  Boston  Globe,  Chi¬ 
cago  Sun-Times,  Detroit  News,  Kansas 
City  (Mo.)  Star  and  Times,  Long  Beach 
(Calif.)  Press-Telegram,  Los  Angeles 
Times,  Newsday  of  Long  Island,  N.Y., 
St.  Louis  Globe-Democrat,  San  Jose 
(Calif.)  Mercury-News. 

Under  50,000  circulation 

Albuquerque  (N.M.)  Tribune,  Anchor¬ 
age  (Alaska)  Times,  Baton  Rouge  (La.) 
State-Times,  Cape  Cod  (Mass.)  Times, 
Huntington  (W.Va.)  Herald-Dispatch, 
Marietta  (Ohio)  Times,  Springfield  (Mo.) 
Leader  &  Press,  Waukegan  (Ill.)  News- 
Sun  (two  nominations).  West  Nyack 
(N.Y.)  Journal-News. 


Raises  ad  rates 

Family  Weekly  magazine  will  increase 
its  eirculation  rate  base  by  100,000  to 
12,500,000  effective  with  the  January  2, 
1983  issue.  CPN’s  for  color  and  b&w  ads 
will  be  raised  7.8%. 


Jean  Gaddy  Wilson 


Study  of  women 
in  mass  media  jobs 

At  what  level  are  women  entering  jobs 
in  mass  media?  How  do  their  salaries  and 
possibilities  for  promotion  compare  with 
men  in  the  same  positions? 

Jean  Gaddy  Wilson,  a  University  of 
Missouri-Columbia  graduate  student,  is 
directing  a  nationwide  study  to  answer 
those  and  other  questions  about  women 
in  the  mass  media,  the  first  known  com¬ 
prehensive  research  of  its  kind  in  the 
country.  She  will  address  the  national 
meeting  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi,  on  her 
work,  November  1 1 , 1982,  in  Milwaukee. 

Wilson,  a  master’s  candidate,  is  v;ork- 
ing  with  the  School  of  Journalism  at 
WMC  on  her  study  titled,  “TAKING 
STOCK;  Women  in  the  News  Media  20 
Years  Before  the  21st  Century.” 

Her  research  in  part  is  addressing  the 
levels  of  women’s  employment,  promo¬ 
tions  and  salaries  in  radio,  television, 
newspapers,  magazines  and  wire  ser¬ 
vices.  She  has  been  interviewing  men  and 
women  in  the  media  across  the  United 
States  for  the  study  which  she  expects  to 
complete  by  December,  1983. 

Wilson  has  received  three  grants  for 
her  project:  $25,000  from  the  Gannett 
Foundation,  $10,000  from  the  Knight 
Foundation  (both  foundations  are  tied  to 
the  two  largest  newspaper  groups  in  the 
United  States),  and  $2,646  from  the 
American  Association  of  University 
Women.  The  study  is  endorsed  by  the 
American  Newspaper  Publishers  Asso¬ 
ciation  Foundation;  the  National  Federa¬ 
tion  of  Press  Women;  Women  in  Com¬ 
munications,  Inc.;  and  American  Women 
in  Radio  and  Television,  Inc. 
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Union  decertification 
upheid  in  Wiikes-Barre 


A  regional  director  of  the  National 
Labor  Relations  Board  has  upheld  a  vote 
by  seven  employees  of  the  Wilkes-Barre 
(Pa.)  Times  Leader  decertifying  the  last 
two  of  the  four  unions  representing  em¬ 
ployees  at  the  newspaper. 

Employees  of  the  four  unions  struck 
the  newspaper  in  October  1978  and 
started  their  own  daily  newspaper  The 
Citizens’  Voice.  It  has  been  operating 
since  the  strike  began. 

Times  Leader  management  replaced 
the  striking  employees  and  those  replace¬ 
ments  voted,  on  December  23,  1980,  to 
decertify  the  unions  as  their  representa¬ 
tives.  Legal  challenges  had  delayed  the 
decision  until  last  week  (Oct.  27.) 

Peter  Hirsch,  regional  director  (in  Phil¬ 
adelphia)  of  the  NLRB,  upheld  the  de¬ 
certification  of  the  remaining  two  un¬ 
ions — the  pressmen  and  the  stereotypers. 
The  Guild  and  typographers  unions  were 
previously  decertified. 

Times  Leader  editor  and  publisher 
Richard  Connor  saw  the  ruling  as  an 
“official”  end  to  the  strike,  but  Citizens’ 
Voice  publisher  Jack  Williams  said  the 
strike  will  continue  “indefinitely.” 


Williams  pointed  out  that  it  was  the 
new  employees,  who  replaced  the  strik¬ 
ers,  that  voted  to  decertify  the  unions — 
not  the  striking  employees. 

Williams  said  no  appeal  of  Hirsch’s  rul¬ 
ing  is  planned,  but  he  added  that  the 
Citizen’s  Voice  will  continue  to  operate 
and  be  known  as  a  “strike”  newspaper 
and  picketing  in  front  of  the  Times  Leader 
building  will  continue. 

“We  are  still  on  a  legitimate  strike, 
even  though  we  no  longer  have  bargain¬ 
ing  rights  with  management,”  he  said. 

In  a  related  matter,  an  NLRB  adminis¬ 
trative  law  judge  dismissed  a  complaint 
by  a  former  Times  Leader  employee  who 
had  accused  the  company  of  firing  her 
illegally. 

Dorothy  Martin,  a  former  sportswriter 
and  copy  editor,  charged  that  she  had 
been  fired  May  21,  1981  because  Connor 
believed  she  supported  the  unions. 

Martin  contended  she  was  fired  be¬ 
cause  she  advertised  an  ice  cream  busi¬ 
ness  she  owned  in  the  union  paper,  the 
Citizens’  Voice. 

NLRB  regulations  prohibit  firing  an 
employee  for  supporting  unions  or  engag¬ 


ing  in  union-related  activities.  However, 
it  does  not  make  it  unlawful  to  fire  an 
employee  for  supporting  a  competitive 
business. 

Administrative  Law  Judge  Joel  Har- 
matz  ruled  that  advertising  in  the  union 
strike  paper  is  the  same  as  supporting  a 
business  competitive  to  the  Times 
Leader. 

“It  would  be  difficult  to  conceive  of  a 
more  clear-cut  example  of  a  directly  com¬ 
petitive  business  than  that  presented  by 
the  Citizens’  Voice,”  he  said. 

Martin  unsuccessfully  argued  that  the 
Citizens’  Voice  is  an  activity  of  the  strike 
and,  therefore,  protected  under  NLRB 
law. 

Cutlip  steps  down 
as  Ga.  j-school  dean 

Scott  Cutlip,  who  served  as  dean  of  the 
University  of  Georgia  School  of  Journal¬ 
ism  and  Mass  Communication  for  the 
past  eight  years,  will  leave  that  post  at  the 
end  of  this  academic  year. 

Cutlip,  67,  will  stay  on  to  be  a  member 
of  the  journalism  faculty.  He  joined  the 
University  in  January  1975  as  a  visiting 
professor  and  became  acting  dean  of  the 
school  of  journalism  in  July  1975,  when 
he  succeeded  Warren  Agee.  He  was 
named  permanent  dean  in  the  fall  of  1976. 


FREEDOM  OF  INFORMATION: 


Yes,  I'll  help  fight  for  the  First! 


WILL  YOU 
JOIN  THE  FIGHT? 


I  SPJ,SDX  wants  to  do  more,  needs 
I  to  do  more  and  will  do  more  —  with 
lyour  help.  Join  the  “Fight  for  the 
I  First”.  Contribute  to  our  Legal  De- 
jfense  Fund.  Join  our  Society. 


The  First  Amendment  is  under  attack  in  every  branch  of  government  and  at  every  level  of  gov¬ 
ernment.  But  the  Society  of  Professional  Journalists,  Sigma  Delta  Chi  is  fighting  back... 

•  In  the  halls  of  Congress,  we're  fighting  efforts  to  emasculate  the  federal  Freedom  of  In¬ 
formation  Act,  one  of  a  reporter’s  most  valuable  tools. 

•  In  the  Supreme  Court,  we’re  fighting  efforts  to  restrict  public  access  to  government  docu¬ 
ments  under  the  FolA. 

•  In  the  Executive  branch,  we’re  fighting  a  new  Presidential  Order  that  reversed  a  30-year 
trend  toward  sharpening  the  procedures  under  which  government  documents  are  stamped 
“secret.” 

•  At  the  local  level,  we’re  providing  financial  and  legal  assistance  to  journalists  engaged  in 
important  Fol  fights  —  more  than  30  in  the  last  two  years. 


Send  membership  information 

_ Here's  my  cxmtnbution  of  $ _ 

for  the  Legal  Defense  Fund  (make 
checks  payable  to  spj.sdx  Legal 
Defense  Fund). 


Name . 

Address . 

City/State/ZIP 


Employer 


The  Society  also  co-sponsors  an  Fol  Hotline  that  provides  fast,  free  legal  advice  to  journalists 
seeking  access  to  public  records  at  the  federal,  state  and  local  level.  Last  year,  the  Hotline  re¬ 
ceived  more  than  500  calls.  In  addition,  an  80-page  Fol  Report,  funded  by  the  Gannett  Com¬ 
pany,  will  be  distributed  to  delegates  at  the  SPJ,SDX  National  Convention  Nov.  10-13  in  Mil¬ 
waukee.  The  report  lists  state-by-state  cases  of  press  restrictions. 


Mail  to:  SPJ.SDX 
I  840  N.  Lake  Shore  Drive 

Suite  80IW 
Chicago,  IL  6061 1 
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EQUIPMENT  NEWS  SECTION 


Edited  by  BILL  GLOEDE 


Wire  service  to  experiment 
with  news  or>  demand  system 


Since  the  wire  services  began  churning 
out  copy  on  a  24-hour,  seven-day-per- 
week  schedule,  wire  editors  have  faced 
the  daily  task  of  sifting  through  reams  of 
news  copy,  only  a  small  fraction  of  which 
makes  it  into  the  paper. 

If  an  experiment  conducted  by  the  Los 
Angles  Times-Washington  Post  News 
Service  is  successful,  wire  editors  may 
soon  see  some  relief. 

The  service  plans  to  install  what  it  calls 
the  Times-Post  DataCall  on  a  test  basis  at 
the  Gallatin  (Tenn.)  News  Examiner,  a 
thrice-weekly  newspaper  owned  by  the 
Multimedia  group. 

In  the  test,  the  Times-Post  service  will 
provide  its  entire  50,000  word-per-day 
output  online  to  the  weekly's  front  end 
and  high-speed  printer  systems.  Wire  edi¬ 
tors  will  be  able  to  call  up  a  directory, 
from  which  they'll  select  stories  of  in¬ 
terest  to  their  readers.  The  stories  may 
then  be  called  up  in  full  text  and  printed. 

The  system,  which  operates  over  high 
speed  telephone  lines,  will  allow  stories 
to  be  called-up  by  number  or  subject.  Us¬ 
ing  key  words,  typing  the  word  Lebanon, 
for  example,  would  produce  all  up-to- 
date  stories  on  the  subject  in  the  system. 

The  only  equipment  needed  by  the 
newspaper  will  be  its  front  end  or  high¬ 
speed  interactive  printer  systems,  an  ac¬ 
cessible  high-speed  data  entry  port, 
perhaps  one  which  is  infrequently  utilized 
by  a  remote  news  bureau,  and  a  telephone 
modem.  A  simple  microstor  communica¬ 
tions  board  can  convert  the  remote 
bureau  ports  into  two-way,  high-speed 
units. 

The  Times-Post  service  is  also  nego¬ 
tiating  with  daily  newspapers  for  a  test  of 
the  DataCall  system  in  the  daily  pub¬ 
lishing  environment.  If  both  tests  suc¬ 
ceed,  Times-Post  will  consider  introduc¬ 
ing  DataCall  throughout  the  U.S. 

Actually,  DataCall  has  been  operating 
at  newspapers  in  ten  countries  outside  the 
U.S.  Among  the  newspapers  that  have 
been  receiving  the  DataCall  service  are 
Clarin,  Buenos  Aires;  Kronen  Zeitnng, 
Vienna;  PoUtiken,  Copenhagen;  Excel¬ 
sior,  Mexico  City;  The  Guardian  Weekly, 
Manchester;  Maariv,  Tel  Aviv;  /)<;g- 
hladel,  Oslo;  Expressen,  Stokholm;  Tern 
pus,  a  weekly  printed  near  Malmo; 
Donau-Kurier,  Ingolstadt;  and  Helsinf>in 
Sanomat,  Helsinki. 

All  of  these  newspapers  are  dialing 
Times-Post  computers  in  Washington  at 
either  300  or  1200  baud.  They  are  receiv¬ 
ing  at  high  speed  the  Times-Post  direc¬ 
tory,  and  then  only  those  stories  they 


want  to  see,  in  full,  and  perhaps  print. 

The  directory  includes,  a  number  for 
each  story  and  identifying  slugword;  the 
number  of  words*in  the  complete  story; 
the  byline  of  the  writer;  the  name  of  the 
originating  newspaper;  and  the  first  para¬ 
graph  of  each  story.  This  information 
gives  the  client  editor  an  idea  of  whether 
he  or  she  wants  to  see  the  story  in  full.  If 
in  doubt,  the  editor  may  call  up  the  com¬ 
plete  story,  sometimes  finding  the  speci¬ 
fic  information  they  want  in  the  body 
copy. 

Deutsche  Presse-Agentur  became  the 
first  press  agency  to  use  DataCall  earlier 
this  year  as  part  of  a  worldwide  coopera¬ 
tion  between  Time.s-Post  and  the  press 
agency.  In  North  America,  Times-Post 
distributes  DPA  news  in  both  English  and 
Spanish.  The  agency's  full  Spanish  lan¬ 
guage  wire  is  fed  into  Times-Post  compu¬ 
ters  in  Los  Angeles  to  provide  a  service 
called  Spanish  DataCall.  It  operates  at 
1 ,200  words  per  minute.  It  operates  as  the 
English  version. 

Computer 
customizes 
sales  letters 

Using  a  home  computer  as  a  sales  tool 
has  become  one  way  to  sell  more  national 
advertising  at  the  Naples  (Fla.)  Daily 
News,  according  to  national/co-op  adver¬ 
tising  manager.  Rocky  Strunk. 

Armed  with  a  Radio  Shack  III  compu¬ 
ter  and  a  Japanese  printer,  the  newspaper 
is  mass  mailing  marketing  information 
and  special  section  notices  along  with  a 
personalized  cover  letter  addressed  to 
each  advertising  executive  and  mention¬ 
ing  their  client  or  business  throughout  the 
letter. 

“I  can  produce  up  to  70  letters  per  hour 
and  the  best  thing  about  it  is  there  aren't 
and  typos  or  strike-overs,”  says  Strunk 
of  his  word  processing  system. 

According  to  Strunk,  word  processing 
is  a  very  efficient  means  of  getting  in¬ 
formation  out  to  advertising  decision¬ 
makers  that  don't  have  time  to  look  at 
form  letters  or  an  impersonal  media  kit 
presentation. 

“Since  implementing  a  computer  last 
March,  our  national  advertising  sales 
have  been  up  as  high  as  789?  with  an 
average  increase  of  369? .  Much  of  this  is 
due  to  the  added  exposure  that  our  direct 


Times-Post  is  providing  a  similar  ser¬ 
vice  to  corporations  in  an  experiment 
conducted  with  Dialcom,  a  database  sup¬ 
plier  in  Silver  Spring,  Maryland.  Times- 
Post  is  feeding  its  full  North  American 
wire  and  DPA’s  full  international  wire 
into  Dialcom's  computers. 

The  system  is  online  to  executives  of 
five  U.S.  companies,  including  Westing- 
house,  Eastman  Kodak,  Armco,  Pepsico 
and  Johnson  &  Johnson.  At  Westing- 
house,  all  4,000  executives  are  plugged 
into  the  system,  with  most  having  a  VDT 
in  their  office.  Using  keywords,  each  ex¬ 
ecutive  can  call  up  text  on  the  VDT  and 
can  also  print  it  out  on  a  nearby  printer. 

The  keywords  used  by  corporations 
typically,  Times-Post  has  found,  include 
the  name  of  their  company,  names  of  its 
top  executives  and  topics  of  interest  to 
their  companies. 

The  Times-Post  News  Service  is  own¬ 
ed  and  operated  jointly  by  the  Times- 
Mirror  Corp.  and  the  Washington  Post 
Company.  The  wire  service,  which  now 
rents  space  from  the  Associated  Press 
and  United  Press  International,  moves 
copy  over  the  AP  and  UPI  data  delivery 
systems. 

mailing  efforts  have  provided,”  Strunk 
told  E&P. 

News,  circulation  28,000,  isn't  repre¬ 
sented  nationally  by  one  of  the  several 
newspaper  rep  firms  across  the  country. 

“You  have  to  able  to  generate  interest 
in  your  market  quickly  in  a  letter  by  mak¬ 
ing  it  short  and  to  the  point,”  Strunk  said. 
“Otherwise,  it  will  end  up  in  their  circular 
file.” 

Although  the  same  basic  letters  are 
used  during  letter  campaigns,  building  a 
current  name  and  address  file  is  the  most 
time  consuming  task  in  preparing  a 
mailing. 

“Unless  you  get  the  name  of  the  right 
person  controlling  the  account  and  then 
spell  that  person's  name  correctly,  the 
mailing  effort  may  be  worthless,”  says 
Strunk. 

Telephone  calls  and  research  are  re¬ 
quired  to  obtain  names  prior  to  a  mailing. 
Because  national  accounts  are  continous- 
ly  switching  advertising  agencies  and  per¬ 
sonnel  is  changing  within  those  agencies, 
maintaining  an  updated  mailing  list  can 
become  a  difficult  task. 

Usually  a  three  to  four  letter  campaign 
is  developed  when  presenting  the  News 
to  advertising  agencies  and  national 
advertisers.  This  way  letters  can  be  kept 
short  and  still  include  all  relevant  in¬ 
formation  by  presenting  something  diffe¬ 
rent  in  each  letter. 
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NEW  YORK  NEWS 

MOVES  AND  MODERNIZES! 


PuUishers  Equipment  Corporation  Has  Been  Awarded  Tbe  Contract. 


Publishers  Equipment  Corporation  will  relocate  and  modernize  103  press  units,  103  reels,  tensions, 
pasters  and  add  103  new  motor  drives  in  a  one  year  modernization  program  at  the  New  York  News. 

Our  engineering  staff  will  reconfigure  the  press  lines  in  all  three  locations,  according  to  the  production 
needs  of  the  New  York  News. 

On  completion  of  the  program  the  Brooklyn  printing  facility  will  have  73  printing  units.  New 
production  plants  in  New  Jersey  and  Long  Island  will  have  15  units  each. 

Publishers  Equipment  Corporation  is  proud  of  its  association  with  this  63  year  old  world  famous 
institution  and  appreciates  the  confidence  shown  in  our  firm  in  awarding  Publishers  Equipment  this 
important  contract. 


“Serving  the  Newspaper  Industry” 

PUBLISHERS  EQUIPMENT  CORPORATION 

3230  Commander  Drive  Phone  (214)  931-2312  P.O.  Box  402326 

Carrollton.  Texas  75006  Telex:  732561  (TELESERV  DAL)  Dallas,  Texas  75240 


IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-2116  TELEX:  8954566  TRHLTD  G 


On  the  supplf  side 


The  Cable/Video  Division  of  CHYRON  CORPORATIO^, 
Melville,  N.Y.,  has  introduced  the  Model  VP-I.  a  low-cost 
character  generator.  The  VP- 1  provides  character 
generation  and  graphic  capabilities  with  a  superior 
resolution,  previously  available  only  with  costly  and  more 
elaborate  studio  character  generators. 

The  VP-I  accepts  serial  data  from  an  RS  232C 
communication  interface  which  can  be  generated  from  any 
microprocessor  utilizing  a  word  processor  program. 

Some  of  the  features  of  the  VP-I  are:  35  nsec  resolution 
for  ultra  sharp  images;  an  8-color  palette  out  of  a  possible 
64  colors;  6-font  storage  with  new  fonts  from  an  extensive 
library;  logo  fonts;  character  edging;  tilting,  and  much, 
much  more. 


CHEMCO  PHOTOPRODUCTS  COMPANY  has 
introduced  the  PowerMatic  R650  processor  for  developing 
rapid  access  films,  resin-coated  papers,  duplicating  films 
and  phototypesetting  materials  up  to  25"  wide. 

The  R650  features  a  variable  speed  control  for  use  with 
different  materials  and  chemicals.  It  offers  faster 
throughput  than  previous  processors,  with  dry-to-dry  time 
as  short  as  30  seconds.  Processing  solutions’  levels, 
temperatures  and  replenishment  are  automatically  adjusted 
by  a  series  of  infrared  sensors  and  precision  thermostatic 
controls.  An  economy  switch  helps  cut  operating  costs  by 
shutting  off  wash  water,  transport  drive  and  dryer  when 
no  film  or  paper  is  being  processed. 

The  compact  R650  can  be  placed  on  its  30"-high 
aluminum  stand  or  operated  on  a  table  top.  It  can  be 
equipped  with  light-tight  cassettes  for  processing  in  a 
room-light  environment  and  is  designed  for  easy  access  to 
working  parts  for  cleaning  and  maintenance. 


Slip-Torque  conveyors  are  designed  with  small, 
free-wheeling,  closely-spaced  rollers  to  eliminate  bundle 
bottom  damage,  employee  safety  hazards  such  as  the 
catching  of  fingers  and  clothes,  and  to  reduce  operating 
noise  levels. 


E.A.M.  INDUSTRIES,  also  of  Melville,  N.Y.,  is 
introducing  to  American  and  Canadian  newspapers  a 
single  machine  which  will  automatically  wrap  individual 
and/or  stacked  newspapers  at  speeds  of  40  per  minute. 

Single  copies  and  small  stacks  up  to  2'/’"  high  are  sleeve 
wrapped  and  sealed  along  the  side  seam  by  the  unit. 
Machine  will  accommodate  copies  or  stacks  at  random, 
without  any  resetting. 

Stacks  which  exceed  the  2 'A"  height  are  wrapped  in  the 
polyethylene  flat  film  and  sent  either  to  a  shrinkwrap 
tunnel  or  cross-strapping  machine  to  secure  the 
overlapping  film  to  the  stack. 

Wrapping  and  sealing  take  place  while  the  stack  is  in 
transit  so  that  optimum  throughput  speeds  are  maintained. 


OVALSTRAPPING,  INC.fHoquiam,  Wash.)  announced 
the  sale  of  its  Slip-Torque®  conveying  system  to  the 
Easton  Publishing  Company  of  Easton,  Pa. 

The  conveyors  will  be  used  for  an  online  manual 
inserting  operation  in  a  conventional  U-shaped 
configuration  for  The  Express,  a  48,000  circulation  paper 
published  by  Easton.  Slip-Torque  units  scheduled  for 
delivery  will  include  straight  modules  and  90°  turns. 


The  new  entry,  designated  Model  VA  3631,  features 
alternating  seal  bars  for  sealing  during  the  bundle 
transport.  The  bars  are  spaced  to  conform  to  product  size. 

The  wrapper  is  a  development  of  F.H.  Schule  GmbH, 
German  manufacturer  of  wrapping  machinery  only  for  the 
printing  field,  and  will  be  marketed  in  North  America  by 
E.A.M.  Industries. 

A  spokesman  said  the  machine  was  designed  expressly 
for  newspapers  and  affords  total  protection  of  the  product 
during  bulk  shipping  and  mailing.  The  model  could  be 
used  for  wrapping  magazines  and  other  printed  products  in 
conjunction  with  a  shrinkwrap  tunnel. 

Specifications  include:  film  thickness,  15-100  microns; 
film  width,  up  to  23'/:";  film  roll  diameter,  up  to  11%"  for 
upper  and  lower  rolls;  power  requirements,  220/440  volts; 
air  pressure,  90  psi;  and  controls,  electronic/electrical. 
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News  Council  elects  officers; 
panel  studies  sensitivity  issues 


By  Lenora  Williamson 

Edward  W.  Barrett,  former  dean  of  the 
Columbia  Graduate  School  of  Journal¬ 
ism,  will  assume  the  newly  established 
office  of  president  and  chief  executive 
officer  of  the  National  News  Council 
December  2-3  at  the  annual  meeting  in 
New  York  City. 

Barrett,  who  served  as  editorial 
director  of  Newsweek  from  1946  to  1950, 
and  subsequently  as  Assistant  Secretary 
of  State  for  Public  Affairs  two  years,  was 
publisher  of  the  Columbia  Journalism 
Review  from  its  founding  until  his  retire¬ 
ment  in  1981. 

Newly  elected  chairman  of  the  council 
is  Lucy  Wilson  Benson,  president  of  the 
Washington  consultant  firm  of  Benson  & 
Associates.  Benson  has  succeeded  Nor¬ 
man  E.  Isaacs,  who  retires  from  the  coun¬ 
cil  December  2  but  will  serve  as  senior 
advisor. 

A  member  of  the  council  since  1980, 
Benson  was  Under  Secretary  of  State  for 
Security  Assistance,  Science  and  Tech¬ 
nology  from  1977  to  1980. 

Joining  the  council  at  the  December  2-3 
sessions  will  be  new  public  members:  A. 
Kenneth  Pye,  former  chancellor  of  Duke 
University  and  currently  a  professor  of 
law  at  the  institution;  and  Patricia  Woolf, 
visiting  resident  sociologist  and  co¬ 
director  of  the  Ethics  and  Science  Project 
at  Princeton  University. 

Ray  Miller,  former  vicepresident,  news 
and  public  affairs,  Channel  2,  Houston, 
did  not  seek  a  second  term  on  the  council 
during  the  Sept.  23-24  meeting  to  clear  the 
way  for  Barrett’s  election  as  a  media 
member. 

The  issues  of  sensitivity  in  news 
judgment  occupied  council  members  at 
the  meeting  as  they  heard  a  discussion  by 
Louis  Boccardi,  vicepresident  and  exec¬ 
utive  editor  of  the  Associated  Press;  Vic¬ 
tor  Cohn,  national  science  writer  for  the 
Washington  Post  and  Richard  Salant, 
former  council  member  and  now  adviser 
to  NBC. 

Elie  Abel,  Stanford  University  pro¬ 
fessor,  as  moderator  noted  that  the  coun¬ 
cil  has  at  times  “struggled  with  some  self- 
imposed  limitations’’  in  arriving  at 
judgments  about  complaints.  The  council 
charter  is  concerned  with  accuracy  and 
fairness,  Abel  said,  “and  many  people 
are  uncomfortable  when  we  seem  to  step 
beyond  the  bounds  of  accuracy  and  fair¬ 
ness  in  judging  complaints.’’ 

Victor  Cohn  in  dealing  with  sensitivity 
in  medical  reporting  said,  “We  have  to 
think  of  the  effect  on  patients  and  their 
relatives  of  bad  news  and  the  effect  of 
good  news  when  we  report  new  cures  and 
news  treatments  and  overdo  them.” 
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The  major  sensitivity  problem  is  that  of 
misplaced  anticipations  and  false  hope 
medical  stories  can  create,  Cohn  said. 
“There  is  no  other  answer  for  us  but  to  be 
correct,  to  be  cautious,  competent  and 
informed  and  to  take  sufficient  time  to  do 
the  right  kind  of  job.” 


Edward  W.  Barrett 


Cohn  added,  “I  would  plead  for  com¬ 
petence  and  expressing  reservations.  It’s 
very  hard  to  express  reservations  when 
an  editor  says,  ‘Can’t  you  harden  this  up 
so  we  can  get  it  on  page  one?’  We  all  want 
to  get  on  page  one.” 

Boccardi  said,  “I  don’t  think  it  useful 
for  the  council  to  put  itself  in  a  position 
where  it  seems  to  be  saying  that  in  addi¬ 
tion  to  worrying  about  being  true,  in  addi¬ 
tion  to  worrying  about  not  being  fair,  in 
addition  to  worrying  about  accurate,  it 
must  be  somehow  psychoanalytical  of  the 
audience  out  there.  I  think  the  way  to 
approach  the  issue  is  rather  to  be  much 
more  specific  in  a  much  more  specific 
way.” 

The  AP  executive  commented  the 
issues  being  discussed  around  the  table 
are  very  much  on  the  public  mind.  “Some 
of  what  we  do  and  how  we  do  it  is  little 
understood,  misunderstood;  or  even  in 
some  places  where  it  is  understood, 
actively  opposed  by  some  of  the  people  in 
whose  name  we  keep  proclaiming  the  free 
press  and  the  First  Amendment.” 

Salant  said,  “An  editor  or  reporter 
ought  to  be  sensitive  to  some  extent,  in 
some  circumstances.  Anything  beyond 
that  makes  us  play  a  role  that  is 
ridiculous.  We  move  from  being  jour¬ 
nalists  to  playing  God.” 

Salant  was  of  the  opinion  no  self¬ 
executing  rules  would  give  editors  and 
reporters  an  answer.  “If  it  is  true,  if  it  is 
accurate,  we  should  go  ahead  and  let  soci¬ 
ety  worry  about  what  it  is  going  to  do  with 
facts.” 

In  its  case  actions  at  the  Fall  meeting, 
the  council  dismissed  a  complaint  against 
Wilmington  Morning  News  columnist 
Otto  Dekom  which  claimed  he  “seriously 


misrepresented  the  events  and  concerns” 
of  a  theatre  conference  he  did  not  attend. 
The  newspaper  had  published  the  com¬ 
plainant’s  letter  and  admitted  in  an  edi¬ 
tor’s  note  that  the  columnist  was  not  at 
the  conference. 

A  complaint  against  the  New  York 
Times  by  the  American  Irish  Unity  Com¬ 
mittee,  charged  the  newspaper  omitted 
part  of  a  sentence  in  a  quotation  by  Garret 
FitzGerald,  then  prime  minister  of  the  Ir¬ 
ish  Republic,  with  the  effect  giving  a 
“false  picture  of  the  Irish  Republic.” 


Lucy  Wilson  Benson 


The  story  was  by  William  Borders, 
who  told  the  council  he  was  unable  to 
document  his  version  of  the  quote 
because  he  had  thinned  out  his  file  of 
FitzGerald  speeches.  He  said  that  in  com¬ 
mon  with  politicians,  FitzGerald  often 
used  a  phrase  or  an  idea  from  a  formal 
speech  in  another  forum,  and  concluded 
he  reported  one  version  for  the  New  Y ork 
Times  and  the  Irish  Times  reported 
another. 

The  council  said  the  New  York  Times 
should  have  given  readers  the  complete 
quote  in  a  correction  or  in  a  letter  to  the 
editor  or  should  have  assured  that  the 
incomplete  quote  was  not  repeated  and 
found  warranted  the  first  part  of  the  com¬ 
plaint  “that  it  was  inaccurate  and  unfair 
not  to  set  the  record  straight.” 

The  second  part  of  the  complaint 
charging  that  the  Times  was  unfair  not  to 
publish  statements  of  Irish  leaders  dis¬ 
agreeing  with  FitzGerald  was  found 
unwarranted. 

A  complaint  against  the  Milwaukee 
Journal  and  Milwaukee  Sentinel  charged 
the  newspapers  consistently  failed  to 
inform  readers  of  their  parent  company’s 
financial  stake  in  a  retail  mall 
development.  The  council  found  that  part 
of  the  complaint  unwarranted  since  the 
Journal  mentioned  the  investment  in 
news  stories  following  the 
announcement,  but  did  find  warranted 
the  complaint  that  the  Journal  reported 
incorrectly  that  the  Milwaukee 
Redevelopment  Corporation  was  a  li¬ 
mited-profit  organization. 

The  complaint  regarding  Journal  edito¬ 
rials  was  judged  unwarranted. 

The  council  did  not  find  warranted  a 
(Continued  on  page  42) 
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Appeal  filed  to  void 
newspaper  sales  tax 

Three  days  after  Denver’s  manager  of 
revenue  proclaimed  the  legality  of  a 
newspaper  sales  tax,  an  attorney  repre¬ 
senting  the  Rocky  Montain  News,  Denver 
Post,  and  eight  other  newspapers 
appealed  to  Denver  District  Court  chal¬ 
lenging  the  tax  as  a  violation  of  the  First 
Amendment. 

In  arguments  before  District  Judge 
Harold  Reed,  October  25,  Thomas  Kel¬ 
ley,  attorney  for  the  papers,  questioned 
the  constitutionality  of  the  3%  sales  tax 
claiming  that  such  a  tax  would  be  “a  tax 
on  knowledge”  which  “unduly  burdens 
the  flow  of  news  and  information  to  the 
public.” 

Assistant  city  attorney  Donald  E.  Wil¬ 
son  countered  that  the  papers  are  to  col¬ 
lect  the  sales  tax  from  customers,  not  pay 
it  themselves  and  only  taxpayers  could 
challenge  the  legality  of  the  tax  since 
they’re  the  ones  injured  by  its  existence. 
Only  two  of  the  plaintiffs  listed  in  the  suit 
represent  newspaper  readers. 

Reed  will  act  November  30  on  the  ci¬ 
ty’s  motion  to  dismiss  the’ suit. 

The  October  22  ruling,  issued  by  hear¬ 
ing  officer  Milo  E.  Scram  and  approved 
by  manager  of  revenue  Carl  H.  Gustaf¬ 
son,  upheld  the  city’s  contention  that  Den¬ 
ver’s  daily  and  weekly  newspapers  are  tax¬ 
able. 

Petitions  to  cancel  the  tax  assessments 
this  summer  challenged  the  tax  on  tech¬ 
nical  grounds,  claiming  a  retail  sales  tax 
could  not  be  imposed  on  publishers  for 
papers  sold  to  news  carriers,  who  then 
sell  them  to  subscribers.  And,  if  a  retail 
sales  tax  were  incurred,  lawyers  for  the 
papers  argued,  it  should  be  between  the 
carrier  and  reader,  not  publisher  and  car¬ 
rier. 

City  lawyers  claimed  carriers  were  not 
independent  contractors  as  argued  by  the 
newspaper  attorneys,  since  they  were 
more  like  agents  or  employees  of  the  pa¬ 
per.  And,  it  would  be  more  practical  to  tax 
publishers  rather  than  carriers  due  to  the 
high  turnover  rate  of  carriers  and  the  fact 
that  many  are  minors. 

Scram  ruled  that  retail  sales  can  only  be 
made  by  persons  holding  retail  sales 
licenses. 

He  also  rejected  a  second  argument 
that  sales  through  street  racks  were  ex¬ 
empt  because,  at  the  time,  they  were 
lower  than  the  minimum  amount 
(19  cents)  subject  to  sales  taxes.  Howev¬ 
er,  both  major  dailies  have  since  raised 
individual  copy  prices  for  Monday 
through  Saturday  papers  to  25  cents. 

The  city’s  longstanding  sales  tax  ex¬ 
emption  on  newspapers  was  eliminated 
January  1 , 1982,  in  an  effort  to  balance  the 
city  budget. 

Although  several  states  tax  newspapers 
and  periodicals.  Denver  is  the  nation’s  only 
city  to  impose  a  newspaper  tax. 
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AP  to  move 
London  bureau 

The  AP  plans  to  move  its  London  op¬ 
erations  into  new  quarters  early  next 
year. 

“The  building  will  provide  an  impor¬ 
tant  base  of  support  for  the  growth  of  AP 
news,  photo  and  communication  services 
and  AP-Dow  Jones  news  services  ema¬ 
nating  from  London,”  Keith  Fuller,  pres¬ 
ident  and  general  manager,  said  in  making 
the  announcement. 

The  tenants  will  include  Canadian 
Press,  Yomijuri  Shimbun,  Sankei  Shim- 
bun,  Fuji  TV,  Nippon  TV,  and  John  Fair¬ 
fax  and  Sons,  which  publishes  the  Sydney 
Morning  Herald  and  other  Australian 
journals. 

The  six-story  building,  to  be  known  as 
The  Associated  Press  House,  is  at  12 
Norwich  St.,  just  off  Fleet  St. 

The  AP  will  leave  its  present  premises 
at  83-86  Farringdon  St.,  which  it  has 
occupied  since  1951,  and  will  move  into 
the  building  after  extensive  renovations 
that  include  construction  of  a  modern 
communications  center. 

The  building  will  be  the  fourth  London 
home  for  AP  since  it  established  its  Brit¬ 
ish  subsidiary.  The  Associated  Press 
Ltd.,  in  1931  and  began  independent  dis¬ 
tribution  operations  outside  the  United 
States. 

Myron  Belkind,  London  bureau  chief 
and  managing  director  of  AP  Ltd.,  led  the 
year-long  search  for  the  building. 

Titsch  announces 
expansion  moves 

Colorado  Publishing  executive  Robert 
Titsch  has  announced  the  expansion  of 
his  communications  empire  through  four 
recent  acquisitions  and  additions. 

Beginning  in  the  first  quarter  of  1983, 
the  Littleton  Independent,  now  published 
twice-weekly,  will  expand  to  a  five-  or 
six-day  daily. 

The  inauguration,  in  November,  of  a 
free  bi-weekly  tabloid  to  serve  downtown 
Denver  in  direct  competition  with  the 
weekly  Downtowner. 

Acquisition  of  The  Press,  trade  maga¬ 
zine  of  the  printed  apparel  fashion  indus¬ 
try,  from  Robert  H.  Wieber,  Jr.,  of  B&B 
Publishing,  Broomfield,  Colo. 

Publication,  in  mid-November,  of 
Broadcast  Week,  a  weekly  tabloid  to 
compete  against  Broadcasting  maga¬ 
zine. 

Broadcast  Week  will  be  published  as 
part  of  Titsch  Communications,  a  sub¬ 
sidiary  of  International  Thomson  Busi¬ 
ness  ^ess,  Inc.,  headed  by  Toronto  pub¬ 
lishing  and  oil  executive.  Lord  Kenneth 
Thomson.  The  other  publications  are  part 
of  Titsch  Properties. 

Titsch  Properties  has  also  been  reorga¬ 
nized  into  five  divisions. 


Publisher 
to  receive 
freedom  award 

For  his  vigorous  and  courageous  lead¬ 
ership  of  the  Charleston  (W.Va.)  Gazet¬ 
te,  president  and  publisher,  W.E.  Chilton 
III,  will  be  honored  (November  8)  as  the 
30th  Elijah  Parish  Lovejoy  Fellow  of  Col¬ 
by  College,  Waterville,  Me. 

The  convocation,  at  8  p.m.  in  Roberts 
Union  of  the  campus  will  include  an 
address  by  the  journalist. 

Established  in  1952,  the  Lovejoy 
Award  pays  tribute  to  those  men  and 
women  who  have  contributed 
courageously  to  journalistic  achievement 
in  the  United  States  in  the  tradition  of  the 
1826  graduate  of  Colby  who  was  the  first 
martyr  to  freedom  of  the  press.  Lovejoy 
was  killed  by  a  mob  in  1837  in  Alton,  III., 
for  his  unwavering  editorial  stand  against 
slavery. 

The  release  from  the  college  said: 

“Under  Chilton’s  direction  since  1%1 , 
the  Gazette  has  earned  a  reputation  for 
fearless  support  of  freedom  of  informa¬ 
tion,  for  discovery  of  corruption,  and  for 
editorial  positions  that  caused  changes  in 
the  laws  of  West  Virginia. 

“Among  improvements  the  paper  initi¬ 
ated,  or  aided,  was  the  West  Virginia 
Supreme  Court’s  ruling  that  the  trial  of  an 
accused  started  at  the  time  of  arrest, 
thereby  making  all  aspects  of  a  trial  in  that 
state  open  to  the  public.  A  similar  case 
also  involving  the  Gazette  resulted  in 
allowing  cameras  in  the  courtroom. 

“The  Gazette  was  instrumental  in  the  in¬ 
dictment  and  conviction  of  a  member  of 
the  Charleston  police  force,  who  subse¬ 
quently  threatened  to  kill  the  investiga¬ 
tive  reporter  who  wrote  most  of  the  story. 

“The  Gazette’s  investigative  series  on 
automobile  dealers,  some  of  whom  were 
advertisers,  resulted  in  revenue  losses  of 
more  than  $120,000,  but  also  led  to  fines 
imposed  on  a  dealer  who  falsified  mileage 
on  used  cars  and  the  banning  of  another 
dealer  from  bidding  on  state  contracts. 

“The  West  Virginia  Supreme  Court 
threw  out  a  law  preventing  the  publica¬ 
tion  of  names  of  juveniles  in  a  case  where 
the  Gazette  had  made  public  the  identity 
of  a  14-year-old  who  killed  a  fellow  stu¬ 
dent  in  the  hallway  of  a  junior  high 
school.” 

Chilton  was  a  member  of  the  West  Vir¬ 
ginia  House  of  Delegates.  He  served  as 
delegate-at-large  in  the  I960  and  1964 
Democratic  National  Conventions,  and 
was  a  member  of  the  Democratic  Nation¬ 
al  Platform  Committee  in  1964. 

He  was  elected  to  the  board  of  direc¬ 
tors  of  the  Southern  Newspaper  Pub¬ 
lishers  Association  in  1981. 
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Phone  number  collection 
comes  in  handy  to  reporter 


Study  upsets 
myths  about 
rape  coverage 

Some  people  feel  that  newspaper  edi¬ 
tors  who  report  rape  incidents  are  nearly 
as  insensitive  as  rapists. 

A  national  study  of  375  newspapers  of 
various  sizes  finds  that  editors  want  to  do 
the  “right”  thing  in  reporting  rapes,  but 
often  aren’t  sure  what  that  “right”  thing 
is. 

“Society’s  views  on  the  crime  of  rape 
are  changing  and  newspaper  editors  re¬ 
flect  society’s  confusion,”  said  Carol 
Oukrop,  an  associate  professor  of  jour¬ 
nalism  at  Kansas  State  University  in 
Manhattan  who  conducted  the  study. 

“The  popular  image  is  the  cynical 
newspaper  editor  who  disregards  the  vic¬ 
tim’s  trauma  and  community  standards  of 
decency  by  reporting  sensational  de¬ 
tails,”  Oukrop  said.  “But  that  image  is 
not  supported  by  my  research.” 

Oukrop  mailed  nearly  900  question¬ 
naires  to  editors  of  newspapers  with 
small,  medium  and  large  circulations. 
Forty-two  percent  of  the  editors  re¬ 
sponded,  representing  128  small  papers, 

141  medium  papers  and  106  large  papers 
in  every  state  but  New  Hampshire.  She 
followed  up  with  30  telephone  interviews. 

One  editor  said  the  press  has  a  respon¬ 
sibility  to  make  people  aware  of  how  rape 
happens,  so  that  they  may  take  precau¬ 
tions. 

“You’re  telling  a  lot  of  female  readers, 
‘This  could  happen  to  you,”’  he  said. 

Said  another  editor:  “One  of  the  tough¬ 
est  things  about  covering  a  rape  trial  is  to 
report  what  happened  without  making  the 
story  sound  like  an  X-rated  novel.” 

Oukrop  said  the  study  exploded  sever¬ 
al  common  myths  about  rape  coverage. 
More  than  95%  of  the  editors  disagreed 
with  the  statement  that  “A  healthy  per¬ 
son  who  really  wants  to  can  avoid  being 
raped,”  she  said. 

Another  myth  is  that  big  city  editors  are 
more  likely  to  disregard  the  victim’s  feel¬ 
ings  than  editors  in  small  towns. 

“Actually,  the  editors  of  large  papers 
are  more  likely  not  to  identify  a  rape  vic¬ 
tim,”  she  said.  Why?  Several  editors  said 
this  self-restraint  was  mostly  due  to  greater 
staff  experience  and  maturity  on  larger 
newspapers. 

Large  papers  also  are  more  likely  to 
have  a  general  policy  to  be  followed  on 
rape  coverage,  Oukrop  learned.  And  they 
are  pressured  more  often  by  rape  crisis 
centers  and  feminist  groups  who  request 
protection  of  victims’  identities. 

Open  coverage  of  rape  is  a  fairly  recent 
phenomenon,  Oukrop  said.  Fifteen  or 
twenty  years  ago,  many  newspapers  did 
not  even  use  the  word  “rape.”  Few  rape 
victims  reported  the  crime  or  brought 
charges,  and  such  cases  were  described 
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Helena  newsman  Tom  Laceky  collects 
telephone  numbers. 

In  his  card  files  are  300  to  400  numbers 
of  public  phone  booths,  such  places  as 
bars  and  grocery  stores  in  remote  places 
and  individuals  throughout  Montana. 

When  it  comes  to  tracking  down  news, 
Laceky  knows  that  few  passersby  can 
walk  past  a  ringing  phone  in  a  booth. 

Even  when  official  sources  are  avail¬ 
able,  he  oflfen  prefers  to  contact  eye  wit¬ 
nesses.  For  example,  someone  who  will 
pick  up  a  ringing  phone  at  an  airport  might 
be  able  to  give  a  vivid  account  of  a  crash. 

Last  month,  Laceky  was  trying  to  track 
down  the  latest  information  on  efforts  to 
recover  an  airplane  from  a  lake  near 

Community  colleges 
lure  more  j-students 

Community  colleges  in  Canada  are 
attracting  more  journalism  students  than 
they  did  five  years  ago,  at  the  expense  of 
university  programs. 

A  study  by  the  Canadian  Daily  News¬ 
paper  Publishers  Association  shows  that 
community  colleges  now  have  40%  of  the 
2,500  journalism  students  in  Canada,  up 
from  33%  in  1976-77.  Meanwhile,  enroll¬ 
ment  at  the  universities  has  declined  from 
67%  five  years  ago  to  60%  in  1981-82. 

Despite  the  decline  in  enrollment,  daily 
newspapers  continue  to  favor  graduates 
from  universities  by  a  wide  margin.  Of  the 
estimated  800  graduates,  educators  re¬ 
ported  that  73%  of  university  graduates 
were  hired  by  dailies  this  year,  with  only 
32%  of  community  college  grads  going  to 
dailies. 

The  study  also  showed  that  4,000  stu¬ 
dents  applied  to  journalism  schools  in 
Canada  in  1981-82  and  less  than  25%  of 
these  applicants  were  selected  as  stu¬ 
dents. 

Canada  has  30  schools  offering  career 
training  in  journalism — nine  are  universi¬ 
ties  and  21  are  community  colleges. 


as  ‘‘criminal  assault”  or  “morals 
offenses.” 

Oukrop  said  the  importance  of  com¬ 
munity  standards  came  through  clearly  in 
her  study.  Editors  spoke  of  readers  who 
consider  the  small-town  newspaper  “our 
paper”  and  the  big-city  paper  “the 
paper.” 

“As  one  small  town  editor  said,  ‘They 
expect  us  to  class  up,  not  crap  down,  the 
town,”’  she  said. 

Oukrop’s  study  was  funded  by  a  $3,000 
public  research  grant  from  the  Kansas 
Committee  for  the  Humanities. 


Kalispell.  Official  sources  and  member 
reporters  were  on  the  scene  but  out  of 
phone  contact. 

Laceky’s  file  yielded  the  phone  num¬ 
ber  of  a  lakeside  bar  and  the  bartender 
told  him  what  he  needed. 

In  a  case  several  years  ago,  he  was 
trying  to  get  information  on  the  slaying  of 
two  people  in  a  remote  mountain  area 
near  Lincoln.  The  sheriff’s  office 
wouldn’t  talk.  Laceky  started  calling  ran¬ 
chers  in  the  area  and  within  a  half-hour  he 
had  the  details. 

In  August,  he  was  at  the  Metra  Arena  in 
Billings  to  cover  President  Reagan's  visit. 
He  returned  with  the  numbers  of  the  are¬ 
na’s  pay  phones.  “You  never  know  when 
they  might  come  in  handy,”  he  said. 

Laceky,  43,  began  collecting  phone 
numbers  after  joining  AP  in  Oklahoma 
City  in  1966.  At  that  time,  the  numbers 
were  kept  in  a  notebook  in  the  bureau. 

He  said  he  began  perfecting  the  filing 
system  after  transferring  to  Montana  in 
1976.  He  keeps  the  phone  numbers  on 
3-by-5  index  cards  and  divides  them  into 
categories. 

The  categories  include  unlisted  num¬ 
bers,  pay  phones,  gamblers,  ranchers, 
state  and  federal  agencies,  home  numbers 
of  officials  and  off-beat  places,  like  the 
basement  of  the  civic  center  in  Butte. 

Headlines  tell 
different  story 

Who  said  the  Denver  newspaper  war 
isn’t  alive  and  well? 

In  reports  about  the  Times-Mirror  Cor¬ 
poration’s  third  quarter  profits,  the  head¬ 
line  in  the  Times-Mirror-owned  Denver 
Post  read  “Times  Mirror  Net  Rises.” 
while  Scripps- Howard’s  Rocky  Moun¬ 
tain  News'  header  ran  “Times-Mirror  re¬ 
ports  lower  net  income.” 

The  facts  in  both  articles  were  the 
same.  Times-Miiror's  third  quarter  1982 
revenue  rose  to  $550.2  million  from 
$539.5  million  the  year  before;  net  income 
was  $32.8  million,  or  %  cents  per  share 
versus  $35.9  million,  or  $1.05  per  share; 
and  1982  revenues  for  all  three  quarters 
reached  $1.61  billion  versus  $1.58  billion 
the  prior  year. 

The  News  cited  the  “lower”  net  on  a 
sharp  reduction  in  classified  advertising 
linage,  particularly  at  the  Los  Angeles 
Times  and  competitive  programs  in  the 
Denver  and  Dallas  markets. 

The  Post  claimed  the  “rise”  on  a  21C 
per  share  gain  on  real  estate  sales  in  the 
first  quarter  and  the  sale  of  50%  of  the 
company’s  Long  Beach  and  Signal  Hill, 
Calif,  cable  television  systems. 
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Roundup  of  3rd  quarter  profits  and  revenues 

Cable  losses  cut  into 
Affiliated’s  earnings 

Affiliated  Publications,  Inc.,  reported 
net  income  of  $3, 1 26,000  or  600  per  share 
for  the  third  quarter  of  1982,  versus 
$3,637,000  or  700  per  share  for  the  third 
quarter  a  year  ago.  Revenues  during  this 
period  were  $61,899,000  as  compared  to 
$58,847,000  a  year  ago. 

Earnings  for  the  nine  months  were 
$9,585 ,000  or  $1.85  per  share  in  1981.  Re¬ 
venues  for  the  nine-month  period  were 
$186,528,000  versus  $172,01 1,000  for  the 
prior  year. 

The  decrease  in  earnings  was  due  to  the 
company’s  share  of  losses  of  the  joint 
venture  with  McCaw  Communications 
Companies,  Inc.  This  joint  venture, 

McCaw  Communications  of  Southern 
Oregon,  acquired  cable  television  sys¬ 
tems  in  Southern  Oregon  on  April  30, 

1982.  Start-up  expenses,  depreciation 
and  interest  costs,  all  of  which  were  anti¬ 
cipated,  generated  losses  for  the  third 
quarter  and  the  nine  months.  These  los¬ 
ses  reduced  net  income  by  $1,080,000  or 
210  per  share  in  the  third  quarter  of  1982 
and  $  1 ,679,830  or  320  per  share  during  the 
nine  months. 

A.H.  Belo  reports 
strong  quarter 

A.H.  Belo  Corporation,  parent  com¬ 
pany  of  the  Dallas  Morning  News  and 
WFAA-tv  (ABC)  in  Dallas-Fort  Worth, 
reported  record  third  quarter  revenues 
and  net  earnings. 

Revenues  for  the  three  months  ended 
September  30,  1982  rose  15.4%  over  the 
prior  year  period  to  $50.8  million,  while 
net  earnings  increased  32.8%  to  $5.6  mil¬ 
lion.  The  average  number  of  shares  out¬ 
standing  for  the  quarter  rose  14%  to 
9,358,000,  resulting  in  earnings  per  share 
of 60  0 ,  compared  to  5 1 0  in  the  year  earlier 
comparable  quarter. 

For  the  nine  months  ended  September 
30,  1982,  revenues  rose  10.3%  to  $146 
million  while  net  earnings  were 
$14,721,000,  compared  to  $14,666,000  for 
the  first  three  quarters  of  1981.  The  aver¬ 
age  number  of  common  shares  increased 
14.2%  with  earnings  per  share  of  $1.57 
versus  $1.79  in  the  prior  year  period. 

Recession  felt 
by  Dow  Jones 

Dow  Jones  &  Co.,  Inc.,  said  its  net 
earnings  for  the  third  quarter  of  1982  rose 
64.7%  from  $13,103,000  to  $21,583,000, 
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Roundup  of  earnings 
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A.H.  Belo  Corp. 
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+  33 
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+9 
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+  65 

Gannett  Co. 

368,145 

+  10 

42,861 

+4 

Haile^tanks  Communications 

99,044 

+  11 
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+9 

Knifititd^fdder  Newspapers 
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23,764 

0 

Media  General 
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+30 
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+2 

Multimedia 

55,800 

+  12 
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+10 

The  New  York  Times  Co. 

221,165 

+  8 

10,804 

+  4 

TlmeS'Miitor  Co. 

550,200 

■::::;>:+2 

32,800 

-9 

Post  Corp. 

459,000 

~6 

19,979 

+  4 

Washington  Post  Co. 

185,684 

+6 

8,511 

.  ♦ 

or  from  420  to  680  a  share,  and  that  re- 
venues  increased  9.2%,  from 
$163,651,000  to  $178,764,000.  Results  for 
the  1981  quarter  reflect  a  write-down  in 
the  book  value  of  Book  Digest  magazine 
of  $9.4  million,  equal  to  300  a  share. 

Net  income  for  the  nine  months  ended 
September  30,1982  rose  32.5%  to 
$63,733,000  from  $48,096,000.  Per  share 
earnings  amounted  to  $2.01,  up  from 
$1.54.  Revenues  for  the  nine  months 
totalled  $533 ,090,000  a  1 4%  increase  from 
the  $467,581,000  of  the  like  1981  period. 
The  nine-month  figured  reflect  the  $9.4 
million  write-down  in  the  third  quarter  of 
1981  and  an  additional  Book  Digest  write¬ 
down  of  $1 .8  million,  or  60  a  share,  in  the 
first  quarter  of  1982. 

Warren  H.  Phillips,  chairman,  said  that 
the  recession  clearly  affected  company 
operations  during  the  three  months  ended 
September  30,  1982.  Operating  income 
for  the  quarter  was  $36,194,000,  down 
3.4%  from  $37,468,000  reported  in  the 
like  period  of  1981 .  Operating  income  for 
the  first  nine  months  was  up  14.1%  to 
$111,875,000  from  $98,076,000  reported 
in  1981. 

Advertising  linage  in  the  Wall  Street 
Journal  was  down  6.9%  during  the  third 
quarter.  Linage  also  lagged  year-earlier 
results  at  Barron's  and  Ottaway  News¬ 
papers. 

Gannett  raises 
stock  dividend 

Gannett  Co.,  Inc.  announced  its  15th 
dividend  increase  in  the  15  years  since  the 
nationwide  information  company  went 
public  in  October,  1%7. 

The  Gannett  board  of  directors 
approved  an  increase  of  its  quarterly  rate 
from  43  0  to  45  0,  at  an  annual  rate  of  $1 .80 
per  share,  at  its  regular  meeting  October 
26.  The  new  rate  is  payable  January  3, 


1983  to  shareholders  of  record  December 
17,  1982. 

Gannett  chairman  and  president  Allen 
H.  Neuharth  said:  “Even  in  these  diffi¬ 
cult  economic  times,  Gannett  has  main¬ 
tained  its  tradition  of  earnings  growth  and 
is  therefore  able  to  maintain  also  its  tradi¬ 
tion  of  sharing  that  progress  with  its 
shareholders.” 

Harte-Hanks  posts 
modest  earnings  gain 

Harte-Hanks  Communications,  Inc., 
had  primary  earnings  of  670  per  share  for 
the  quarter  ended  September  30,  1982,  a 
6%  improvement  over  the  630  per  share 
reported  in  the  same  quarter  0^981. 

Fully  diluted  earnings  for  the  third 
quarter  of  1982  were  65  0,  compared  to  60 
cents  for  the  same  period  a  year  ago. 

Earnings  were  after  goodwill  amortiza¬ 
tion  of  13.50  per  share,  compared  to  130 
in  the  same  quarter  of  1981. 

Third  quarter  revenues  were 
$99,044,000,  up  1  l%from  the  $89,581 ,000 
reported  in  the  third  quarter  of  1981 .  On  a 
pro  forma  basis,  revenues  increased  7%. 
Net  income  for  the  quarter  was 
$6,649,000,  up  9%  from  the  6,1 17,000  re¬ 
ported  a  year  earlier. 

For  the  first  nine  months  of  1 982,  prim¬ 
ary  earnings  per  share  were  $1.92,  up  5% 
from  the  comparable  period  last  year. 
Fully  diluted  earnings  were  $1.85  per 
share,  up  5%  from  the  same  period  in 
1981. 

Revenues  for  the  first  nine  months 
reached  $286,939,000,  compared  to 
$253,651,000  for  the  same  period  last 
year.  Net  income  was  $18,846,000,  com¬ 
pared  to  $17,637,000  in  the  first  nine 
months  of  1981. 

(Continued  on  page  39} 


Capital  Cities  reports 
its  best  quarter  ever 

Capital  Cities  Communications,  Inc., 
reported  third  quarter  consolidated  net 
income  for  1982  reached  $22,313,000,  an 
increase  of  28%  from  the  $17,464,000  re¬ 
ported  a  year  earlier,  making  it  the  most 
profitable  quarter  in  the  company’s  twen¬ 
ty-seven  year  history.  Earnings  per  share 
for  the  third  quarter  of  1982  were  $1.68,  a 
27%  gain  over  the  $1.32  earned  in  1981. 
For  the  first  nine  months  of  1982,  net 
income  was  up  17%  to  $68,177,000,  with 
earnings  per  share  also  increasing  17%  to 
$5.15. 

Results  for  1982  and  the  third  quarter  of 
1981  included  the  earnings  of  Cablecom- 
General,  Inc.,  which  was  acquired  on 
July  2,  1981.  Cablecom’s  earnings, 
together  with  the  related  acquisition 
financing  expense,  the  amortization  of 
franchise  and  other  intangible  assets,  and 
net  of  related  income  per  share  for  the 
third  quarter  of  1982  and  1981  of  approx¬ 
imately  70  and  190,  respectively.  Depre¬ 
ciation  and  amortization  of  the  acquired 
Cablecom  ‘assets  has  been  estimated, 
subject  to  a  final  determination  of  the 
appraised  values  and  the  useful  lives  of 
such  assets. 

Gannett  Co.  keeps  its 
earnings  streak  alive 

Gannett  Co.,  Inc.,  completed  its  15th 
consecutive  year  of  record  profits  as  a 
public  company  in  the  third  quarter  of 
1982,  with  new  highs  in  earnings  and 
earnings  per  share  for  both  the  quarter 
and  the  first  nine  months. 

Earnings  per  share  in  the  third  quarter 
were  810,  up  7%  from  760  in  the  1981 
quarter.  For  the  nine  months,  earnings 
per  share  advanced  8%  to  $2.35  from 
$2.17. 

Third  quarter  net  income  was 
$42,861,000,  up  4%  from  $41,066,000  in 
last  year’s  period.  Third  quarter  revenues 
of  $368,145,000  advanced  10%  from 
$335,595,000  in  the  1981  quarter. 

For  the  nine  months  net  income  was 
$124,785,000,  up  6%  from  $117,858,000 
the  previous  year  on  revenues  of 
$1,091,41 1,000,  which  were  up  10%  from 
the  1981  nine-month  total  of 
$989,865,000. 

Earnings  increase 
at  Multimedia 

Multimedia,  Inc.,  announced  that  net 
earnings  for  the  third  quarter  ended 
September  30,1982,  were  $7,326,000,  an 
increase  of  10%  over  the  $6,651,000  for 
the  same  quarter  last  year. 

Quarterly  earnings  per  share  were  720 


compared  with  650  an  1 1%  increase.  Re¬ 
venues  for  the  third  quarter  totalled 
$55,820,000  compared  with  $49,759,000, 
a  12%  increase. 

For  the  nine  months  ended  September 
30,1982,  net  earnings  were  $19,911,000, 
11%  ahead  of  last  year’s  total  of 
$17,884,000  for  the  same  period.  Earn¬ 
ings  per  share  were  $1.%  versus  $1.76, 
for  an  1 1%  gain.  Revenues  for  the  nine 
months  were  $162,787,000,  an  increase  of 
15%  over  $140,953,000  for  the  nine 
months  of  last  year. 

KRN’s  earnings  flat 
in  third  quarter 

Knight-Ridder  Newspapers,  Inc., 
earned  $23,764,000  or  730  a  share  in  the 
third  quarter  of  1982  versus  730  or 
$23,873,000  a  year  ago. 

Operating  revenue  rose  5.0%.  Full  run 
advertising  linage  declined  9.1%  as  the 
nation’s  recession  deepened.  Robert  F. 
Singleton,  senior  vicepresident/finance, 
said,  “Much  of  this  was  in  help  wanted 
and  real  estate  classified  although  retail 
did  soften  a  bit  during  the  quarter.’’  Daily 
circulation  rose  5.6%  and  Sunday  circula¬ 
tion  was  up  5.7%,  largely  due  to  circula¬ 
tion  gains  from  newspapers  in  Phi¬ 
ladelphia. 

Newspapers  lead 
NYT  income  gain 

The  New  York  Times  Company  had 
third  quarter  net  income  of  $10.8  million, 
or  860  per  share,  a  4%  gain  over  $10.4 
million,  or  840  a  share,  in  the  1981  quar¬ 
ter.  Consolidated  revenues  were  $221.2 
million,  compared  with  $205.6  million  in 
1981,  up  8%  for  the  quarter. 

“The  quarter’s  gains  from  operations 
were  almost  entirely  offset  by  a  decline  in 
the  equity  in  earnings  of  our  associated 
forest  products  companies,”  said  Arthur 
Ochs  Sulzberger,  chairman  and  chief  ex¬ 
ecutive  officer.  “The  decline  in  the  equity 
earnings  was  due  to  several  factors, 
among  them  sharply  lower  investment 
tax  credits.” 

Mr.  Sulzberger  added  that  “the  reces¬ 
sion  is  increasingly  affecting  some  areas 
of  our  business — advertising  in  the  news¬ 
paper  group,  for  example — and  our  rate 
of  growth  for  the  remainder  of  the  year 
may  continue  to  be  slower  than  in  the  first 
half.  Nonetheless,”  he  said,  “1  am  confi¬ 
dent  that  1982  will  be  our  year  of  highest 
earnings.” 

Net  income  for  the  nine  months  was 
$44.7  million,  or  $3.56  per  share,  22% 
ahead  of  the  $36.6  million,  or  $2.95  per 
share,  in  1981.  The  nine-month  results 
include  installment  gains  of  $8.4  million  in 
1982  and  $2.0  million  in  1981  from  the 


April  1981  sale  of  the  company’s  Austra¬ 
lian  magazines.  Income  taxes  associated 
with  these  gains  were  offset  by  tax  be¬ 
nefits.  Consolidated  revenues  for  the  nine 
months  were  $684.8  million,  against 
$610.7  million  last  year. 

The  quarter’s  improved  operating  re¬ 
sults  were  led  by  the  newspaper  group, 
which  registered  a  48%  gain  in  operating 
profit  to  $14.0  million,  resulting  from 
advertising  rate  and  circulation  volume 
increases  coupled  with  lower  costs  and 
expenses. 

Papers  revenues 
fall  at  Media  General 

Media  General  reported  the  first  nine 
months,  compared  to  last  year,  revenues 
increased  from  $267,303,000  to 
$311,515,000,  income  before  taxes  from 
$42,6658,000  to  $45,110,000,  net  income 
after  taxes  from  $22,798,000  to 
$24,034,000,  and  earnings  per  share  from 
$3.18  to  $3.40. 

In  the  third  quarter,  revenues  in¬ 
creased  from  $88,349,000  to 
$1 14,998,000,  income  before  taxes  from 
$14,599,000  to  $14,766,000,  net  income 
after  taxes  from  $7,704,000  to  $7,849,000, 
and  earnings  per  share  from  $1.08  to 
$1.11. 

In  the  first  nine  months,  compared  with 
last  year,  operating  profit  by  division  was 
as  follows; 

Newspaper  division:  a  decrease  from 
$18,749,000  to  $17,495,000.  Broadcast  di¬ 
vision:  an  increase  from  $5,727,000  to 
$6,422,000.  Newsprint  division:  an  in¬ 
crease  from  $18,  195,000  to  $20,991,000. 
Auxiliary  divisions;  an  increase  from 
$25,000  to  $1,456,000. 

In  the  twelve  months  ending  Septem¬ 
ber  30,  total  assets  increased  from 
$308,472,000  to  $387,128,000,  and  stock¬ 
holders’  equity  from  $184,576,000  to 
$208,901,000. 

Times  Mirror  profits 
hit  by  recession 

The  Times  Mirror  Company  reported  a 
third-quarter  drop  in  earnings  of  8.6%,  to 
$32.8  million,  or  960  a  share,  from  $35.9 
million,  or  $1.05  a  share,  in  the  corres¬ 
ponding  quarter  last  year. 

Company  revenues  increased  2%,  to 
$550.2  million,  from  $539.6  million. 

“Our  results  continue  to  reflect  the 
effects  of  the  recession,”  said  Robert  P. 
Erburu,  president  and  chief  executive 
officer.  “We  have  made  prudent  reduc¬ 
tions  in  capital  spending  and  have  insti¬ 
tuted  a  number  of  cost  reduction  prog¬ 
rams,  but  it  remains  clear  that  our  earn¬ 
ings  will  be  less  than  last  year’s,”  he  said. 
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Syndicates 

By  Lenora  Williamson 

Editorial  cartoonist  creates  comic  strip 


■ViHEM  JPHM  l.iUlUWW  CHWIOU. 
liTIlt  CHIU*®)  fiOtUMUED  HIM 
eMeifWHtRE..." 


"The  Great  John  L" 
closely  tagged 
by  "Babyman" 


New  to  the  roster  of  Newspaper  Enter¬ 
prise  Association  comic  strip  creators  is 
John  L.  Addis,  editorial  and  staff  car¬ 
toonist  for  the  St.  Petersburg  Evening 
Independent  for  18  years. 

“A  good  memory”  is  what  it  takes  to 
create  a  new  comic  strip  based  on  antics  of 
little  rapscallions,  according  to  Addis, 
who  claims  he  can  remember  sitting  in  his 
high  chair  as  an  infant.  Much  of  the 
humor  for  the  new  strip’s  title  character, 
“The  Great  John  L,”  relies  on  the  car¬ 
toonist's  childhood  memories. 

He  was  a  great  boxing  fan  but  could  not 
indulge  in  the  sport  for  medical  reasons. 
Seems  that  whenever  he  got  hit  in  the 
nose  he  started  sneezing  and  couldn't 
stop. 


“The  Great  John  L”  is  a  little  boy  with 
a  dream  of  living  up  to  his  heavyweight 
name.  Another  central  character  is 
“Babyman,”  the  baby  brother  who  fan¬ 
cies  himself  a  comic  book  hero.  This 
character  also  is  drawn  for  the  cartoon¬ 
ist’s  childhood  memories.  “When  a 
groups  of  kids  play,  there  is  always  one 
running  around  at  full  speed  with  a  towel 
as  a  cape  around  his  neck.  That’s 
Babyman.” 

John  L  has  a  lazy  hound  named  “Hang¬ 
dog,”  as  the  strip’s  philosopher.  He 
spends  his  time  wondering  why  everyone 
spends  so  much  energy  on  nothing. 

Addis,  in  addition  to  his  childhood  re¬ 
call  ability,  has  four  children  as  sources 
of  gags  and  situations. 


A  Holiday  Strip 
To  Brighten 
Everyone's  Christmas! 


Based  on  the  classic  story  by  Charles 
Dickens,  A  CHRISTMAS  CAROL  is 
designed  to  run  as  a  strip  or  a  panel  in 
18  daily  episodes. 

A  CHRISTMAS  CAROL  has  been  illus¬ 
trated  with  skill  and  warmth  by  the 
Joe  Hubert  School  of  Cartoon  Art  and 
will  add  the  perfect  touch  of  Christmas 
cheer  to  your  comics  page  or  holiday 
supplement. 


For  rates  and  availability  call  Brad  Bushell,  1-800-221-4816 

(In  New  York.  212-557-2333.) 


Newspaper  Enterprise  Association 

200  Park  Avenue,  New  York,  N.Y.  10166 


Don  Addis 

Since  the  strip’s  development  by  NE  A, 
book  rights  have  been  sold  and  the  first 
collection  will  be  published  in  the  Fall  of 
1983  by  Ballantine  Books. 

In  addition  to  his  work  with  the  St. 
Petersburg  Evening  Independent,  Addis 
does  a  monthly  humor  column  and  week¬ 
ly  gag  cartoon  for  the  newspaper’s  Sun¬ 
day  magazine.  The  Floridian. 

*  ♦  * 

Hamilton  Jordan,  chief  of  staff  and 
confidant  to  former  President  Jimmy  Car¬ 
ter,  is  author  of  “Crisis:  The  Last  Year  of 
the  Carter  Presidency,”  which  is  now 
available  to  newspapers  from  Special  Fe¬ 
atures  Syndication  Sales  Corp.,  syndica¬ 
tion  arm  of  the  New  York  Times. 

The  series,  with  photos,  is  in  six  parts 
and  gives  an  insight  into  the  final  turbu¬ 
lent  year  of  the  Carter  administration. 
The  excerpts  focus  on  Jordan’s  role  in 
secret  negotiations  relating  to  the  hostage 
crisis  and  give  an  inside  account  of  the 
abortive  rescue  mission.  The  book  is  pub¬ 
lished  by  G.P.  Putnam’s  Sons. 

*  Ik  * 

Ellie  Grossman,  who  has  covered  di¬ 
versified  topics  including  beauty  and 
fashion  for  Newspaper  Enterprise  Asso¬ 
ciation,  is  now  covering  entertainment  on 
the  east  coast  as  well  as  lifestyles. 

Grossman  is  author  of  a  first  novel, 
“Dilys!,”  and  is  working  on  a  second 
one.  Before  joining  NEA,  she  worked  in 
television,  and  for  Mademoiselle  maga¬ 
zine  and  Broadway  producer,  Alexander 
H.  Cohen. 

*  *  3k 

Two  of  Heritage  Feature  Syndicate’s 
columnists  have  books  set  for  publication 
this  month. 

Walter  E.  Williams,  black  social  critic 
and  economics  professor  at  Virginia’s 
George  Mason  University,  has  written 
“The  State  Against  Blacks,”  which 
McGraw-Hill  New  Books  is  releasing 
next  week. 

Warren  Brookes,  Boston  Herald- 
American  columnist  who  writes  “The 
Economy  in  Mind,”  is  author  of  a  new 
book  coming  from  Universe  Books  with 
the  same  title  as  his  column. 

(Continued  on  page  42) 

EDITOR  &  PUBLISHER  for  November  6,  1982 


40 


I 


WHAFS  THE  CONNECTION? 


In  two  words,  the  Financial  Times. 

As  one  of  the  world’s  great  newspapers, 
the  Financial  Times  is  able  to  provide  editors, 
through  its  syndication  service,  with  news, 
features  and  information  on  a  whole  range  of 
subjects.  Not  only  on  key  issues  in  finance, 
economics  and  business  but  also  on  topics 
such  as  politics  and  the  arts  . . .  and  even 
cookery 

With  more  than  a  hundred  overseas 
correspondents  filing  reports  (the  FT  has  the 
largest  overseas  staff  of  any  European 
newspaper),  the  coverage  provided  by  the 
syndication  service  is  truly  international. 


Subscribers  can  choose  from  the  multitude  of 
articles  and  surveys,  graphics  and  illustrations, 
statistics  and  summaries  that  constitute  each 
day’s  FT. 

Our  syndication  service  puts  the  resources 
of  the  FT  at  your  command.  It’s  up  to  you  to 
select  what  you  want. 

The  cost? 

In  a  word,  affordable. 

To  find  out  more,  please  contact  our 
syndication  manager,  Dennis  Kiley  at 
Bracken  House,  10  Cannon  Street,  London, 
EC4P  4BY  England. 
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The  75th  anniversary  strip  of  "Mott  &  Jeff"  as  drav/n  by  George  Breisacher 
and  distributed  by  Field  Newspaper  Syndication. 

‘Mutt  &  Jeff”  celebrate  75th  year  in  comics 


The  first  successful  daily  comic  strip 
and  also  the  first  to  be  run  horizontally  in 
American  newspapers  celebrates  an 
historic  75th  anniversary  November  15. 

The  new  comic  in  a  new  format  first 
appeared  on  the  sports  pages  of  the  San 
Francisco  Chronicle  as  “Mr.  A.  Mutt 
Starts  In  To  Play  the  Races”  by  a  young 
sports  cartoonist.  Bud  Fisher. 

The  strip  publication  had  been  delayed 
for  several  years  because  the  managing 
editor  felt  it  would  take  up  too  much 
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space  and  interfere  with  the  vertical  col¬ 
umn  format.  But  the  format  innovation 
literally  helped  change  the  shape  of  com¬ 
ics  that  followed. 

The  early  gags  were  based  on  local  race 
horses  and  readers  were  said  to  consult 
the  strip  for  betting  tips — a  claim  that 
would  turn  up  from  time  to  time  regarding 
subsequent  comic  strips  by  other  car¬ 
toonists. 

A.  Mutt  met  his  eventual  co-star  six 
months  after  his  debut  as  one  of  Fisher’s 
casually  introduced  characters  laboring 
under  the  delusion  he  was  James  Jeffries, 
a  heavyweight  boxing  champion  of  the 
day,  and  the  strip  became  “Mutt  and 
Jeff.” 

Fisher  moved  to  the  San  Francisco 
Examiner  in  1908.  Jerry  Robinson  in  his 
book  “The  Comics"  notes  that  Fisher 
was  the  first  cartoonist  to  copyright  his 
strip  and  a  subsequent  battle  with  the 
Hearst  paper  left  Fisher  with  all  rights  to 
the  characters.  He  also  became  one  of  the 
first  cartoonists  to  hit  the  high  income 
bracket  before  it  was  also  a  high  tax 
bracket,  Robinson  adds.  In  a  few  years 
Fisher  was  making  $4,600  a  week,  not 
counting  income  from  vaudeville  appear¬ 
ances  and  “Mutt  &  Jeff’  toys  and  books. 

The  strip  reached  an  artistic  peak  in  the 
20s  and  early  30s  with  collaboration  of 
Fisher  and  artist  Billy  Liverpool. 

A1  Smith  started  with  Fisher  in  1932 
and  soon  took  over  guiding  the  hardy  pair 
through  five  decades  of  comic  history. 
Along  the  way  the  strip  drifted  from  Fish¬ 
er’s  political  and  news-oriented  humor  to 
slapstick  and  general  domestic  situations. 

This  year  the  cartooning  pen  went  to 
George  Breisacher,  staff  artist  of  the 
Charlotte  Observer  and  formerly  a  syndi¬ 
cated  cartoonist.  He  has  sought  a  balance 
between  the  historical  “Mutt  &  Jeff’  and 
a  more  modern  treatment. 

“Mutt  &  Jeff’  is  distributed  by  Field 
Newspaper  Syndicate. 


Syndicates 

(Continued  from  page  40) 


Heritage  Features  is  increasing 
Brookes’  column  from  two  to  three  times 
a  week.  He  now  writes  two  national  and 
one  Massachusetts-only. 

Williams’  “A  Minority  View”  weekly 
column  was  the  first  feature  from  Heritage 
when  the  syndicate  began  a  year  ago. 

if  if  * 

Suzanne  Freidenberger,  former  news¬ 
paper  reporter  and  advertising  assistant, 
joined  the  staff  of  Universal  Licensing 
Corporation,  New  York,  as  promotion 
coordinator. 


News  Council 

(Continued  from  page  35) 


charge  the  Sentinel  was  unfair  in  not  repe¬ 
atedly  reminding  readers  The  Journal 
Company  had  invested  in  the  mall.  Also 
the  charges  that  an  editor’s  note  on  a  let¬ 
ter  and  an  editorial  were  “willful  dis¬ 
tortions”  were  found  unwarranted  and 
inaccurate. 

In  action  on  a  television  complaint,  the 
council  said  that  station  WTVJ  of  Miami 
exercised  “questionable  Judgment”  in 
sending  the  Rev.  Gerard  Jean-Juste  via 
helicopter  to  Cay  Lobos  in  the  Bahamas 
to  speak  with  stranded  Haitian  refugees 
and  termed  unwarranted  the  charge  that 
the  station  sent  him  “to  create  and 
manipulate  the  news.” 

Of  a  complaint  charging  the  New  York 
Post  “savagely  violated  the  right  to  priva¬ 
cy  and  society’s  protection’’  of  a  14-year- 
old  rape  victim  by  publishing  her  name, 
picture  and  general  location  of  the 
assault,  the  council  found  warranted  part 
of  the  complaint  that  the  Post  “violated 
the  privacy  of  the  child.”  But  it  rejected 
charges  that  publication  was  an  “immoral 
act”  and  a  matter  of  “gross  indecency.” 

Assessing  a  complaint  of  the  American 
Electric  Power  Service  Corporation, 
Columbus,  Ohio,  that  syndicated  col¬ 
umnist  Dan  Dorfman  had  published 
“incorrect  information  about  the  com¬ 
pany  ;  quoted  a  faulty  analysis  of  the  com¬ 
pany’s  health  and  violated  the  require¬ 
ments  of  fairness  by  not  calling  the  com¬ 
pany  for  comment,”  the  council  found 
the  complaint  about  the  figures  accuracy 
unwarranted  and  it  also  found  that  the 
quote  from  an  investment  newsletter  pub¬ 
lisher  on  the  measure  of  health  was  clear¬ 
ly  labeled  as  opinion.  That  element  of  the 
complaint  was  found  unwarranted.  On 
the  matter  of  rebuttal,  the  council  noted 
the  column  said  clearly  the  publisher’s 
opinion  on  utilities  was  opposed  by  other 
analysts  and  agreed  that  it  was  not  unfair 
of  the  Tribune  Co.  Syndicate  to  deny  an 
opportunity  for  rebuttal  in  this  case. 

EDITOR  &  PUBLISHER  for  November  6,  1982 


\ 


Editor&;  f 
Publisher  a 


*One  Year  □ 

Two  Years  □ 

Three  Years  □ 

52  Issues  —  $30.00 

1 04  Issues  —  $55.00  1 56  Issues  —  $78.00 

(You  save  $5.00) 

(You  save  $12.00) 

Name 

Title 

Comoanv 

Nature  of  Business _ 

-  Deoarfment 

Address 

Hity 

State 

7ip 

Home  address  Q 

Office  address  Q 

Bill  me  Q 

Bill  my  company  Q 

Payment  enclosed  Q 

*U.S.  and  Canada  only.  All  other  countries  $55  a  year. 

AFFIX 

POSTAGE 

HERE 


Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


Marie  Bidder  seeks 
seat  in  Virginia 

Freelance  journalist  Marie  Ridder  of 
McLean,  Virginia,  the  wife  of  retired 
Knight-Ridder  newspaper  executive 
Walter  T.  Ridder  is  a  Democratic  candi¬ 
date  for  the  Virginia  House  of  Delegates. 

Ridder  is  opposed  by  Republican 
incumbent  Robert  T.  Andrews. 

Her  lifestyle  has  been  a  campaign 
issue.  Opponents  claim  she's  a  political 
dillettante.  Among  her  supporters  are 
socialite  and  former  NBC  broadcast 
reporter,  Nancy  Dickerson,  Zbigniew 
Brzezinski,  former  national  security 
advisor,  and  Lynda  Bird  Robb,  Virginia’s 
first  lady. 

Ridder,  former  Washington  correspon¬ 
dent  for  Philadelphia  and  St.  Paul  news¬ 
papers  and  a  Vogue  editor,  said  she  has 
been  very  active  over  the  years,  but  as  a 
journalist,  has  not  tried  to  highlight  that 
activity. 

IRE  postpones 
sports  workshop 

Citing  tight  economic  conditions  as  its 
reason,  a  workshop  on  investigating 
sports,  originally  planned  for  February 
1983  at  the  University  of  Arizona,  Tuc¬ 
son,  has  been  postponed  indefinitely  by 
the  sponsor.  Investigative  Reporters  and 
Editors,  Inc. 

The  two-day  workshop  will  be  resche¬ 
duled  when  economic  conditions 
improve,  said  Jerry  Uhrhammer  of  the 
Riverside  (Calif.)  Press-Enterprise  and 
chairman  of  the  IRE  board. 

“Such  workshops  must  be  self- 
supporting,  and  with  so  many  travel 
budgets  in  the  news  business  being  cut 
back  because  of  the  economy,  we  feel  it 
would  be  too  risky  to  plan  the  conference 
for  early  next  year,"  Uhrhammer  said. 


Inlanders  elect 
new  officers 

The  Inland  Daily  Press  Association 
elected  a  new  slate  of  officers  during  the 
group’s  97th  annual  meeting  in  Chicago. 

The  incoming  lineup  includes:  presi¬ 
dent,  James  E.  Burgess,  executive 
vicepresident,  Lee  Enterprises  Inc., 
Davenport,  Iowa;  first  vicepresident, 
John  M  Lavine,  publisher  and  editor, 
Lavine  Newspaper  Group,  Chippewa 
Falls,  Wis.;  and  second  vicepresident, 
Paul  McCue,  general  manager,  Lincoln 
(Neb.)  Journal  and  Star. 

In  addition,  Scott  C.  Schurz,  publisher 
and  editor,  Bloomington  (Ind.)  Herald- 
Telephone,  was  appointed  to  the  board  of 
directors. 


Canadian  Fol  law 
expected  by  Jan.  1 

Canadian  Communications  Minister 
Francis  Fox  said  he  expects  federal  Free¬ 
dom  of  Information  legislation  to  come 
into  force  January  1,  1983. 

The  Fol  bill  was  passed  by  Parliament 
in  June,  but  a  delay  in  putting  the  bill  into 
force  will  allow  for  the  establishment  of 
an  Information  Commissioner’s  office 
and  the  compilation  of  a  JOOO-page  index 
to  which  the  public  will  have  access. 

Among  the  accessible  information  will 
be  the  results  of  consumer-product  test¬ 
ing  done  by  the  government;  environ¬ 
mental  test  results  and  opinion  polls. 
Under  the  Privacy  Act,  which  is  also  part 
of  the  legislation,  a  person  is  also  entitled 
to  examine  any  files  the  federal  govern¬ 
ment  may  have  on  him  or  her,  unless 
release  of  such  information  would  jeopar¬ 
dize  national  security  or  a  police  invest¬ 
igation. 

Before  its  passage,  the  bill  was  wa¬ 
tered-down  somewhat.  An  amendment  to 
the  bill  provided  that  a  minister  or  Clerk 
of  the  Privy  Council  may  deny  access  to  a 
vast  array  of  Cabinet  documents. 

Cabinet  documents  are  then  widely  de¬ 
fined  to  include  anything  connected  to  the 
Cabinet  system,  including  memoranda  to 
Cabinet,  discussion  papers  containing 
background  explanations,  analyses  of 
problems  or  policy  options.  Cabinet 
agendas  and  minutes,  communications 
between  ministers,  briefing  papers,  and 
draft  legislation. 

Speaking  on  behalf  of  the  New  Demo¬ 
cratic  Party,  Svend  Robinson  stated  that 
the  Fol-Privacy  Bill  as  passed  will  be  use¬ 
less  and  even  more  damaging  than  no  bill. 


Conservatives  in  Parliament,  although 
critical  of  the  bill,  felt  that  it  was  a  step 
forward  and  voted  for  it. 

Ged  Baldwin,  a  long-time  advocate  of 
Fol  legislation,  said  a  “tarnished  bill” 
was  better  than  no  bill  at  all. 

Under  the  bill,  all  information  and  rec¬ 
ords,  except  Cabinet  material,  will  be 
reviewable  by  the  courts. 

Many  co-op  dollars 
still  going  unused 

There  are  650  manufacturers  currently 
paying  100%  of  the  retailer’s  billing  in 
their  co-op  programs,  and  are  even  130% 
programs.  Curt  Burdick  of  the  News¬ 
paper  Advertising  Bureau  told  an 
audience  of  Pacific  Network  Newspaper 
Advertising  Executives  last  week  in 
Wenatchee,  Washington. 

“Co-op  is  currently  between  40%  and 
50%  of  all  retail  advertising,  and  growing 
at  a  rate  above  the  increases  in  media 
costs,”  Burdick  said. 

Burdick  urged  his  audience  to  “be  the 
local  library  of  current  co-op 
information.”  He  stressed  that  retailers 
don’t  generally  know  what  they  are  enti¬ 
tled  to  under  manufacturers’  programs, 
and  need  assistance  in  getting  full  benefit 
from  co-op. 

The  Newspaper  Advertising  Co-op 
Network  (NACON)  places  1980available 
co-op  dollars  at  $6.5  billion,  but  estimates 
that  only  $4.5  billion  was  used  by  local 
retailers. 

This  is  really  not  too  much  of  a  change 
from  1970.  when  manufacturers  set  aside 
about  $1  million  in  co-op  ad  dollars  and 
only  $400,000  was  used  by  local  retailers. 

By  1990,  co-op  ad  dollars  available  are 
expected  to  reach  $12.5  billion. 


Supreme  Court  denies 
reinstatement  of  verdict 


The  Supreme  Court  denied  certiorari  in 
a  case  involving  Oklahoma  politician 
George  Miskovsky,  who  accused  the 
Oklahoma  City  newspapers  of  libeling 
him,  and  wanted  a  $1  million  verdict 
against  the  two  papers  reinstated. 

The  Supreme  Court  of  Oklahoma  had 
reversed  a  lower  court  ruling  in  Mis- 
kovsky’s  favor.  The  case  has  its  roots  in 
the  1978  U.S.  Senate  campaign  in  Okla¬ 
homa,  when  Miskovsky  was  a  candidate 
and  repeated  charges  that  his  opponent. 
Sen.  David  L.  Boren,  was  a  homosexual. 

In  three  news  stories,  an  editorial  and 
an  editorial  cartoon,  Miskovsky  was 
denounced  for  his  role,  as  the  newspapers 
took  the  position  that  political  rhetoric 
had  sunk  to  a  new  low. 

While  seven  of  the  Justices  prevailed  in 
their  decision  not  to  grant  certiorari.  Jus¬ 
tices  William  H.  Rehnquist  and  Byron 
Raymond  White  disagreed,  in  a  written 
dissent,  saying  they  would  have  granted 


certiorari. 

Rehnquist’s  brief  opinion  questioned 
the  Oklahoma  Supreme  Court's  reliance 
on  Gertz  v.  Robert  Welch.  Inc.  for  the 
proposition  that  statements  of  opinion 
cannot  be  actionable  under  the  First 
Amendment.  Rehnquist  contended  that 
Gertz  has  not  “preempted"  state  com¬ 
mon  law  regarding  the  issue  of  opinion; 
“1  am  confident  that  this  Court  did  not 
indend  to  wipe  out  this  ‘rich  and  complex 
history’  [of  the  common  law’s  efforts  to 
deal  with  the  question  of  opinion]  with  the 
two  sentences  of  dicta  in  Gertz  quoted 
above  [418  U.S.  323.340(1974)).” 

“It  is  quite  possible  to  conclude  that 
the  Supreme  Court  of  Oklahoma  thought 
that  the  enitre  law  of  defamation,  hitherto 
the  province  of  the  states,  had  been  pre¬ 
empted  by  federal  constitutional 
stndards.  This,  of  course,  is  not  the 
case,”  the  dissenting  justices  wrote.  No 
remarks  accompanied  the  majority  jus¬ 
tices’  decision. 
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About  awards 


Jewish  Journalism  Honors  .  .  .  Michael  Masch,  Phil¬ 
adelphia  Jewish  Exponent,  won  a  Smolar  Award  for 
excellence  in  North  American  Jewish  Journalism,  conferred 
by  the  Council  of  Jewish  Federations,  for  his  article  on  cults. 
A  special  citation  was  given  to  Martin  Peretz  for  a  New 
Republic  article,  “Lebanon  Eyewitness.” 

*  ♦  * 

‘A’ in  Chemistry  .  .  .  Thirty  years  after  he  began  his  jour¬ 
nalism  career  as  a  reporter  for  the  Boston  Traveler,  Matt 
Clark  will  be  honored  by  the  American  Chemical  Society  in 
March  with  its  James  T.  Grady  Award  for  Interpreting  Che¬ 
mistry  for  the  Public.  As  senior  writer  in  charge  of  News- 
week's  medicine  section,  he  produced  three  cover  stories 
dealing  with  chemistry  in  relation  to  cancer,  genetic  engineer¬ 
ing  and  drugs  for  treating  mental  illness.  The  Grady  prize  is 
$3,000. 

4:  3|c 

Helping  the  Handicapped  .  .  .  The  National  Easter  Seal 
Society  has  given  public  recognition  to  four  newspapers  for 
“outstanding  service  in  informing  their  readers  of  the  needs, 
rights  and  achievements  of  handicapped  persons.  The  honor 
roll:  Howard  Sun  (Baltimore),  (for  articles  by  Jeanne  Garland 
and  Stuart  Low);  San  Bernardino  (Calif.)  Sun  (Dennis  Kelly); 
Sturgis  (Mich.)  Journal  (Carol  Ankney);  and  Bucks  County 
(Pa.)  Courier  Times  (staff). 

:|e  :f:  3|c 

Business  Reporting  .  .  .  The  Jackson  (Miss.)  Clarion- 
Ledger  team  of  Maria  Halkias,  W.  Stevens  Ricks  and  David 
Frank  has  won  a  $1,000  first  prize  in  the  business  journalism 
competition  that  is  financed  by  a  grant  from  the  Interstate 
Natural  Gas  Association  of  America.  The  University  of  Mis- 
souri-Columbia  School  of  Journalism  administers  the  pro¬ 
gram.  The  trio  wrote  “Little  Boxes^  Broken  Dreams — The 
Jim  Walter  Corp.  Story.”  In  the  category  for  larger  newspa¬ 
pers,  Stuart  Diamond  of  Long  Island  Newsday  won  the  top 
prize.  Prizes  of  $250  go  to:  Charles  Madigan,  Richard  Orr  and 
James  Worsham,  Chicago  Tribune;  and  Paul  H.  Carlson, 
Nyack  (N.Y.)  Journal  News. 


In  the  Family  .  .  .  Editors  and  reporters  (with  editing 
experience)  on  the  staffs  of  the  25  Maryland  and  Delaware 
newspapers  owned  by  Whitney  Communications  Corp.  are 
eligible  to  apply  for  the  John  Hay  Whitney  Award  which  will 
provide  a  10-month  job  with  full  salary  and  living  expenses  as 
copy  editor  with  the  International  Herald  Tribune  in  Paris. 
Applications  should  be  made  before  December  15  to:  Kathryn 
A.  Ritchie,  WCC,  Time-Life  Building,  110  West  51  Street, 
Room  4600,  New  York,  N.Y.  10020. 

*  * 

More  for  Hearst  Champions  .  .  .  Scholarships  and  grants 
in  the  23rd  annual  college  writing/photography  program  of  the 
William  Randolph  Hearst  Foundation  will  total  $105,050  with 
80  schools  participating.  The  program  is  conducted  under  the 
auspices  of  the  Association  of  Schools  of  Journalism  and 
Mass  Communications.  One  of  the  writing  contest  judges  this 
year  is  David  Hall,  executive  editor  of  the  St.  Paul  Dispatch 
&  Pioneer  Press  who  was  the  Hearst  champion  in  1964  while  a 
student  at  the  University  of  Tennessee. 

*  *  ♦ 

Memorial  Fellowship  .  ,  .  Friends  of  the  late  Martin  Wise 
Goodman,  president  of  Toronto  Star  Newspapers,  Ltd.,  at 
the  age  of  46  when  he  died  of  cancer  last  year,  have  contrib¬ 
uted  nearly  $300,000  to  endow  a  Nieman  Fellow  at  Harvard 
fora  Canadian  journalist  in  any  of  the  news  media.  Since  1930 
a  dozen  Canadian  journalists  have  been  Nieman  Fellows 
under  other  funding. 

*  *  * 

Seminarians  .  .  .  Three  special  fellowships  for  seminars 
have  been  awarded  by  the  American  Press  Institute.  The 
recipient  of  the  James  H.  Ottaway  Fellowship  for  a  manage¬ 
ment  skills  seminar  in  April  is  Professor  Henry  T.  Price,  U.  of 
South  Carolina.  Two  fellowships  for  minority  educators  were 
given  to:  J.  William  Snorgrass,  Florida  A&M,  and  Ramon 
Chavez,  U.  of  Texas-El  Paso  (the  Rolland  D.  Melton  Fellow¬ 
ship). 

♦  ♦  * 

From  Newsroom  to  Classroom  ...  Nine  students  who 
worked  as  copy  editors  on  daily  newspapers  under  the  News¬ 
paper  Fund  Editing  Internship  Program  were  offered  $1,000 
scholarships  for  graduate  studies.  Scholarships  worth  $750 
were  made  available  to  the  other  45  students  who  participated 
in  the  program.  During  summer  employment  their  salaries 
were  paid  by  the  sponsoring  newspapers  or  news  services. 


Nieman  Fellowship  for  Canadians 
established  at  Harvard 


The  Nieman  Foundation  for  Journalism 
ism  at  Harvard  University  has  announced 
establishment  of  a  permanently  endowed 
fellowship  for  Canadian  journalists  in 
memory  of  Martin  Wise  Goodman,  late 
president  of  Toronto  Star  Newspapers 
Ltd. 

Goodman,  a  Nieman  Fellow  in  the 
class  of  1%2,  had  been  with  the  Star  23 
years  at  the  time  of  his  death  from  cancer 
last  December.  Before  his  death  he  chose 
to  be  remembered  by  establishment  of  a 
Nieman  Fellowship  for  Canadian  jour¬ 
nalists. 

In  January,  parallel  fund  drives  to  raise 
$300,000  were  set  up  to  provide  endow¬ 
ments  for  the  fellowship  through  the  Mar¬ 
tin  Wise  Goodman  Memorial  Fund  in  the 
U.S.  and  the  Martin  Wise  Goodman 
Trust  in  Canada.  To  date,  donors  have 
contributed  $270,000. 

The  first  fellowship  to  be  supported  by 
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these  funds  will  be  awarded  for  the  aca¬ 
demic  year  1983-84  and  carries  a  stipend 
for  living  expenses,  payment  of  univer¬ 
sity  fees  and  travel  expenses  from  Cana¬ 
da  to  Cambridge,  Mass. 

To  be  eligible  to  enter  competition  for 
the  new  fellowship,  journalists  must  be 
Canadian  citizens  currently  employed 
full-time  in  Canada  by  newspapers, 
magazines,  radio  or  television  stations 
and  must  have  at  least  three  years’ 
experience  in  the  media. 

After  next  February  1  deadline,  ap¬ 
plications  will  be  reviewed  by  the  Cana¬ 
dian  Selection  Committee  which 
includes:  Keith  Kincaid,  president, 
Canadian  Press;  Charles  D’Amour, 
C.M.,  president,  Trois-Rivieres  (Que.) 
Nouvelliste;  Clarke  Davey,  publisher, 
Vancouver  (B.C.)  Sun;  Arthur  Wood, 
publisher,  Cambridge  (Ont.)  Reporter; 


Harry  Boyle,  Harry  J.  Boyle  and  Associ¬ 
ates,  Ltd.,  and  Janis  Goodman,  widow  of 
Martin  Goodman  and  a  trustee  of  the 
Goodman  Trust. 

To  date,  13  Canadian  journalists  have 
gone  to  Harvard  as  Nieman  Fellows 
under  other  funding. 

The  Nieman  Foundation  forJournalism 
also  has  received  a  $60,000  gift  from  the 
Fund  for  Higher  Education,  at  the  re¬ 
quest  of  Leonard  H.  Goldenson,  chair¬ 
man  of  the  board  of  America  Boradcast- 
ing  Companies,  Inc. 

Goldenson,  a  Harvard  graduate,  was 
honored  last  May  at  a  Flame  of  Truth 
dinner  sponsored  by  the  Fund  for  Higher 
Education,  and  he  asked  that  a  portion  of 
the  dinner’s  proceeds  be  contributed  for 
support  of  Nieman  Fellowships  for 
America  television  newspeople. 

The  first  two  “Goldenson  Fellows”  in 
the  Nieman  program  are  Callie  Crossley, 
health  and  medical  reporter,  WGBH  -  tv, 
Boston  (Public  Broadcasting)  and  Karl 
Idsvoog,  KUTV,  Inc.,  Salt  Lake  City. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  St  Petersburg 
Times,  Tulsa  Tribune.  Houston  Chronicle  and 
100  fine  newspapers.  Free  samples.  Mark 
Stevens,  PO  Box  487,  Chappaqua  NY  10514. 

_ CARTOONS _ 

EDITORIAL  CARTOONS  and  comment.  Church 
directory  illustrations,  horoscope,  movie  re¬ 
views.  crossword  puules,  humorous  cartoons, 
other  quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan.  Inc,  PO  Box  995,  New- 
nan  GA  30264;  (404)  253-5355. 


FOR  THE  ONE  PUBLISHER  in  10  really  serious 
about  humor.  The  Humble  Farmer,  St  George 
ME  04857;  (207)  372-8052. 


“MORE  FOR  YOUR  MONEY'  -A  proven  weekly 
column  to  meet  your  need  for  money  savir 
consumer  news.  Samples.  MikeLeFan,  1802 
13th.  Temple  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court.  Middletown 
NY  10940;  (914)  692-4572. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  1(X)  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.  Hardwick  MA  01037;  (413)  477- 
6009. 

Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


MICROWAVE,  a  weekly  feature  for  8  years.  Cre¬ 
ated  from  readers'  questions.  They  say,  “IT'S 
THE  BEST  EVER!  600-800  words.  WRITE  ! 
MICROWAVE,  PO  Box  499,  Point  Roberts,  1 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures.  Inter¬ 
national  Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 

PUZZLES 

STUDY  FULL-  OR  PART-TIME,  day  and  even¬ 
ing  for  MS  in  journalism.  Downtown  Chicago  is 
Roosevelt  University's  laboratory.  Professional 
teachers.  Inquiries:  Director,  The  Journalism, 

GET  THE  BEST  for  less.  Thought  provoking 
puzzles.  Stock  and  special  order  starting  at  $5 
lA  Features.  10745  Ambassador  Dr.  Rancho 
Cordova  CA  95670. 

Program,  Roosevelt  University,  430  S  Michi¬ 
gan  Av,  Chicago  IL  60605;  (312)  341-3813. 

REAL  ESTATE 

GENERAL 

Other  papers.  Several  national  awards;  one  said 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 

knowledge,  solid  writing  skills."  7th  year.  E. 
Lank.  240  Hemingway.  Rochester  NY  14620. 

paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 

RETIREMENT 

and  humor.  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

GROWING  "retireds  "  audience  wants  fresh 
ideas.  Shy,  retiring  columnist  offers  a  "Posi- 

HOME  ENERGY  column:  cutting  bills  with  con¬ 
servation,  wood-heat,  solar.  Weekly.  Third 
year;  350,000  readers.  Samples,  rates:  Down 
to  Earth.  Rt  1  Box  639-A,  Borden  IN  47106. 

tively  Retired"  feature  weekly.  Samples:  MAC, 
3742  Scadlock  Lane,  Sherman  Oaks  CA 
91403;  (213)  783-7641. 

KREHBIEL-BOLITHO.  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  “Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office.' 
PO  Box  7133.  Shawnee  Mission  KS 
66207.  Office  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker. 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


PNW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


OVER  1(X)  comics,  panels,  puzzles,  kid  fea-  SCfFNCF 

tures.  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 

Dickson-Bennett.  1324  N  3rd,  St  Joseph  MO  SEMI-WEEKLY  science  and  technology  col- 
64501  (816)  279-9315  umn-written  by  former  city  editor  turned  en¬ 

gineer.  Contact  Thomas  Murray.  PO  Box 
THE  HOUSEHUSBAND:  Everyone  enjoys  !  81066.  Salt  Lake  UT  84108;  (801)  355- 
Hardwick’s  literate,  humorous  report  on  a  6265. 
parental  role-switch.  DBI,  17700  Western 
69e.  Gardena  CA  90248. 

-  SPORTS 

HEALTH  - 

RUNNING  COLUMN-includes  elementary  run- 
"Senior  Clinic."  Specialist  treats  Medical  and  ning  knowledge,  history  of  running  and  running 
Social  problems  of  Elderly.  See  Editor  &  Pub-  theories.  THE  RUNNER'S  AIDE.  TO  Box  1722 
lisher  1982  Syndicate  Directory.  Page  98. S.  Concord  NC  28025.  _ 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WE  HAVE  A  MIDWEST 
NEWSPAPER  FOR  YOU! 

lOWA-One  of  state's  soundest  weeklies.  County 
seat.  $575,(X)0  gross,  good  net.  Complete 
plant.  Growing  town,  strong  industry, 
$175.(X)0  down. 

ILLINOIS-Name  your  own  terms  on  this  9500- 
free  distribution  weekly  newspaper.  $90.(X)0 
buys  It. 

lOWA-Shopper  in  major  Iowa  City  doing  well 
over  $300,000  gross.  Can  be  bought  for 
$175,000. 

ILLINOIS-Modem  printing  plant,  web  offset,  in 
west  central  part  of  the  state.  3-unit  web.  Mod¬ 
ern  throughout.  Doing  over  $300,000  in 
printing. 

Other  papers  in  Indiana.  Ohm.  Kansas 

ROY  HOLDING  &  ASSOCIATES 
TO  Box  212,  Gahra  IL  61434.  (309)  932- 
4736 

Roy  Holding  Dave  Kramer 

(3(39)  879-2412  (217)  784-4736 


BUSINESS  OPPORTUNITIES 

DUE  TO  RETIREMENT,  newspaper  distribu- 
tionship  for  sale.  Florida  East  Coast  Area.  Good 
potemial.  Call  (904)  252-2549. 

WANTED:  WEEKLIES  MANAGER-Rural  Coun- 
try  Towns.  Develop  and  Control  Ad  sales- 
Purchase  Option.  60-40  commission.  Housing 
&  Car  initially.  Write  Box  5007,  Editor  &  Pub¬ 
lisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho. 
Box  7133,  Shawnee  Mission  KS  66207. 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
(X),  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. 


NEWSPAPER  BROKERS 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
TO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
1 1  Mam  St,  ^uthboro  MA  01772 
(617)  481-8562 


TO  PURCHASE  OR  SELL 

A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
TO  Box  212.  Galva  IL  61434,  (309)  932- 
2270 

Roy  Holding  Dave  Kramer 

'  (309)  879-2412  (217)  784-4736 

—Appraisals  done  quickly,  reasonably— 

100  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  major  cities,  about  $  1 OOK  gross.  $30K 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired,  with  a 
wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
field,  but  $12K  will  buy  it.  owner  carries  $28K 
balance.  Bill  Berger.  Associated  Texas  News¬ 
papers.  Inc..  (512)  476-3950,  1801 
Exposition,  Austin  TX  78703 

NEWSPAPER  CONSULTANTS 

TRIED.  PROVEN  PERFORMANCES,  your 
guarantee  for  useful  management  assistance. 
We  help  you  improve  profit,  productivity. 
Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl,  Brookneal  VA  (804)  376-3021. 

WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write:  MICHAEL 
STEARNS,  100-20E  Elgar  PI,  Bronx  NY 
10475;  (212)  671-9187. 


EDWIN  0.  MEYER.  BROKER 
SUITE  101-E.  300  W  FRANKLIN 
RICHMOND.  VA  23220 
(804)  643-7816 


HISTORIC  MUNCY,  Pennsylvania  Luminary, 
only  one  of  its  kind.  Editor-owner  for  36  years 
ready  to  retire.  Make  an  offer.  Write  Bob  Wilt. 
Box  267.  Muncy  PA  17756. 

NATIONALLY  DISTRIBUTED  monthly  rodeo 
publication  with  a  1981  gross  of  $1W.OOO. 
Box  4299.  Editor  &  Publisher. 

PROFITABLE  Northern  California  mom  and 
pop  weekly  in  mountain  hideaway.  $77,000. 
terms.  Broker  (707)  983-6853. 


PROFITABLE  Colorado  entertainment  weekly, 
solid  growth  history.  $190,000  gross,  seeks 
sharp  investors  to  share  expansion.  All  in¬ 
quiries  confidential.  Reply  Box  4936.  Editor  & 
TOblisher. 


SOUTHERN  CALIFORNIA  adjudicated  weekly 
in  fast-growing  incorporated  city.  Annual  gross 
approaching  $200. (XXI  in  rapid  climb.  Excel¬ 
lent  potential  for  local  community  owners  who 
have  what  it  takes  to  expand  with  area.  Box 
4909.  Editor  &  Publisher. 

SOUTHERN  WISCONSIN  AWARD-WINNER 
SHOPPER.  Weekly  grossing  $165.000i. 
Priced  1.25  times  gross.  Central  plant  shares 
and  building  available.  Reply  Box  4969.  Editor 
&  Publisher. 

SOUTHEASTERN  Group.  16  non-dailies  with 
Central  Press  plants.  3  WM  gross.  Real  Estate. 
Management  can  stay.  Earnings  up.  Good 
terms.  Box  4962.  Editor  &  Publisher. 

SUBURBAN  WEEKLY  &  Shopper.  Gross 
$380,000.  Terms.  Price  $300,000.  NATION¬ 
AL  MEDIA  EXCHANGE.  INC.  Faye  Ellingsworth 
&  Bill  Kurtz.  Park  Plaza  5.  Lebanon  MO 
65536;  (417)  532-3885  office  or  532-6913. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots " 
communities.  Over  150  years  of  publication; 
grossing  over  $800.(X)0.  Box  3957,  Editor  & 
Publisher. 

I  DEEP  SOUTH  WEEKLY  with  companion  shop¬ 
per  in  prime  growth  area.  Business  is  better 
than  average  with  even  greater  potential.  Re- 
I  quires  six-figure  down  payment  and  only  those 
I  with  impeccable  financial  and  professional 
I  backgrounds  should  apply.  Write  Box  4974. 
Editor  &  Publisher. 


FOR  SALE 

Former  weekly  with  complete  up-to-date  word 
processing  and  print  shop  including  four  unit 
Oilor  King  (six  unit  drive  and  heavy  duty  folder) 
web  press.  Majority  of  equipment  purchased 
new  in  1977.  Modem  plant  located  on  Inter¬ 
state  40  approximately  50  miles  west  of  Char¬ 
lotte.  North  Carolina, 

Call  (704)  397-5517 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WANTED-Investment  partner  in  group  of  South 
Central  Florida  weeklies.  Isolated  group  with 
only  minor  competition  in  one  market.  Large 
plant,  new  5  unit  press,  all  new  computer  type¬ 
setting  equipment.  Doing  over  600.000 
volume  but  needs  capital  to  retire  debt  load. 
$200,000  buys  50%  ownership.  Serious  in¬ 
quiries  only.  Write  Editor  &  Publisher.  575  Lex¬ 
ington  Av.  New  York  NY  10022,  Box  4958. 

WEEKLIES  FOR  SALE 


Northern  California . $325,000 

Western  Oregon . $45,000 

Southern  Alaska . $200,000 

Western  Washington . $400,000 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196. 
Box  4487,  Vancouver  WA  98662 


ZONE  3  JEWELS 

HIGHLY  profitable,  well-equipped  7500  cir¬ 
culation  daily  in  spacious  new  building.  7  unit 
Goss  Press.  Attractive  terms. 

CENTURY  old  semi-weekly  grossing 
$800,000.  No  commercial  printing.  Owners 
have  reached  retirement  age.  Located  in  rapid¬ 
ly  growing  affluent  County  Seat  Community, 
(jrowth  potential  fantastic.  This  is  the  type 
property  buyers  look  for.  25%  down. 
UNOPTOSED  weekly  grossing  $275,000.  Sell 
for  less  than  gross  with  3  unit  Goss. 
LONG-ESTABLISHED  weekly  in  competitive 
County  Seat  Town.  ^11  tor  less  than  $147,000 
gross.  Small  down  payment. 

FREE  distribution  weekly  newspaper  in  major 
market  grossing  over  1  million.  Area  population 
doubled  from  1970-1980.  Started  17  years 
ago  and  a  money  maker  since  inception.  Large 
volume  of  roll-fed  printing.  Modern  plant  and 
real  estate  included  in  reasonable  sale  price. 
Terms. 

James  W.R.  White 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


DIRECT  MAILED  WEEKLY  shopper,  in  Oregon. 
IS  a  real  milk  cow.  Setting  sales  records,  every 
month.  Sales  increased  60%  in  1981  over 
1980;  25%  increase  in  1982  over  '81  (in  the 
middle  of  recesssion).  Circulation  averages 
63.000  weekly  and  expanding,  with  potential 
to  155.000  weekly  Annual  profits  of 
$300,000  for  fiscal  ‘82.  Owners  retiring-will 
sell  for  a  figure  between  1 V:  times  gross  sales 
and  8  times  net  profit  before  taxes.  Business  is 
well  established,  in  its  6th  year.  Only  serious, 
qualified,  buyers  please.  Box  4955.  Editor  & 
Publisher. 


COUNTY  EXCLUSIVE  PROFITABLE  CAROLI¬ 
NA  WEEKLY  AND  BUILDING.  $100,000  gross 
range  $135,000,  good  terms.  Box  4902,  Edi¬ 
tor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non -daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid-  i 
er  Please  send  information  to  Box  3 1752.  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


SUCCESSFUL  (10  years)  publisher  would  like 
to  buy  your  weekly  newspaper  and  become  ac¬ 
tive  publisher  owner  in  your  community.  Coun¬ 
ty  seat  preferred,  with  or  without  press.  Have 
adequate  down  payment  and  excellent  creden¬ 
tials.  Please  reply  to  Box  4982.  Editor  &  Pub¬ 
lisher.  All  replies  confidential. 


PRODUCTIVITY 


PRODUCTIVITY  AND  QUALITY  OF  WORKING 
LIFE— Large  East  Coast  metropolitan  daily 
seeking  to  set  up  productivity  measures  and 
analysis  programs  and  QWL  projects  for  all 
phases  of  newspaper  operation.  Since  there's  a 
dearth  of  published  materials  on  productivity 
improvement  applications  in  many  newspaper 
departments,  we  are  seeking  help  from  other 
newspapers.  Not  interested  in  just  technologic-  i 
al  solutions  Can  we  set  up  an  industry  group  of  j 
productivity  managers?  Reply,  Box  4922.  Edi-  i 
tor  &  Publisher. 


PUBUCATIONS  FOR  SALE  j 

SUCCESSFUL  $1.2  million  national  trade  i 
magazine  with  Annual  Trade  Show  is  for  sale, 
due  to  unfortunate  circumstances.  Great 
opportunity  in  growing  industry.  All  replies 
answered  promptly  Asking  $990,000.  Send  to  | 
Box  5009.  Editor  &  Publisher.  i 


ANNOUNCEMENTS 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671.  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  EstilCradick,  950Parkwood  Dr. 
Dunedin  FL  33528;  (813)  733-1678. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Usinga  high  quality  sales  organization  makes  a 
real  difference— better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of 
quality  new  customers  you  want  at  a  reasonable 
jjrice.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates,  3864  Center  Rd,  #10C, 
Brunswick  OH  44212;  (216)  225-7440. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  tor  action! 


ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis,  develop¬ 
ment  and  establishing  in-house  programs.  Call 
(703)  955-2638. 


MARKETING.  PAPERS  tor  the  80  s  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  Renewal  systems 
in  advance  carrier  and  mail 
programs  .  .  Phone  and  crew 
solicitations  .  .  .  Voluntary  paid  and  other 
conversion  programs  .  .  .Promotions,  single 
copy  sales.  MBO  and  financial 
management  .  .  Personnel  development 
and  specialized  training  .  .  .  and  much, 
much  more. 

(^11  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


WHEN  CIRCULATION  FALLS  as  it  sometimes 
will  and  the  road  to  recovery  seems  all  up  hill— 
when  the  advertisers  baulk  at  the  pending  crisis 
don’t  panic.  Call  Donnelly  Enterprises.  Circula¬ 
tion  (^nsultants  specializing  in  telephone  and 
crew  marketing  ojierations. 

(215)  586-3954 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we  be¬ 
lieve  the  role  of  a  newspaper  research  firm  does 
not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  Image  from  their  advertising  base. 

Our  aim  is  to  become  a  part  ox  your  manage- 
i  ment  team.  From  our  presentations  to  top  man¬ 
agement.  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  C^ll  our  Director  of  Newspaper 
Research.  Jack  Brodbeck.  at  (305)  655-0926, 
or  write  for  our  brochure. 

CONSUMER  DATA 


COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


MARKETING  SERVICES 


BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  for  your  telephone  marketing 
Don  White  BobGiambelluca.  (716)  688-4162 


MISCELLANEOUS 


CHRISTMAS  GIFT. 

First  Amendment  matchbooks.  E.T.  Cassidy, 
PO  Box  969,  New  York  NY  10008. 


EQUIPMENT  &  SUPPLIES... 


CAMERA  &  DARKROOM 


NuArc  camera.  Horizontal  22x24.  Excellent 
condition.  Graph-X,  Inc,  17  Bucknell  Court. 
Bethlehem  PA  18015;  (215)  867-2002. 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPOSING  ROOM 


COMPUGRAPHIC  UNISETTER  HIGH  RANGE 

•  Reconditioned  at  Compugraphic  factory. 

•  Installed  by  your  Compugraphic  Service 
Onter. 

•  Full  operator  training  and  full  coverage  90- 
day  warranty. 

•  Immediate  delivery-freight  prepaid. 

Only  $10,450.00 
Call  toll  free  (800)  255-6746 
(in  Kansas  (913)  492-9050,  collect) 
Inland  Printing  Equipment,  Inc. 

105th  &  Santa  Fe  Drive 
PO  Box  15999 
Lenexa,  Kansas  66215 


MERGANTHALER  202  Linotron,  (4  years  old). 
$24,000 
(415)  873-2640 


MERGANTHALER  MVP  Keyboard,  with  Dual 
Floppy  Disks,  Tape  Punch,  and  8K  Memory,  (4 
years  old).  $9500.  (415)  873-2640. 


COMPUTER  SOFTWARE 


AN  ACCOUNTING  SYSTEM  for  newspaper. 
Take  the  aggravation  out  of  Payroll.  (Control 
your  Accounts  receivable.  A  newspaper  tested 
General  ledger.  Payroll  and  Accounts  Payable/ 
Receivable  system  designed  for  professionals 
by  professionals  for  professional  equipment.  It 
has  many  features  including  month-end  dis¬ 
counts  and  multiple  papers.  Contact  the  Com¬ 
puter  Systems  Store.  621  Canning  Ln,  Rolla 
MO  65401  for  details. 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  tor  sample  reports.  Publisher  Control  Sys¬ 
tems.  Steve  Kuckuk,  PO  Box  476,  Shawano  Wl 
54166;  (715)  526-6188. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Cutler  Hammer  truck  loaders 

Sheridan  48P 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Signode  strapping  machines.  Bunn  Tying  ma¬ 
chines. 

IPEC.  97  Marquardt  Dr,  Wheeling  IL  60090 

(312)459-9700  Telex  20-6766 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527- 1 668  or  (2 1 4) 
357-0196. 


SHERIDAN  STUFFERS  FOR  SALE; 

24-P  with  handfly  delivery. 

24-P  with  M  S.  hoppers  and  M  S.  delivery. 

48-P  7 -into- 1  or  3-into-l  double  out. 
Professional  installation  in  your  plant;  guaran¬ 
teed  production. 

Contact  Jimmy  R  Fox,  Mail  Room  Consultant. 
Houston  TX  (713)  468-5827. 


STA-HI  251  counter  stacker  with  spare  parts  in 
excellent  condition.  Available  immediately. 
Call  Graphic  Management  Associates.  Inc,, 
(617)  481-8562. 

EDITOR  & 


MAILROOM 


KANSA  Didde-Glaser  newspaper  inserter,  3 
into  1 .  model  DG320-4.  excellent  condition  on 
our  floor.  Price  17,500.  Call  Bill  Schneider  at 
(414)  784-0110. 


KANSA  4-STATION  Inserter  in  excellent  condi¬ 
tion.  Available  immediately  with  significant 
cost  savings.  Reply  to  Box  5(102,  Editor  &  Pub¬ 
lisher. 


SHERIDAN  48P  inserters  with  MS  heads. 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stackers. 

Custom  Bilt  quarter  folders  and  rotary  trim¬ 
mers. 

Kansa  inserter  with  4  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard. 

IDAB  shrink  wrap. 

Ferag  H-500  and  HS-80  Counter  Stacker  — 
factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

Sta  Hi  telescopic  loaders. 

Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

Yale  and  C&D  pallet  Jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation  ser¬ 
vice  also  provided.  We  will  purchase  mailroom 
equipment  and  complete  mailrooms. 

Graphic  Management  Associates.  Inc 
Newspaper  Mailroom  Systems  Division 
11  Main  St.  Southboro  MA  01772 
(617)  481-8562 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


THREE  STEPPERS-5  station,  model  750,  plus 
3  Card  hoppers  and  bagging  attachments,  2 
Conveyor  belts,  spare  parts  and  mesh  bags. 
Only  used  18  months.  Like  New:  Contact 
George  Leek  (714)  442-4404. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  COMPUGRAPHIC  TYPESEHERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  $1900  and  up.  WSI,  (216)  729- 
2858. 


AM  5810  PMA,  $3350.  AM  4510/504  Pgm 
23.  Lease  19(«  $475.  AM  CompSet  524, 
$2500.  IBM  Magcard,  composer  used  3  days. 
$9900.  Guaranteed  Bob  Weber.  (216)  461- 
8270. 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  USERS 
COMPAX  IS  HERE 

Now  you  can  set  type  from  most  any  micro¬ 
computer.  Driven  like  a  line  printer,  (lOMPAX 
will  work  with  with  the  Jr,  I,  II  or  IV.  Full  time 
automatic  hyphenation  too.  For  futher  informa¬ 
tion  contact; 

First  Mam  Computer  Systems 
Box  795-E 
Bedford  TX  76021 
(817)  540-2491 


CG  VideoSetter  LTD  2  grid.  45  pica  machine. 
Reverse  leading  and  reverse  video  options. 
Dataport  Interface.  Graph-X,  Inc,  17  Bucknell 
Ct.  Bethlehem  PA  18015;  (215)  867-2002. 


CG  MDT-350  with  communication  interface. 
Terminals  are  reconditioned  with  30  day  war¬ 
ranty  on  parts.  $3500  each.  Graphic  Systems 
Exchange,  Inc,  (716)  385-3027. 


COMPOSER  IVB  HR.  spare  parts  kit,  $6000. 
Composer  IVB  TG  HR,  3  years,  rebuilt  '82, 
$6250.  Composer  88B  HR,  $5000.  Composer 
48B  HR.  12  strips,  $4550.  Guaranteed  Bob 
Weber.  (216)  461-8270. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


COMPUTAPE  I,  Fonts,  $1500.  Computape  II, 
7  strips,  $2250.  CG  72001  (Blue)  30  strips. 
$2450.  CG  72001  (Blue).  $1B50.  Guaraiiteed 
Bob  Weber,  (216)  461-8270. 


CG  TYPESETTERS.  Reconditioned.  Exec  II, 
$1750.  Comp  Jr.,  $1950.  Comp  II.  $2100. 
Comp  IV  B  HR,  $5500.  CG  7200  Blue  $2450. 
Edit  7500,  $8000.  Edit  7700,  $9950.  WSI, 
(216)  729-2858. 


CG  TYPESEHERS.  Unisetter  HR,  $6950.  Un- 
isetter  LR,  $5450.  DEK,  $1750.  Trendsetter 
HR.  $9000.  Unified  Composer,  $3250.  MOT 
350,  $3150.  FDR,  $1750.  WSI,  (216)  729- 
2858. 


FOR  SALE-TWO  AUTOLOGIC  APS-4  50  PICA 
PHOTOTYPESETTERS.  Presently  in  produc¬ 
tion  use.  Available  first  quarter  1983. 

800  BPI  Magnetic  Tape  Reader 
Paper  Tape  Reader 
32K  Core  Memory 
Rigid  Disk  Drive 
Supplementary  2.8  Lens 
Forward  Leading  Only 

CONTACT:  Jack  Flood,  Production  Manager, 
Daily  Racing  Form,  Inc.,  10  Lake  Dr,  High- 
tstown  NJ  08520.  Phone  (609)  448-9100. 


FOR  SALE:  Visual  Graphics  PT3100  Photo 
Typositor.  Sets  18  to  144  point  type  in  count¬ 
less  variations  and  special  effects.  Ckjmplete 
wi(n  operating  kit.  solutions,  paper  and  18 
fonts.  Practically  brand  new.  (iail  Bernie  Eber- 
sole,  (717)  291-8819. 


IF  YOU  HAVE  PREPRESS  EQUIPMENT  TO 
SELLGIVEMEACALL:  10% Commission.  Bob 
Weber,  (216)  461-8270. 


ONE  SYSTEM.  16  terminals,  2  prtr..  2  wire 
terminals,  teletype.  Rel.  3.  40M/B,  $46,000. 
Harris  2220  Composition  Terminal.  $1 1,000. 
MVPIl  Dual  Disk.  $5500.  Bob  Weber.  (216) 
461-8270. 


QUADRITEK  1200,  processor,  14  fonts,  pap¬ 
er,  chemistry.  Assume  installment  purchase 
agreement  with  no  down  payment.  (307)  745- 
5165. 


TRENDSETTER  812HR,  $8500.  Unisetter 
HR.  DEK,  spare  parts  kit,  12  strips,  $9350. 
MDT  350,  $2950.  MDT  350  Common., 
$3500.  MOT  350  with  Format.  $3250. 
Guaranteed  Bob  Weber,  (216)  461-8270. 


VIDEOSETTER  Universal.  All  options.  2  spare 
parts  kits,  8  grids.  Low  use.  $18,000. 
Videosetter  Universal  10  grids.  2  spare  parts 
kits.  Low  use,  $12,000.  Bob  Weber.  (216) 
461-8270. 


WANT  TO  SELL?  BUY? 

List  with  us!  10%  Commission 
•Save  Times  oFair  Price  eProtection 
•No  Headaches  oNo  Obligation 
Bob  Weber  (216)  461-8270 


PRESSES 


Hams  V-15A.  add-on  units,  1977. 

2  Martin  Pasters.  1979  rated  1200  FPM 
Cottrell  V-25.  Vk  and  Vs  folder  JF-1. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  W  folders. 

Goss  4,  6,  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  Community,  3  unit  press,  1978. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Va",  45  W". 

Fincor  motor  and  controls. 

Harris  845  add-on  units. 

Harris  845,  2244,  8  units,  1973. 

Harris  845,  6  units,  224'4  '. 

Harris  V-25.  8  units,  1978. 

3  Butler  pasters.  1600  FPM,  1975. 

Color  King  presses  and  units. 

Fairchild  Color  King,  4  units,  1969. 

Harris  V-25.  4  units,  1978. 

Count-0- Veyors  Model  106. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


AVAILABLE  IMMEDIATELY— 2  unit  Goss  Com¬ 
munity.  grease,  no  sidelay,  15  HP  drive.  This 
press  was  in  a  small  weekly  newspaper  and  is 
currently  in  storage.  We  can  install  it  desired. 
Phone  (707)  226-3711,  ask  tor  Bill  Stabler  or 
Dave  Church. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


21 W  CUTOFF  HEATSET  PRESS 

Hams  N 1200,  21 W"  cutoff  by  40V5"  5  units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New.  approximately 
1981).  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC.  INC.  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC.  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-970C.  Telex  20-6766. 


2-GOSS  2:1  Uniflow  folders.  2244"  cutoff  for 
58"  paper  width.  Both  foldersare  regular  deliv¬ 
ery,  equipped  with  subway  to  drive  side.  Skip 
slitter  on  operating  side  of  each  lower  former. 
4-Mark  I  Units.  A-80.  with  Goss  automatic  pas¬ 
ters.  One  unit  has  reversible  2nd  imp.  For  in¬ 
formation  contact  Richard  Munson.  Pressroom 
Supt.,  State-Times  &  Advocate,  PO  Box  588, 
Baton  Rouge  LA  70821  or  call  (504)  383- 
1111. 


GOSS  METRO 

6  units,  1  color  cylinder.  2:1  uniflow  double 
folder  with  upper  formers.  3  Web  Angle  Bar 
Nest.  6  Gossdigital  RTP'sand  auto  pasters,  cut 
off  2244"  and  manufactured  1974-1976. 
Available  September  1983 
BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


GOSS  SC.  8  units,  1979. 

Community,  4  units,  grease 
Community  add-on  units,  1965-78. 

SC  folders,  also  upper  former 
Suburban  1500,  7  units 
Urbanite.  6  units,  1975. 

Urbanite.  4  units,  3-color  unit. 

Urbanite  add-on  units,  3-color  unit. 

Metro,  6  units. 

HARRIS  V15  A.  6  units,  4  circumferential 
V15  A.  3  units,  1975. 

VI 5  A  add-on  units;  ductor.  continuous. 
V25.  4  units.  1978 
V25,  8  units,  1977. 

Folders:  JFl,  JF4,  JFIO,  JF25. 

845,  4  units,  1975 
NEWS  KING,  6  units,  1971. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


j  PRE-OWNED  WEB  PRESSES 

4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1 500  senes 
I  Suburban  combination  folder  with  balloon  for- 
;  mer.  Community  unit  1971. 

1  KJ6  Vs-quarter  folder  with  balloon  former. 

I  Count-O-Veyor  model  106. 

I  Add-on  components  tor  Goss.  Harris  and  King 
I  presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
!  (206)  653-2519 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NORTHEAST  INDUSTRIES  is  offering  36  units 
of  Hoe  (^kx  Convertible  atKf  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


PRESS  REMOVAL  AND  INSTALUTION 
Service  work  done  on 
Single  width  web  offset  presses 
National  Newspaper  Machinery.  Inc 
John  Dean,  (816)  796-96(5o 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  1746"x24W  wide,  with  2  Roll  Stands. 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


3- UNIT  Harris  V15A  with  JF15  folder,  mid  to 
late  70's  mfg. 

Harris  VI 5A  add-on  units,  mid  to  late  70's  mfg. 
1  to  3-unit  News  King  with  KJ4.  reconditioned 

4- unit  News  King  with  KJ6,  reconditioned 
6-unit  News  King  with  KJ8  and  upper  former 
News  King  add-on  units 

Offered  Exclusively  By 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


7  UNIT  Community.  2  folders.  1975,  3C  Unit 

4  unit  Goss  Community  (grease) 

5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15.  4  and  5  units 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


2  UNIT  News  King,  folder,  drive  motor  and  roll 
stand.  Immediate  possession.  Make  us  an 
offer.  No  dealer  involved.  Call  Mr.  DeWitt, 
(312)  895-3720. 


WEB  LEADER  PRESS 

8  units,  2  folders,  new  1978,  (^dra  color  unit 
1980.  All  in  excellent  condition.  Will  sell  com¬ 
ponents  separately.  Can  be  seen  in  operation. 
Call  or  write  to  turnkey  installation  price.  Offset 
Web  Sales,  Inc.  PO  Box  211,  Marysville  WA 
98270:  (206)  653-2519. 


WEB  PRESS  INSTALLATION 
Over  20  years  experience.  Regiorral.  national 
and  international  references.  Installation  cost 
includes  plant  set  up  and  consultation.  Jim 
Estes.  Wesco  Graphics.  Inc.  (408)  496-0666. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Hoe  Skip  Slitters 

8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 


WOOD  HOE  offset  press.  6  units  with  quarter 
folder.  Ideal  newspaper  press  for  under 
$500,000.  Phone  Mr.  Anderson.  (312)  821- 
1200. 


PRESS  CONVERSIONS 


GOSS  MARK  I  8.  22$'x"  cutoff.  82"  wide. 
Available  November.  1982. 

Goss  Mark  I,  16  Goss  units  23  9T6  A  80  and 
82.  12  Mark  I  Goss  units  22  Vx  A  80.  8  half 
decks  A  80  and  82.  6  color  humps  A  80  and 
82. 4  2:1  folders  inverted  and  regular  23  9  16. 
2  2  1  folders  regular  22  Vx,  6  Goss  auto¬ 
pasters.  20  Wood  reel  stands.  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available.  22  Vx  B  23  9/16 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc.  E  34th  St.  Cleveland  OH;  (216)  883- 
8724 

UK  factory  phone  011-44-772-797050. 


EDITOR  &  PUBLISHER  for  November  6,  1982 


EQUIPMENT  &  SUPPLIES 


PRINTERS 


QUME  PRINTER 

Ideal  for  magazine  and  newspaper  production. 
Proof  copy  prior  to  processing  and  save  time 
and  $$.  Hooks  up  to  (X52750. 770, 7900.  Like 
new-$2500.  Interface  board  provided.  Con¬ 
tact:  Linda  Frotton,  (^1)483-8500 ext:  336. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Bkn  1983.  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273.  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER 


HELP 

WANTED 


ACADEMIC 


COMMUNICATION  Chairperson:  The  Depart¬ 
ment  of  Communication  at  Florida  Internation¬ 
al  University  seeks  applicants  for  the  position 
of  Chairperson.  Qualifications:  (1)  Proven 
administrative  ability.  (2)  Demonstrated  scho¬ 
larly  or  creative  excellence.  (3)  Professional 
experience.  (4)  Ability  to  work  with  media  pro¬ 
fessionals.  (5)  Commitment  to  the  concept  of 
departmental  collegiality,  (6)  A  PhD  in  joumal- 
ismmass  communication  is  highly  desired. 
Persons  interested  in  being  considered  for  this 
position  should  send  a  letter  of  application  and 
resume  complete  with  names,  addresses  arxt 
phone  numbers  of  references  by  February  3, 
1983  to  David  L  Martinson.  Chairperson 
Search  Committee,  Department  of  Com¬ 
munication,  Florida  International  University, 
Bay  Vista  Campus.  North  Miami  FL  33181. 
Applicants  are  also  invited  for  possible  open¬ 
ing  beginning  August.  1983  at  the  assistant/ 
associate  professor  level  for  the  following 
areas:  news-editorial.  advertisii^,  telecom- 
municationsand  public  relations.  iTorida  Inter¬ 
national  University  is  a  member  of  the  State 
University  System  of  Florida  and  an  equal 
opportunity  affirmative  actxxi  employer. 


DISTINGUISHED  PROFESSORSHIP 

The  University  of  Florida's  College  of  Journal¬ 
ism  &  Communications  is  seekinga  professor  to 
fill  the  (Sannett  Distinguished  Visiting  Profes¬ 
sorship  for  the  1983-84  academic  year  Mini¬ 
mum  requirement:  Bachelor's  degree,  eminent 
print  journalism  experience  and  knowledge  of 
press  law.  Salary  is  $35,000  for  9  months. 
Person  will  teach  undergraduate  and  graduate 
courses.  Send  application  materials  to:  Or  Ed 
Weston.  3048  Weimer  Hall.  University  of  Flor¬ 
ida.  Gainesville  FL  32611.  Deadline  is  Decem¬ 
ber  1.  1982  The  University  of  Florida  is  an 
equal  opportunity  affirmative  action  employer 
and  the  (department  of  Journalism  conducts  all 
searches  in  the  open. 


DICKINSON  COLLEGE 
ASSISTANT  DIRECTOR 
PUBLIC  INFORMATION  SERVICES 

Energy,  enthusiasm  and  excelleiKe  needed  in 
news  writer  photographer  for  public  relations 
position  at  a  leading  liberal  arts  college.  Duties 
include  publicity  promotion  for  cultural  and 
continuing  education  events;  coordination  of 
I  sports  information;  b  x  w  darkroom  operation; 

:  participation  in  planning  and  implementation 
of  college  advancement  programs.  Qualifica¬ 
tions;  demonstrated  excellence  in  news  writing 
and  photojournalism;  baccalaureate  degree. 

'  knowledge  of  and  interest  in  NCAA  Division  III 
1  athletics;  commitment  to  values  of  indepen- 
i  dent  liberal  artseducation;  minimum  two  years 
newspaper  or  college  relations  experience.  De¬ 
monstrated  initiative  imperative.  Application 
deadline  November  19,1982.  Position  open 
January  3.  1983.  Send  resume,  non- 
returnable  clippings,  and  three  references  to: 
Director,  Public  Information  Services.  Box 
78B.  Dickinson  College.  Carlisle  PA  17013. 
{  Dickinson  College  is  an  affirmative  Action. 
!  Equal  Opportunity  Employer. 
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HELP  WANTED 


ACADEMIC 


FORT  VALLEY  STATE  COLLEGE,  a  unit  of  the 
University  Ststem  of  Georgia.  Coordinator  with 
facul^  status.  Mass  Communication  Program. 
Qualifications:  At  least  MA  in  Journalism  or  AV 
media,  3-5  years  practical  media  experience 
preferred.  Prefer  experience  or  training  in  print 
and  AV.  Start  January  1 . 

Send  vita,  transcripts,  salary  history,  letters  by 
December  1  tO: 

Dr  A  Holloway.  Chairman, 

Mass  Communications  Search 
Box  5585,  Fort  Valley  State  College 
Fort  Valley  GA  31030. 


OHIO  STATE  UNIVERSITY  seeks  photojournal¬ 
ism  professor.  Master's  required,  PhD  desir¬ 
able.  $19,080  to  $23,040  for  nine  months 
with  additional  for  summer  teaching  possible. 
Apply  by  December  10.  Write:  Dr  Walter 
Bunge,  Director,  ^hool  of  Journalism.  Ohio 
State  University,  Columbus  OH  43210.  AA/ 
EOE. 


The  University  of  Iowa  School  of  Journalism 
and  Mass  Communication  isacceptingapplica- 
tkms  for  an  anticipated  tenure-track  assistant 
professor  position  for  the  fall  of  1983.  Prefer¬ 
ence  will  be  given  to  candidates  whose  research 
area  is  telecommunications  policy  or  mass 
communication  law.  Candidates  will  teach  in 
their  area  of  scholarly  interest  at  the  graduate 
and  undergraduate  levels  and  in  the  profession¬ 
al  areas  of  broadcast  journalism  or  community 
video.  The  Ph.D.  is  preferred:  the  M.A.  with 
exceptional  professional  or  academic  qualifica¬ 
tions  will  be  considered.Salaiy  is  dependent  on 
the  selected  individual's  qualifications. 

Letter,  vita  and  references  should  be  sent  to 
Hanno  Hardt,  Chair,  Faculty  Search  Commit¬ 
tee.  School  of  Journalism  and  Mass  Com¬ 
munication.  University  of  Iowa,  Iowa  City.  lA 
52242.  Screening  of  applicants  will  begin 
Novembers,  1982.The  University  of  Iowa  isan 
Equal  Opportunity/Affirmative  Action  Em- 
plover.. _ 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

TEACHER  of  fiction  writing  and  journalism, 
director  of  undergraduate  lournalism  program. 
Tenure  track  appointment,  rank  and  salary 
negotiable.  Advanced  degree  not  necessary,  re¬ 
cord  as  fiction  writer  essential,  administrative 
experience  helpful.  Send  vita  and  letter  of  in¬ 
terest  to  Robert  A  Donovan,  %  Off  ice  of  Person¬ 
nel,  SUNY,  Albany  NY  12222.  Deadline, 
February  1.  1983. 


THE  SCHOOL  OF  JOURNALISM,  Kent  State 
University,  seeks  to  fill  two  faculty  positions. 

1.  Assistant/Associate  Professor.  Tenure-track 
position.  Teach  undergraduate  classes  in 
accredited  program  in  either  news'editorial  or 
public  relations,  teach  graduate  classes,  in¬ 
cluding  such  courses  as  theory  and  research 
methods;  and  direct  research.  PhD  required. 
Evidence  of  scholarly  research  and  news  or 
magazine  professional  experience  required. 
Salary  negotiable.  Appointment  effective  fall, 
1983.  Application  deadline  December  1, 
1982. 

2.  Assistant/Associate  Professor.  Tenure-track 
position.  Three  years  of  professional  experi¬ 
ence  in  news  journalism  required.  PhD  pre¬ 
ferred;  masters  required.  Teach  editing  and 
writing  courses,  graduate  seminars  and  direct 
master's  research.  Salary  negotiable.  Appoint¬ 
ment  effective  fall.  1983.  Application  deadline 
December  1.  1982. 

For  each  position,  send  letter  of  application, 
transcript  and  three  letters  of  recommendation 

tO: 

Dr.  Joseph  M.  Harper,  Director 
School  of  Journalism 
Kent  State  University 
Kent  OH  44242 

Kent  State  is  an  equal  opportunity,  affirmative 
action,  university. 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER 
21,000  circulation  daily,  group  owner,  in  Zone 
6  seeks  energetic,  hard-working,  ambitious  in¬ 
dividual  for  number  2  position  in  accounting 
department.  Good  advancement  possibilities 
for  right  person.  Experience  in  credit  and/or 
personnel  a  plus.  Women  and  minorities  en¬ 
couraged  to  apply.  Send  resume  and  salary  re¬ 
quirements  to  Box  5011,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


DEAN,  SCHOOL  OF  JOURNALISM 
The  University  of  Montana  invites  applications 
and  nominations  for  dean  of  its  school  of  jour¬ 
nalism.  The  position  will  be  open  July  1 . 1983. 
Desired  qualihcations  include  significant  ex¬ 
perience  and  demonstrated  competence  as  a 
nevrspaper,  magazine,  or  broadcast  journalist. 
Administrative  ability  is  required;  a  Master's 
degree  and  teaching  experience  at  the  college 
level  are  desirable.  The  job  calls  for  academic, 
professional  and  administrative  leadership  of  a 
68-year-old  school  with  a  credited  news- 
editorial  and  radio-television  sequences,  offer¬ 
ing  BA  degrees  in  journalism  and  radio¬ 
television  and  an  MA  in  journalism.  The  curri¬ 
culum  prepares  students  for  jobs  in  the  news 
media.  The  school  has  nearly  300  undergradu¬ 
ate  majors.  8  full-time  faculty  members,  sever¬ 
al  part-time  teachers  who  work  in  the  news 
media,  and  a  professional  technical  staff  of  6  at 
KUSM-FM,  a  National  Public  Radio  affiliate 
operated  by  the  school's  Radio-Television  de¬ 
partment.  Salary  range  $38.000-$45.000.  A 
letter  of  application  and  complete  summary  of 
education  and  experience  must  be  postmarked 
no  later  than  November  30,  1982.  Send  tO: 
R.A.  Solberg,  Associate  Academic  Vice  Presi¬ 
dent,  Chairman,  Search  Committee,  Dean  of 
Journalism,  University  of  Montana.  Missoula 
MT  59812.  UM  is  an  equal  opportunity  em¬ 
ployer. 


GENERAL  MANAGER  of  a  21,000  Mid-West 
evening.  Need  strong  daily  news  and  sales 
background.  Prefer  someone  who  also  has  had 
weekly  experience.  Must  want  the  newspaper  to 
be  an  excellent  product  and  Number  One  in 
advertising  and  circulation  sales,  community 
minded.  Send  resume  to  Box  4998,  Editor  & 
Publisher. 


PUBLISHER 

COMMUNITY  DAILY  NEWSPAPER  in  Zone  9. 
Dominant  in  its  field.  Publisher  who  can  pro- 
ducea  quality  newspaper,  build  circulation  and 
control  costs.  Send  resume  and  salary  require¬ 
ments  to  Box  4904.  Editor  &  Publisher. 


DEADLINE 

CHANCE 


Due  to  the  Thanksgiving 
Holiday,  the  Classified 
ad  deadline  for  the 
November  27, 1982  issue 
will  be: 

Friday 

November  19, 1982 
at  2  p.m.  (EST) 

We  would  appreciate 
receiving  your  ad  copy 
early. 

E&P  CLASSIFIEDS 
(212)  752-7050 


ADVERTISING 


CLASSIFIED  TELEPHONE 
SALES  SUPERVISOR 
Challenging  career  opportunity  open  for  ma¬ 
ture-minded,  sales-oriented  individual  to  man¬ 
age.  instruct,  tram  and  motivate  telephone 
sales  staff.  Strong  organizational  skills  and 
leadership  qualities  important  for  continuous 
sales  program.  Classified  or  newspaper  related 
advertising  experience  required.  Knowledge  of 
VDT  system  helpful.  Position  offers  salary,  in¬ 
centive  bonus  and  an  excellent  benefit 
package. 

To  arrange  an  intenriew  please  call:  (201)  246- 
5623  or  send  resume  with  salary  requirements 
to  Ms  J  Horvath,  Personnel  Administration, 
Home  News,  123  How  Ln.  New  Brunswick  NJ 
08903. 


HELP  WANTED 


ADVERTISING 


DISPLAY  ADVERTISING  MANAGER 

We  are  Western  New  York's  leading  daily  and 
Sunday  newspaper,  the  21st  largest  daily  in  the 
nation  and  one  of  the  fastest  growing  Sunday 
papers  in  the  United  States.  We  are  seeking  a 
proven  professional  to  take  full  responsibility 
for  directing  our  retail  and  general  depart¬ 
ments.  We  are  number  one  in  the  big  renaiss¬ 
ance  Buffalo  market  and  need  an  experienced 
leader  to  motivate  a  dedicated  sales  force. 
Must  be  strong  in  sales  management,  problem 
solving,  training  and  heavily  people  oriented. 
You  will  be  joining  a  dedicated  team  of  profes¬ 
sionals  at  one  of  the  nation's  fine  newspapers. 
Excellent  pay.  benefit  plan,  MBO  incentives, 
and  working  conditions.  Western  New  York  is  a 
desirable  place  to  live  with  surprising  economic 
and  cultural  advantages.  All  replies  treated  as 
confidential.  Send  resume  to  Clyde  Pinson, 
Advertising  Director,  Buffalo  News,  Box  100, 
One  News  Plaza,  Buffalo  NY  14240. 


HANDS  ON  ADVERTISING  manager  to  direct 
staff  of  three  retail  and  three  classified  for 
growing  Ohio  daily  of  1 1 ,000.  Must  be  promo¬ 
tion  minded,  able  to  handle  own  accounts  and 
motivate  and  train  staffers.  Vacation  and  hospi¬ 
talization  plans.  Send  resume  and  salary  his¬ 
tory  in  confidence  to  Box  4929,  Editor  &  Pub¬ 
lisher. 


HI-INCOME  OPPORTUNITY.  Selling  weekly 
space?  Make  more  selling  nationally- 
syndicated  ad  matrial  to  local  merchants.  Chi¬ 
cago  and  suburbs.  Straight  commission.  Full  or 
part-time.  Write  News  Column  Advertising. 
32415  Pine,  Grayslake  IL  60030  or  call  (312) 
223-3079  evenings/weekends. 


DAILY  IN  LOW  TEENS  circulation  invites  ap¬ 
plications  for  working  RETAIL  MANAGER  and 
will  pay  in  excess  of  $25K  the  first  year. 
Tools  of  the  trade  are  here-a  first  class  product 
coupled  with  an  eager  sales  staff.  Harness  the 
two  and  the  renumeration  will  rise  rapidly. 
Your  application  held  in  strictest  confidence. 
Rush  resume  to  Publisher  at  Box  4931,  Editor 
&  Publisher. 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro¬ 
ducts  and  services;  or  maybe  find  that  pro¬ 
fitable  weekly  you've  wanted  to  own. 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper  indus¬ 
try.  Please  call  or  send  resume  to;  Dennis  Fear¬ 
ing,  Multi-Media  Enterprises,  18533  Burbank, 
Ste  144,  Tarzana  CA  91356;  (213)  344- 
7177. 


ADVERTISING  MARKETING  DIRECTOR 
Regional  business  publication  is  looking  for  an 
aggressive  people  oriented  director  to  lead  a 
young  aggressive  sales  staff.  Candidate  must 
have  proven  sales  and  management  record  and 
be  able  to  plan  and  implement  sales  objectives. 
Generous  salary  and  bonus  arrangement  for  the 
right  person.  If  you're  the  person  write  and  sell 
us  why.  Reply  to  Box  4975,  Editor  &  Publisher. 


AD  DIRECTOR:  bright,  organized,  energetic, 
savvy,  analytical.  For  privately  owned  New  Eng¬ 
land  daily  and  weekly  in  competitive  market. 
Your  better  than  average  marketing  manage¬ 
ment  skills  will  be  amply  challenged  and  re¬ 
warded.  Opportunity  for  career  growth  as  well. 
Box  4993.  Editor  &  Publisher. 


ADVERTISING  DIRECTOR: 

Needed  for  weekly  approximately  40,000  cir¬ 
culation  publication  in  Northwest  Ohio  region 
and  Northeast  Indiana  area.  Pay  commensu¬ 
rate  with  experience  and  ambition.  Box  4999, 
Editor  &  Publisher. 


A  CLASSIFIED  department  that  has  "just 
grown  "  IS  looking  for  a  professional  classified 
manager  to  give  it  direction  and  growth.  This  is 
an  ideal  situation  for  that  experienced  sales¬ 
man  who  IS  looking  for  the  opportunity  to  take 
over  a  classified  department  and  build  it  into  an 
aggressive  sales-oriented  organization. 

If  you  are  interested  in  hard  work  and  a  chance 
to  grow  with  a  young  company,  call  Frank  Wal¬ 
ters,  the  Morning  Sun,  Mt  Pleasant  Ml.  Call 
collect  (517)  772-2971;  nights,  (517)  772- 
3642. 


ADVERTISING  MANAGER,  Retail.  Immediate 
opening  for  an  experienced,  highly  motivated 
individual  to  direct  a  staff  of  8  persons.  Strong 
in  sales,  promotions,  staff  development,  train¬ 
ing  and  ad  planning.  Excellent  compensation 
package.  Excellent  growth  opportunity.  Please 
send  resume  to:  Harry  Pappas,  Director  of 
Advertising;  Gloucester  County  Times;  309  S 
Broad  St.  Woodbury  NJ  08096;  Division  of 
Harte-Hanks  Communication. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR-Promotion  has  cre¬ 
ated  opening  in  20,000  circulation  daily. 
Seeks  top  talent  to  supenrise,  tram  and  moti¬ 
vate  energetic  staff.  Strong  background  in  re¬ 
tail  with  some  experience  in  classified  and 
national  advertising  as  well  as  promotion/re¬ 
search.  Reports  to  Publisher.  Competitive  sal¬ 
ary.  major  company  benefits.  Send  resume  to 
Personnel  Director,  The  Leaf  Chronicle,  PO  Box 
829.  Clarksville  TN  37040, 


CAMPUS  DAILY  ADVERTISING  DIRECTOR 

New  position  to  direct  operations  of  student 
advertising  staff  at  90  year  old  independent 
campus  newspaper  senring  University  of  Geor¬ 
gia  campus.  Ideal  candidate  will  demonstrate 
an  ability  to  motivate,  tram,  and  develop  a  stu¬ 
dent  staff  of  10  to  15.  At  least  2  years  experi¬ 
ence  m  commercial  newspaper  advertising 
ideal,  and  advertising  experience  in  campus 
newspaper  desired.  Applicant  should  possess 
ABJ  degree  in  Advertising  or  Newspapers,  or 
other  related  education.  All  applicants  must 
submit  a  resume  with  cover  letter  relating  in¬ 
terest  in  position,  as  well  as  details  on  current 
situation.  Letters  of  recommendation  may  be 
included  if  pertinent  to  position.  Compensation 
will  include  base  salary.  MBO  bonus  program, 
and  insurance  benefits.  Send  resume,  cover 
letter  and  other  materials  to  General  Manager, 
The  Red  and  Black  Publishing  Company,  123 
North  Jackson  St,  Athens  GA  30601.  Deadline 
for  all  applications  is  Monday.  November  15, 
1982. 


ARTIGRAPHICS 


GRAPHIC  ARTIST 

International  news  organization  seeks  skilled 
artist  with  experience  in  rapid  production  of 
quality  maps,  charts,  diagrams  and  illustra¬ 
tions.  Send  resume  and  photocopies  of  work  to 
Box  4991,  Editor  &  Publisher. 


CIRCULATION 


COUNTRY  MANAGER 

Unique  opportunity  for  well  educated  indi¬ 
vidual  experienced  in  circulation  management. 
Problem  solving,  goal  setting,  excellent  com¬ 
munication  skills  and  management  experience 
are  essential.  Excellent  opportunity  for  person¬ 
al  and  professional  growth.  Position  reports 
directly  to  circulation  manager.  Please  send 
resume  and  salary  requirements  to  Box  4976, 
Editor  &  Publisher. 


MAJOR  MIDWESTERN  METRO  seeking  young, 
aggressive,  ambitious  district  managers.  This 
IS  an  ideal  opportunity  if  you're  currently  on  a 
small  daily  newspaper  in  need  of  a  challenge. 
All  replies  will  be  held  strictly  confidential. 
Contact  us  today  at  Box  4919,  Editor  &  Pub¬ 
lisher. 


DATA  PROCESSING 


PROGRAM M ER/ANALYST— Growing  company 
in  Southern  California  seeks  programmer/ 
analyst  familiar  with  newspaper  business  or  cir¬ 
culation  applications.  Two-to-three  years  of 
COBOL  experience  preferred.  Excellent  salary 
and  stock  options  for  the  right  person .  Get  in  on 
the  ground  floor  of  a  company  formed  two  years 
ago  by  newspaper  veterans  with  substantial 
venture  capital  support.  Newspaper  Systems, 
Inc  develops,  markets,  and  supports  turn  key 
business  and  circulation  computer  systems  for 
newspapers.  All  inquiries  kept  in  confidence. 
Please  send  current  resume  to:  Personnel. 
Newspaper  Systems,  Inc.,  5701  Slauson  Ave¬ 
nue.  Suite  100,  Culver  City  CA  90230. 


EDITORIAL 


ARIZONA  REPUBLIC  looking  for  crackerjack 
copy  editor.  Slot  experience  a  plus.  First  time 
applicants  only,  please.  Try  out  mandatory. 
Send  resume  with  three  references  to  8  Clair 
Cobb,  News  Editor.  Arizona  Republic,  Box 
1950,  Phoenix  AZ  85001. 


AM  PM  operation  looking  for  copy  editor  with 
layout,  slot  experience.  Universal  desk  opera¬ 
tion.  Send  resumes  to  Dave  Wohifarth,  News 
Editor.  The  Journal  Herald.  4th  &  Ludlow  Sts., 
Dayton  OH  45401. 


EDITOR-REWRITE 

For  national  Catholic  journal  with  five  years 
desk  experience  and  special  talent  (or  tele¬ 
phone  inteniiews  and  fast  rewrite.  Send  re¬ 
sume,  complete  work  references  to;  Editor. 
Columbia,  PO  Box  1670,  New  Haven  CT 
06507. 
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ALASKA  WEEKLY  needs  reporter  to  cover  local  NEWS  EDITOR  for  growing  20,000  Zone  4  dai- 
news  and  features.  We  have  terminals.  $265-  ly.  Basic  duties  consisting  of;  assisting  M/E, 
week.  Send  non-returnable  clips  and  resume  to  desk  supervision,  editorial  production,  beat 
"Of' Loesch,  The  Pilot,  PO  Box  930,  Petersburg  and  coverage  assignments,  copy  editing,  some 
AK  99833.  writing  etc.  Quality  living  in  college-outdoor 

, - - -  area.  &nd  resume  and  salary  history  to  Box 

ASSISTANT  NEWS  EDITOR-Virginia  20,000  4912,  Editor  &  Publisher. 

p.m.  daily  has  opportunity  for  person  skilled  at  _ 

working  with  reporters  to  generate  news.  Job  COPY  EDITOR:  We  re  a  newspaper  that's  cut- 
principally  involves  scheduling,  story  planning  ting  new  journalistic  tracks  in  Ohio.  We  re  look- 


and  editing.  Some  layout.  Reporting  expen-  mg  for  an  outstanding  copy  editor  who  has  re- 
ence  and  strong  omnizational  ability  a  must,  spect  for  the  written  word  and  who  is  confident 
Reply  Box  5005,  Editor  &  Publisher.  enough  to  know  how  to  improve  a  reporter's 

_  copy.  Send  examples  of  your  15  best  heads  in 

BUSINESS  REPORTER  "•’Y  you're  ready 


Rii<;iNEC<t  orpnoTCD  "’e  past  two  weexs.  Ana  ten  wny  you  re  rea 

San  Juan,  Puerto  Rico  48,000  weekly  largest  Editor  &  Publisher 

circulation  English  language  newspaper  in  - 

Caribbean  seeks  experienced  business  repor- 

ter.  Minimum  5  years  experience  as  reporter,  2  U/DITFQ/FniTQR 

as  business  reporter.  Must  know  some  Spanish  ii  ni  i  uiir  kwi  ■  wii 

and  willing  to  become  fluent.  Must  produce 

well  researched  analytical  work  that  is  lively  Stall  Wflter  066(16(1  tOf  l6a(ling 
andwellwritten.Sendresume.clipsandsalary  hpalth  anti  fitnPSS  maoayinp 

requirements.  Editor-in-Chief,  CARIBBEAN  063110  300  TllOeSS  magazine. 

L^n^jua^^pR  gfowth  opportuoity  for 

- petroleum -  tal60t6d,  ambitious  parsoo. 

4  business  This  is  ao  axcitiog  positioo  with 

006  of  Amorica's  most  dyoamic 
lished,  growing  pu&^ng  hrm  {hat  prides  it  - 1  publishors,  Rodalo  Pross.  Rolo- 
fnd^cl“nmS"SSl^^^^^^^  !  cat6  to  ploasaot  araa  io  Paoo- 

oraXTbl”s!nerl;Sre'^^  i  sylvaoia,  two  houfs  from  Now 

LA;  Houston  and  Midland,  TX;  Columbus,  OH;  i  York  Hltv  ^sPOfl  bPSt  SamoleS 
and  Denver,  CO.  We  have  openings  for  a  man- 1  bdlllJJICb, 

aging  editor  in  Lafayette  (minimum  five  years'  I  r6SUm6,  SalOlY  rOOUirOmOOtS  tO 

experience  with  two  in  petroleum  journalism),  i  l  r  n  n  rj- 

and  an  associate  editor  in  Midland  (minimum  I  JOhO  rOltmaO,  MaoaglOg  tdl~ 

two  years'  experience  with  some  petroleum  or  nnriiriuTirtkl  00  C  UInn. 

business  journalism).  We  recognize  talent  and  tOr,  rntVtli  MUN,  Jo  t.  lYllIlOr 

experience.  We  reward  them  with  attractive  ex  Cmmoiic  Pfl  ISHAQ 

compensation  and  benefits,  and  the  opportun-  Ql-i  tlllllldUo,  in  JOUHo. 

ity  for  career  advancement.  Kindly  send  re-  rnc 

sume,  work  samples  (not  returnable)  and  salary  - tSiiL - 

requirements  to  David  Webster,  Vice  President- 

Editorial.  REPORTER-minimum  2  years  experience 

HART  PUBLICATIONS,  INC.  daily  newspapers  doing  hard  news  and 

Box  1917  tures.  Wanted  for  hard-nosed  and  progres 

Denver,  CO  80201  wire  service  bureau  in  Zone  2.  Replies  to 

4908.  Editor  &  Publisher. 

Publishers  of  Drill  Bit;  Gulf  Coast  Oil  Reporter;  _ 

Northeast  Oil  Reporter;  Western  Oil  Reporter;  SPORTS  EDITOR 

Oil  &  Gas  Investor;  and  other  publications.  Zone  2  daily  needs  editor  who  knows  hoi 


REPORTER-minimum  2  years  experience  on 
daily  newspapers  doing  hard  news  and  fea¬ 
tures.  Wanted  for  hard-nosed  and  progressive 
wire  service  bureau  in  Zone  2.  Replies  to  Box 
4908.  Editor  &  Publisher. 


Northeast  Oil  Reporter;  Western  Oil  Reporter;  SPORTS  EDITOR 

Oil  &  Gas  Investor;  and  other  publications.  Zone  2  daily  needs  editor  who  knows  how  to 

_  produce  well-written,  well-reported  sports  sec- 

NATIONAL  WEEKLY,  based  in  Washington,  tion.  Must  be  creative  with  graphics  and  layout 
seeks  experienced  journalists  for  a  repining  and  must  have  a  vision  of  better  coverage  of 
position  and  an  editing  slot.  Must  have  five  community  and  recreational  sports.  What  will 
years  in  reporting  along  with  experience  cover-  the  sports  section  of  the  80's  be?  Tell  us.  Salary 
ing  Congress.  Box  4977.  Editor  &  Publisher,  range  $25,000  + .  Write  Box  4970,  Editor  & 

_  Publisher. 

EDITORIAL  ASSISTANT 

SHARP  EDITOR  who  enjoys  working  with  and 
for  college  students,  for  new  full-time  position 
involving  editing,  layout,  some  writing  on  large 
college  daily,  as  well  as  some  work  on  other 
publications  computer 

Bachelor's  plus  of  two  years  profes- 

experience  required.  Salary: 

$15,800.  Send  resumes  to:  EMPLOYMENT 

MANAGER.  PERSONNEL  DEPARTMENT.  I  _  _  _ 

YMCA  BLDG.,  RM.  211,  TEXAS  A&M  UNI-  A  A  k 

VERSITY,  COLLEGE  STATION  TX  77843.  mWm 

AN  EQUAL  OPPORTUNITY  EMPLOYER 

NEW  WEEKLY  communications  newsletter.  Un 

based  in  Los  Angeles,  has  openings  for  three  ■  Ex 

positions.  Newspper  experience  and  working 

knowledge  of  iilm,  TV,  cable,  publishing, 

music,  etc.  companies  essential  for  all  posi- 

tions.  (1)  Financial  Reporter— sharp,  business 

mind  needed  to  uncover  inner  workings  and 

financial  underpinnings  of  major  entertain- 

ment  and  communications  comranies  Ability  tala#* 

towriteunder  pressure  a  must.  (Full-time  posi-  10I6C( 

tion  in  Los  Angeles).  (2)  Managing  Editor— 
organized  individual  needed  to  supervise  op- 

eration.  Some  writing  and  reporting  also  re-  Position  requires  exo 

quired.  (Full-time  position  in  L  A.)  (3)  New  ,, 

York  correspondent — experienced  investiga-  OateS  muSt  Oe  well  ec 

tive  reporter  needed  to  cover  Broadway,  pub-  ^  1^ 

lishing,  cable,  music  industries.  Ability  to  un-  Civ 

cover  deals  and  dollar  figures  as  well  as  antici-  fluenc 

pate  trends  a  must.  (Fuller  part-time  position).  !  iiuciiv. 

Please  send  salary  requirements,  resume  and  I  ^B 

writing  samples  to:  FO  Box  10959,  Beverly  ^B  ,...  ^ . 

Hills  CA  90213.  '  Interested  and  qualified  I 

- ■  to: 

PAY  DIRT,  a  monthly  magazine  published  in  4  i 

regional  editions  for  the  mining  industry  in  the  ^B 

8  Rocky  Mountain  States,  is  seeking  an  entry 

level  reporter.  Quality,  accuracy  and  timeliness  ^B 

since  1938  has  earned  us  an  excellent  reputa-  ^B 

tion.  We  seek  only  applicants  who  can  and  will  ^B 

work  hard  to  help  us  maintain  it.  If  a  career  in  ^B 

this  specialized  field  of  journalism  appeals  to 

you,  ^u  might  be  the  person  we  need  to  grow 

with  us.  Reply  to  News  Editor,  PO  Drawer  48, 

Bisbee  AZ  85603.  I 
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EDITOR 

National  Industry  magazine  with  small  staff 
needs  dedicated  editor  immediately,  who  pos¬ 
sesses  all  the  right  skills.  Trade  m^zine  ex¬ 
perience  most  helpful.  Would  be  willing  to  relo¬ 
cate  to  Tidewater  Virginia  area.  Salary,  plus 
excellent  benefits.  Send  brief  resume  and  sal¬ 
ary  requirements  to  Box  4980.  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  EDITOR  for  small  country 
newspaper  which  is  part  of  a  larger  group  in 
Central  Illinois.  Send  resume  to  Box  5017, 
Editor  &  Publisher. 

GRAPHICS  EDITOR-East  coast  daily  of 
lOO.CXX)  seeks  graphics  editor  with  a  degree  in 
graphic  arts  and  minimum  of  three  years  ex¬ 
perience  on  daily  newspaper.  Applicants  must 
be  creative  in  page  design  and  imaginative  in 
illustration  of  stories.  Experience  in  use  of  spot 
and  process  color  is  a  must.  Send  resume,  re¬ 
ferences  and  work  samples  to  Box  4994,  Editor 
&  Publisher. 

"HOW  TO  GET  HIRED  IN  JOURNALISM  " 

For  information,  write:  Northwest  Marketing  Li¬ 
mited.  Box  3658-J.  Lacey  WA  98503. 

LIFESTYLE  EDITOR,  county  reporter  and  fea¬ 
ture  writer  needed  for  the  Laredo  News,  circula¬ 
tion  23.000.  Lifestyle  editor  must  have  strong 
graphic  skills.  Knowledge  of  county  govern¬ 
ment  helpful  for  beat  position.  New  graduates 
will  be  considered  for  reporting  and  feature 
writing  positions.  Send  resume  and  clips  to: 
Sam  Waite,  Editor;  Laredo  News;  PO  Box 
1928;  Laredo.  TX  78041. 

LIFESTYLE  EDITOR  needed  for  exciting  and 
aggressive  daily  on  the  United  States-Mexico 
border  and  near  the  beach.  Writing,  editing  and 
layout  skills  necessary.  Ability  to  speak  Span¬ 
ish  helpful.  Send  resume  to  Lavice  Laney,  Man¬ 
aging  Editor.  THE  BROWNSVILLE  HERALD. 
FX)  Box  351,  Brownsville  TX  78520. 

MANAGING  EDITOR  for  lively  10.000  circula- 
tion  daily  in  Zone  8.  Must  be  strong  on  copy 
production,  staff  leadership,  and  be  able  to 
achieve  high  profile  in  community.  Resume 
and  salary  requirements  to  Box  4950,  Editor  & 
Publisher. 

MANAGING  EDITOR  needed  immediately  by 
group-owned  weekly  in  small,  attractive  mod¬ 
ern  city  with  major  forest  products  manufactur¬ 
ing  plant  as  economic  base  and  surrounding 
forest,  streams  for  recreation.  Will  consider 
older  as  well  as  young  candidates  to  edit  police, 
courts,  features,  et  cetera.  If  seriously  in¬ 
terested.  send  resume  and  samples  im¬ 
mediately  to  Larry  W.  Johnson,  Fhiblisher,  The 
Ashley  News  Observer,  PO  Box  798  Crossett, 
AR  71635. 


HELP  WANTED _ 

_ EDITORIAL _ 

EXF^RIENCED,  city  or  managing  editor  to  con¬ 
trol.  direct,  organize  and  plan  daily  newsroom 
ope^ion  for  staff  of  12  in  Zone  5.  Must  be 
strongly  people-oriented  and  community- 
minded.  Must  exhibit  strong  skills  in  editing 
page  layout  and  headline  writing.  Strong  emph¬ 
asis  on  local  news  coverage  and  features. 
Fhease  setKf  resume,  tearsheets  and  salary  re¬ 
quirements  to  Box  4942.  Editor  &  Publisher. 

EXPANDING,  improving  west  Texas  daily  has 
opening  for  experienced  Lifestyle  Editor  with 
talent  for  layout,  page  design;  enthusiastic, 
self-motivated  sportswriter  with  layout  expe- 
rierKe;  and  an  entry-level  writer  interested  in 
business-energy  reporting.  Specify  which.  Re¬ 
sume.  samples  to  Jim  Servatius,  Reporter- 
Telegram,  Elox  1650,  Midland  TX  79702. 

EDITOR  for  weekly  community  newspaper  on 
the  border  between  Zones  2  and  3.  Circulation 
in  excess  of  100,000  with  an  average  of  56 
pages.  Responsibility  will  be  for  all  aspects  of 
designing,  managing  and  producing  a  paper. 
Salary  open.  Reply  to  Box  4996,  Editor  &  F^b- 
lisher. 

THE  KIPLINGER  PROGRAM 
IN  PUBLIC  AFFAIRS  REPORTING 
Newspersons  with  a  minimum  of  two  years  of 
experience  are  invited  to  apply  for  the  program, 
now  in  Its  10th  year  at  the  (jhio  State  Universi¬ 
ty.  Entry  into  the  year-long  program  leading  to  a 
Master’s  Degree  in  Journalism  is  competitive. 
Substantial  funding  is  available  to  successful 
candidates.  The  llth  year  begins  September 
21. 1983.  For  information,  write  or  call:  Henry 
H  Schulte.  The  Kiplinger  Program.  School  of 
Journalism,  The  Ohio  State  University,  242  W 
18th  Ave,  Columbus  OH  43210.  Telephorre 
(614)  422-2607  or  422-6121. 

THE  LOUISVILLE  TIMES  is  seeking  an  experi- 
enced  reporter  to  cover  financial  news  as  well 
as  trends  in  business  and  the  economy.  Send 
resume  and  clips  to  F^m  Luecke,  Business  Edi¬ 
tor,  The  Louisville  Times,  525  W  Broadway, 
Louisville  KY  40202. 

TWICE-WEEKLY  in  rural  east-central  Illinois 
area  needs  do-it-all  editor.  F^to,  layout, 
paste-up.  writing  and  editing.  Current  editor 
moves  to  our  daily.  Send  resume,  salary  ex¬ 
pectations  to  Ron  Isbell.  The  Daily  Reporter, 
PO  Box  158.  Casey  IL  62420 

THE  BEST  SPORTSWRITER  in  the  country 
knows  there  is  more  to  the  game  than  the  score. 
So  tell  us  how  you  would  write  the  story  for  a 
sports-minded  mid-size  daily  in  a  sports- 
minded  town.  Excellent  salary  and  benefits  in¬ 
cluding  life,  health,  dental,  optical  and  pen¬ 
sion  program.  Send  clips  and  resume  to  Box 
5(X)3.  Editor  &  Publisher. 


i^»VRITER/^H 
MAGAZINE  EDITOR 

Experienced  journalist  required  for 

PARIS 

office  of  international 
telecommunications  and  data  processing 
organization 

Position  requires  excellent  writing  skills  and  knowledge  of  the  industry.  Candi¬ 
dates  must  be  well  educated  and  familiar  with  AIRLINES  industry. 

ENGLISH  mother  tongue  mandatory; 
fluency  in  FRENCH  and  knowledge  of  other 
languages  advantageous. 

Interested  and  qualified  individuals  should  submit  their  credentials  by  resume  in  confidence 

Box  284MF,  12th  floor 

360  Lexington  Avenue 
New  York.  N  Y.  10017  USA 

An  equal  opportunity  employer 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRODUCTION 


SPORTS  WRITER 

Alaska’s  largest  daily  newspaper  is  looking 
for  a  well-rounded  sports  writer  with  a  mini¬ 
mum  of  four  years  experience  to  fill  an  opening 
on  its  sports  staff.  We're  seeking  a  creative  but 
no-nonsense  writer  who  is  humble  enough  to 
handle  high  school  sports,  experienced  enougti 
to  cover  collegiate  athletics  on  a  season-to- 
season  basis,  solid  and  knowledgeable  enough 
to  smell  out  hard  news  angles  within  the  sporte 
community,  and  talented  enough  to  write  a 
weekly  spo^  column. 

Applicants  should  be  adept  at  covering  col¬ 
legiate  basketball  and  hockey,  semi- 
professional  baseball,  nordic  and  alpine  skiing 
and  all  major  high  school  sports  including 
wrestling  and  track.  Send  resumes  to:  Person¬ 
nel  Department.  The  Anchorage  Times,  PO  ^x 
40,  Anchorage.  AK  99510. 


SMALL  ZONE  5  AM  DAILY  is  seeking  Circula¬ 
tion  Manaw  with  ability  and  desire  to  grow 
with  a  small  newspaper  group.  Responsibilities 
include  direction  of  distribution  and  sales. 
Send  resume  with  references  to- 

Greg  Smith,  General  Manager 
The  Daily  Register 
309  De  Witt  Street 
Portage  Wl  53901 


SPORTS  REPORTER  with  strong  background 
in  local  sports,  photography  and  special  future 
writing.  Your  background  must  include  layout 
experience.  Familiarity  with  West  preferred. 
We  seek  only  applicants  that  can  and  will  work 
hard  to  help  us  maintain  the  high  quality  our 
readers  demand.  Quality  living  in  a  small  com¬ 
munity  with  plenty  of  outdoor  activities  avail¬ 
able.  Contact  Bob  Krumm,  The  Platte  County 
Record  Times,  Box  969,  Wheatland  WY 
82201. 


The  Syracuse  (New  York)  Newspapers  wants 
applications  from  editors.for  its  regional  news 
department.  Basic  requirement  is  good  copy 
editing  and  layout  skills.  The  person  who  gets 
the  job  will  also  have  a  background  in  making 
story  assignments  and  developing  young  repor¬ 
ters.  Send  resumes  and  samples  to  Stan  Evans, 
Regional  Editor,  The  Syracuse  Newspapers. 
Box  4818,  Syracuse.  NY  13221. 


Director  of  Public  Relations 
Catholic  Diocese  of  Phoenix 

Must  have  excellent  writing 
skills  and  be  abit  to  deal  effec¬ 
tively  with  media.  Knowledge  of 
ecclesiastical  terminology  and 
Church  doctrine  very  desirable. 
Send  resume  and  salary  history 
tO:  Catholic  Diocese  of  Phoenix, 
400  E.  Monroe,  Phoenix,  AZ 
85004.  Attn:  Monsignor 
Donohoe. 


WASHINGTON  DC — States  News  Sen/ice,  now 
a  joint  venture  of  Pulitzer  Publishing  Company 
and  Indian  Head  Inc  is  looking  for  reporters 
with  strong  hard  news  background.  Apply: 
States  News  Service,  Management  Committee, 
654  Pennsylvania  Av.  SE,  Washington  DC 
20003. 


WE  ARE  LCXIKING  for  a  Managing  Editor  for 
graphics  for  our  3  weekly  tabloid  newspapers 
serving  American  service  people  worldwide. 
Candidates  should  have  several  years  experi¬ 
ence  in  this  field  with  either  a  daily  newspaper 
or  weekly  periodical.  Responsibilities  would  in¬ 
clude  working  with  the  editors  of  each  paper 
and  developing  graphic  concepts  and  supervis¬ 
ing  the  execution  of  the  art  work  and  layout. 
Salary  will  be  commensurate  with  experience. 
Benefits  include  pension,  profit  sharing, 
medical  and  life  insurance.  Send  resumes  to 
Bob  Schweitz,  Vice  President  and  Editorial 
Director,  Army  Times  Publishing  Company, 
475  School  Street,  SW,  Washington  DC 
20024. 


WANTED:  An  experienced  editor  with  excep¬ 
tional  la^t  ability  to  put  together  our  daily 
feature  fronts.  Must  have  knowledge  and  ex¬ 
perience  in  working  with  photographs  and  col¬ 
or.  Feature  sections  are  published  morning, 
evening  and  Sundays.  Send  resume  and  tear- 
sheets  to  Carol  Mather.  Assistant  Managing 
Editor/Features,  The  Virginian  Pilot  and  The 
Ledger-Star,  150  W  Brambleton  Ave,  Norfolk 
VA  23501. 


WE  ARE  SEEKING  a  person  with  solid  manage¬ 
ment  and  technical  skills  to  supervise  day  to 
day  operation  of  the  nevrvoom.  We  are  an  in¬ 
novative  Pacific  Northwest  daily  with  a  strong 
commitment  to  qualiW  reporting,  writing  and 
graphics.  As  number  2  person  in  the  news  de¬ 
partment.  this  editor  must  be  able  to  lead  a 
talented  staff  of  reporters,  editors  and  photo¬ 
graphers.  Excellent  pay  and  benefits.  An  equal 
opportunity  employer.  Send  resume,  refer¬ 
ences  and  work  samples  to  Personnel  Manager, 
Walla  Walla  Union-Bulletin,  PO  Box  1358, 
Walla  Walla  WA  99362. 

ENGINEER 

DIRECTOR  OF  ENGINEERING 

Nolan  Systems  Inc.,  a  manufacturer  of  soph¬ 
isticated  automated  electromechanical  sys¬ 
tems  for  the  newspaper  industry,  has  an  open¬ 
ing  for  an  experienced  manager  to  head  the 
company's  engineering  departments.  Duties 
will  be:  coordination  and  supervision  of  elec¬ 
trical,  electronic,  computer,  and  mechanical 
engineering  groups:  participation  in  corporate 
planning:  and  guiding  the  development  of  new 
products  and  internal  manufacturing  and  test¬ 
ing  fixtures.  Advancement  potentiaL 

BS  in  electrical  or  systems  engineering  (or 
technical  equivalent)  ten  years  applicable  ex¬ 
perience.  Graduate  credits  in  business  and/or 
management  desirable,  (^mputer  program¬ 
ming  experience  advantageous.  Must  have  a 
proven  record  of  practical  management  experi¬ 
ence  in  engineering  development,  and  show  an 
ability  to  work  with  multiple  engineering  disci¬ 
plines.  Resume  must  identify  levels  of  respon¬ 
sibility  held-both  technical  and  managerial- 
and  duration  in  each  position. 

Reply  to: 

Lawrence  P  Friske 

Nolan  Systems  Inc. 

11250  E  40th  Avenue 

PO  Box  39-N 

Denver  CO  80239 

FREELANCE 

WANTED:  Freelance  articles  dealing  with  knife 
collecting,  history  of  cutlery,  knifemaker  perso¬ 
nality  profiles,  etc  .  .  photos  also.  Send  in¬ 
quiries  to  Box  5016,  Editor  &  Publisher. 

JOB  LEADS 

JOB  OPENINGS 

To  the  17,000  editors  and  reporters  unem¬ 
ployed.  1  need  articles.  SASE  to  Randel  Davis, 
Herrin  Services,  PO  Box  3219,  Oxford  AL 
36203. 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone.  Forest  Hills  NY  11375. 

MAILROOM 

WANTED-MAILROOM  FOREMAN  for  Midwest 
daily  70-80,000  circulation.  Large  inserting 
operation,  newspaper  and  direct  mail,  ^lary 
commensurate  with  experience,  bonus.  Excel¬ 
lent  opportunity  for  person  of  proven  ability 
willing  to  accept  responsibility.  Box  4984,  Edi¬ 
tor  &  Publisher. 

PHOTOJOURNAUSM 

PHOTOJOURNALIST-The  recently  combined 
staff  of  the  Spokane  Chronicle  and  Spokesman- 
Review  has  an  opening  for  a  photojournalist. 
We’re  looking  for  an  aggressive  and  energetic 
addition  to  an  existing  staff  of  eight.  At  least 
two  to  three  years  experience  preferred.  Posi¬ 
tion  open  January  1 .  Send  resume  and  portfolio 
to  Ron  Ramey,  Graphic  Editor.  Spokane 
Chronicle,  PO  Box  2160,  Spokane  WA  99210, 
no  later  than  November  20.  No  calls,  please. 
We  are  an  equal  opportunity  employer. 

PRODUCTION 

COMPOSING  ROOM  FOREMAN:  Zone  6, 
medium-sized  daily.  Requires  minimum  of 
three  years  experience  in  directing  composing 
room  operation,  computer  front-end  systems, 
scanners,  camera  quality.  Competitive  salary 
and  company  benefits.  Submit  resume  and  sal¬ 
ary  history  to  Box  4987,  Editor  &  Publisher. 

NIGHT  PRODUCTION  MANAGER 
Must  have  experience  handling  30  to  50  em¬ 
ployees:  knowledge  of  Web  Press,  mailing  op¬ 
erations.  Excellent  benefits.  Pay  to  $30,000 
for  right  person.  Write  and  send  resume  to  Box 
4971,  Editor  &  Publisher. 


NEW  ENGLAND  NEWSPAPERS 
Often  need  qualified  people  in  all  departments. 
Our  free  referral  service  is  available.  Send  in 
your  resume  and  we  will  use  it  to  fulfill  inquiries 
from  our  newspapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSXIATION,  INC,  223  Derby  St, 
Salem  MA  01970. 


PRODUCTION  MANAGER 
We  are  looking  for  a  skilled  and  experienced 
manager  to  be  responsible  for  direction  of  all 
newspaper  production.  Planning,  scheduling 
and  communicating  with  customers,  know¬ 
ledge  of  composing,  camera,  web  offset  and 
inserting  operations  important.  We  are  a  large 
printing  company  located  in  Southern  Califor¬ 
nia.  Please  send  resume  to  Rodgers  &  McDo¬ 
nald  Graphics,  PO  Box  6270,  Carson  CA 
90749,  Attn:  Personnel. 


PRODUCTION 

SUPERVISOR 

Student  Publications  at  THE  UNIVERSITY  OF 
MICHIGAN  seeks  experienced  candidates  for 
the  position  of  Production  Supenrisor.  Primary 
responsibility  will  be  to  manage  the  production 
of  the  award-winning  student  newspaper,  THE 
MICHIGAN  DAILY.  Three  to  five  years  of  man¬ 
agement  experience  and  knowledge  of  modern 
newspaper  production  methods  are  necessary. 
Excellent  staff  benefits  include:  liberal  vaca¬ 
tion  and  holiday  schedule,  complete  health  in¬ 
surance.  exceptional  retirement  program  and 
many  more. 

Please  respond  in  writing  by  November  29, 
1982  tO:  Ms.  Nancy  McGlothlin.  Board  for  Stu¬ 
dent  Publications,  420  Maynard,  Ann  Arbor  Ml 
48109. 

The  University  of  Michigan  is  a  Equal  Oppor¬ 
tunity,  Affirmative  Action  Employer. 


NEWSPAPER  PRODUCTION  MANAGER 

The  Daily  (^lifornian,  19,000  circulation,  180 
issues/year,  seeks  person  with  graphic  arts  and 
strong  newspaper  production  background  to 
manage  union  typesetting,  paste-up,  camera 
departments.  Supervisory  experience  and  abil¬ 
ity  to  work  closely  with  advertising  and  editorial 
departments  necessary.  An  equal  opportunity 
employer.  Resume  and  salary  tO:  General  Man¬ 
ager,  Daily  Californian.  46  Shattuck  Square, 
Berkeley  (;A  94704. 


PRESSROOM  FOREMAN.  7  day  morning  news¬ 
paper  plus  commercial  printing  operation.  8 
unit  community  offset  press.  Salary  plus  profit 
sharing  and  bonus.  Excellent  benefits.  Write 
Box  1047,  Greenville  TX  75401  or  call  Albert 
Vaughan  (214)  455-4220. 


PRODUCTION  MANAGER  for  daily  newspaper 
100+  pages  per  week  responsible  for  traffic, 
paste-uj),  typesetting,  scheduling  and  equip¬ 
ment.  Experience  necessary.  Resumes  to  Box 
4920,  Editor  &  Publisher. 


HELP  WANTED 


PUBUC  RELATIONS 


FIELD  PUBLIC  AFFAIRS  OFFICER 

An  attractive  career  position  exists  in  our  Re¬ 
gional  Office  at  King  of  Prussia,  Pennsylvania 
in  the  Public  Affairs  Office.  Position  involves 
responding  to  inquiries  from  the  general  pub¬ 
lic,  writing  and  editing  statements,  news  re¬ 
leases.  bulletins,  etc.,  and  maintaining  chan¬ 
nels  of  communication  with  personnel  of  the 
information  media. 

BA  or  equivalent  knowledge  required  in  English 
or  Journalism  with  experience  in  information 
collecting,  processing  and  dissemination. 
Position  IS  graded  at  GG-12.  $29,374  per 
annum  with  potential  toGG-13.  Salary  flexibil¬ 
ity  exists  within  the  GG- 1 2  range  depending  on 
current  salary. 

Send  Federal  employment  application  form 
(SF-171 — available  at  most  F^eral  agencies) 
or  a  resume  (sufficient  for  initial  consideration) 
to: 

U  S.  Nuclear  Regulatory  (>]mmission 
Division  of  Organization  &  Personnel 
ATTN:  Sue  Dickerson-83-0013-6 
Washington  D.C.  20555 
An  Equal  Opportunity  Employer,  M/F/Hdcp, 
U  S.  (iitizenship  Required. _ 

DRAW  YOUR  OWN  CON¬ 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 
_ (212)  752-7050 _ 

DICKINSON  COLLEGE 
ASSISTANT  DIRECTOR 
PUBLIC  INFORMATION  SERVICES 

Energy,  enthusiasm  and  excellence  needed  in 
news  writer/photographer  for  public  relations 
position  at  a  leading  liberal  arts  college.  Duties 
include  publicity/promotion  for  cultural  and 
continuing  education  events:  coordination  of 
sports  information:  b  x  w  darkroom  operation: 
participation  in  planning  and  implementation 
of  college  advancement  programs.  Quali¬ 
fications:  demonstrated  excellence  in  news 
writing  and  photojournalism:  baccalaureate 
degree,  knowledge  of  and  interest  in  NCAA 
Division  III  athletics:  commitment  to  values  of 
independent  liberal  arts  education;  minimum 
two  years  newspaper  or  college  relations 
experience.  Demonstrated  initiative 
imperative.  Application  deadline  November 
19,1982.  Position  open  January  3.  1983. 
Send  resume,  non-returnable  clippings,  and 
three  references  to:  Director.  Public 
Information  Services,  Box  78B,  Dickinson  Col¬ 
lege,  Carlisle  PA  17013.  Dickinson  College  is 
an  affirmative  Action.  Equal  Opportunity 
Employer. 


SALES 


TWICE-WEEKLY  newspaper,  resort  area.  Zone 
2.  needs  energetic,  enthusiastic  sales  person. 
Salary  plus  commission  plus  fringes.  Reply  to 
Box  5012,  Editor  &  Publisher. 


SALESTRAINING 
MANAGER 

Marketing  Alternatives  is  seeking  a  highly  moti¬ 
vated  telephone  sales  trainer  for  our  New  York  City 
office.  This  is  a  challenging  opportunity  to  establish 
a  training  program  to  motivate  telephone  solicitors 
who  sell  The  New  York  Times  newspaper. 

Qualified  applicants  should  have  at  least  three 
years  of  sales/sales  training  and  preferably  have  a 
college  degree  and  knowledge  of  personnel  policies. 
Salary  mid  to  upper  20's. 

If  interested,  plea.se  send  resume  and  salary 
history  to: 

Mark  Heller 
Marketing  Alternatives 
1  Park  Avenue,  Room  317 
New  York,  N.Y.  10016 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


REGIONAL  SALES  MANAGER  for  Capital 
Equipment  Manufacturer  of  printing  and  re¬ 
lated  pressroom  equipment.  Yes,  even  in  this 
economy,  we  are  looking  for  the  qualified  per¬ 
son  to  manage  a  sales  region  formed  by  Zones  8 
and  9  or  1 ,  2  and  3.  If  you  think  you  would  like 
to  be  part  of  this  leader  in  its  field,  write  to  Box 
4990,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBUSHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  c/o  Editor  &  Publisher, 
S7S  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  respome  to  on  od.  Include 
only  moteriol  which  con  be  forwarded  in 
o  Ivge  monillo  erwelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 

SYNDICATE  REPS  NEEDED.  New  distribution 
system  developed.  50%  commission  on  new 
buslness-33%  on  repeat.  Here's  your  chance  to 
grow!  Call  Norm  Doerner  collect  on  Mondays  at 
(312)  588-2888. 


POSITIONS 


WANTED 


_ ACADEMIC _ 

AVAILABLE  1983-PROFESSOR,  major  uni¬ 
versity  seeks  challenging  position  teaching  or 
administrative  or  combination  in  journalism  or 
media  department.  Experience;  16  years  high¬ 
er  education.  Broadcast  news  and  public 
affairs,  writing  all  media,  tv  newspapers  and 
cable.  Mass  media  study  abroad,  internship, 
development  and  supervision.  Curriculum  de¬ 
velopment  and  revision.  Faculty  search.  Con¬ 
tinuing  education.  Close  professional  ties.  All 
media.  Professional  experience  12  years,  in¬ 
cluding  network  N  and  radio,  all-news  radio. 
Zone  1  preferred  but  would  consider  others. 
Respond  to  Box  4941,  Editor  &  Publisher. 

ADMINISTRATIVE 

A  GENERAL  Manager  of  daily  whose  profits 
have  increased  every  year  despite  18%  unem¬ 
ployment.  Active  all  departments.  Looking  for 
home  as  General  Manager,  publisher's  assis¬ 
tant.  editor.special  projects.  Box  4972,  Editor 
&  Publisher. 


You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


CLASSIFIED  ADVERTISING  CONSULTANT 

Proven  record  of  substantial  improvement  in 
Classified  profits  for  daily  and  weekly  news¬ 
paper  clients  in  eight  states.  Specialist  in  cost 
studies,  rate  structuring,  increasing  set-solid 
revenue  and  linage.  Experience  in  training  and 
motivating  phone-room  personnel.  Seeks 
assignment  as  in-house  consultant  for 
medium-size  newspaper  group  with  most  units 
under  50,000  circulation.  Box  5000,  Editor  & 
Publisher. 

GENERAL  MANAGER  small  to  medium  daily  or 
CONTROLLER  medium  to  large  daily.  Strong 
on  accounting,  budgeting,  planning,  computer 
systems,  personnel,  interpersonal  relations, 
fixed  asset  management,  distribution.  Excel¬ 
lent  track  record.  Excellent  references.  Age  38- 
22  years  newspaper  experience.  Box  4988, 
Editor  &  Publisher. 

GENERAL  MANAGER-Publisher-a  strong  man¬ 
ager,  sales  motivator,  civic  leader,  involve¬ 
ment.  Successful  for  many  years.  Box  5014, 
Editor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR.  Highly  successful 
and  motivated  with  20  years  experience. 
Strong  in  sales  training,  organization,  promo¬ 
tion  and  budgeting.  Capable  of  motivating 
sales  staff  with  "show  how"  techniques.  Zones 
3.  4,  6.  Box  4978,  Editor  &  Publisher. 


POSITIONS  WANTED 


ADVERTISING 


advertising  manager  with  15  plus  years 
daily  and  weekly  retail  and  classified  experi¬ 
ence.  Desire  Florida  location.  Available  for  im¬ 
mediate  employment.  Resume  on  request. 
Write  PO  Box  2323,  Kissimmee  FL  32741. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


GENERAL  MANAGER/ADVERTISING  director. 
Strong  background  all  phases.  Presently  em¬ 
ployed.  Prefer  Zones  8  or  9.  (kjnsider  others. 
Box  4964,  Editor  &  Publisher. 

NOTHING  HAPPENS  until  something  is  sold. 
And  that  is  what  I  do  best.  Both  in  personal 
sales  and  motivating  a  sales  staff.  8  years  ex¬ 
perience  in  advertising  sales,  newspaper  and 
broadcast.  If  you  need  an  advertising  manager 
who  can  produce  major  results,  please  contact 
me.  Available  immediately  and  willing  to  relo¬ 
cate.  Reply  Box  5008,  Editor  &  Publisher. 

ARTIGRAPHICS 

DYNAMIC,  creative,  award-winning  staff  artist 
seeks  position  in  layout,  display  or  promotion 
department.  I  have  the  experience  and  talent 
you  need!  Resume  and  excellent  references. 
Interest  in  Zone  9.  Box  4944,  Editor  &  Pub¬ 
lisher. 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR  on  daily  and  Sunday 
desires  circulation/marketing  position  in  Mid¬ 
west.  Over  20  years  of  achievements  on  morn¬ 
ing  and  evening.  largeand  medium  sized  news¬ 
papers.  Strong  and  reliable  references  Box 
4641.  Editor  £  Publisher. 

CIRCULATOR:  18  years  management  and 
promotion  experience  with  small  and  medium 
AM.  PM  dailies  and  weeklies,  shoppers.  TMC, 
boy  crews  and  phone  rooms.  Seeking  to  relo¬ 
cate  as  manager  or  assistant.  Box  4934,  Editor 
&  Publisher. 

CIRCULATOR- 15  years  experience  includes 
director  of  fastest  growing  dailies  in  Florida  and 
New  York.  Strong  on  service  and  collections. 
Cost  conscious.  Dave  Stillwell,  5817PierceDr. 
NE,  St  Petersburg  FL  33730,  (813)  525- 
8978. 

MARKET  DEVELOPMENT— Personable,  skil- 
led,  experienced  circulator  seeks  contract 
accounts  with  ambitious  and  expanding  weekly 
and  daily  newspapers  in  New  York  City  and 
Eastern  suburbs.  Box  4953,  Editor  and  Pub¬ 
lisher. 

YOUNG  CIRCULATOR,  experienced,  capable 
seeks  1  or  2  on  small  or  medium  daily.  All 
Zones  considered.  Box  4967,  Editor  &  Pub¬ 
lisher. 

ZONE  4  AND  5  EMPLOYERS-10  years  experi- 
ence  in  all  phases  of  circulation  with  emphasis 
on  training  and  promotion.  Goal  and  people 
oriented.  Currently  Number  2  in  fast  growing, 
highly  competitive  situation.  Adult,  junior  deal¬ 
er,  motor  route  and  single  copy  background. 
Seeks  return  to  South  for  suitable  position.  Box 
4997,  Editor  &  Publisher. 


POSITIONS  WANTED 


POSITIONS  WANTED 


EDITOR:  employed,  award-winning  writer,  cir-  i 
culatkm  builder.  Join  your  pros  or  lead  your  | 
rebuilding.  Box  4979,  Editor  &  Publisher. 

EDITOR  seeks  a  position  to  grow  with  aggres¬ 
sive  paper.  A  key  mana^  in  a  recent  success¬ 
ful  combination  of  medium  sized  AM  and  PM 
paper.  Solid  background  for  14  years  as  repor¬ 
ter  and  editor  developing  excellent  word  and 
graphic  skills  as  well  as  mana«ment  and  pro¬ 
duction  capabilities.  Send  rem  to  2518  Bell- 
mar  St.  Greensboro  NC  274(17. 

EXPERIENCED  SPORTS  EDITOR 
Seeks  similar  position  in  small  town.  Back- 

Sound  includes  both  large  and  small  papers. 

A  fellowship  winner.  Please  write  Wes 
Dumont,  501  N  Main.  Hutchinson  KS. 

FOR  HIRE,  DOMESTIC  OR  OVERSEAS,  veter- 
an  newsman.  Established  foreign  correspon¬ 
dent.  photojournalist,  investigative  reporter; 
specialist  in  geo-politics  and  the  Third  World; 
strong  on  photofeatures  b/w  and  color.  Ran  the 
ramut  from  mags  to  metros;  editor,  wire  desk, 
front  page,  makeup.  Authored  several  books. 
No  dependents.  Consider  permanent  post  or 
assignment.  Box  4932,  Editor  &  Publisher. 

FINE  ARTS  and  entertainment  reviewer  and 
feature  writer  with  20  years  experience  in  vir¬ 
tually  every  aspect  of  the  fine  arts  and  enter¬ 
tainment  scene  with  both  a  good  reporter'scon- 
cern  for  news  value  and  the  insight  of  know¬ 
ledgeable  observer.  A  writer  capable  of  clear 
concise  copy  under  pressure  of  deadlines  and 
of  regularly  producing  hard-hitting  and 
thoughtful  commentary,  mx  4921,  Editor  & 
Publisher. 

HARD  WORKING  and  assertive  young  reporter 
eager  for  general  assignment  position  on  small 
daily.  Any  Zone.  Solid  background  in  reporting, 
editing,  layout.  VDT.  Some  photography  experi¬ 
ence.  David  D'Antonio,  690  Cornell  Or,  Santa 
Clara  CA  95051. 

I  AM  AJUNE.  1982,  liberalartsg^uateofthe 
University  of  California  at  Santa  Cruz.  I  seek  an 
entry-level  position  in  journalism.  I'm  short  on 
experience,  but  long  on  enthusiasm  and  drive. 
Catherine  Ritzinger.  428  Barson  St,  Santa 
-  Cruz,  CA  95060.  Phone  (408)  426-4508. 

MANAGING  EDITOR  of  small  weekly  group 
wants  to  lead  a  larger  group  or  a  large  weekly,  or 
be  a  publisher  in  Zones  1-2.  Community  in¬ 
volvement.  staff  development,  group  efficien¬ 
cies  key  interests.  Box  102,  Dartmouth  MA 
02714,  (617)  636-2933. 

MUSIC  and  dance  critic  seeking  fulltime  posi¬ 
tion.  Three  years  experience  and  MA  in  Music 
criticism.  Box  4960,  Editor  &  Publisher. 


RELIGION  EDITOR:  looking  for  work  with 
medium-sized  daily.  Several  years  experience 
with  national  religious  weekly  writing  news  stor¬ 
ies,  editing  manuscripts,  writing  editorials. 
Have  MA  in  journalism,  plenty  of  clips. 
Stephen  Hines,  20  Broadview  Av.  Asheville  NC 
28803. 

SEASONED  REPORTER-obituary  specialist  on 
Zone  2  daily  that  just  folded.  Seeks  reporting 
job  in  or  near  city.  Any  Zone.  Box  4913,  Editor 
&  Publisher. 

SPORTSWRITER/EDITOR,  10  years  on  award- 
winning  Massachusetts  daily.  I  can  direct  a 
staff,  cover  anything,  handle  desk,  write  col¬ 
umns  and  features.  Looking  for  challenge  in 
Zone  1,  2  or  4  Box  4968,  Editor  &  Publisher. 

SPORTS  DESKMAN :  Seeks  change  to  page  lay¬ 
out  and  design.  Have  13  years  desk  and  layout 
plus  10  years  experience.  Prefer  AM  newspap¬ 
er.  Box  5001,  Editor  &  Publisher. 

SEEKING  PROGRESSIVE  daily  with  integrity. 
Hard/soft  news,  features,  editorials,  columns, 
photos,  layout,  editing,  ten-year  experience. 
Bilingual  French  with  degree  in  International 
Business.  Now  working  but  looking.  Box  5013, 
Editor  &  Publisher. 

VETERAN  SPORTS  WRITER  wants  to  cure,  as 
sports  editor,  an  ailing  sports  section  in  a 
medium-sized  daily  in  Zone  5.  I'm  48  years 
young,  with  enthusiasm  to  match  my  talent  and 
experience.  Box  5006.  Editor  &  Publisher. 

WASHINGTON  JOURNALIST,  wire  service  ex- 
perience-Congress.  Pentagon,  State,  reg  agen¬ 
cies.  seeks  Tree  lance  or  more  permanent 
arrangement  with  news  pubs  coveting  uncom¬ 
mon  approach.  Box  5010,  Editor  &  l^blisher. 


EXPERIENCED  NEWSPAPER  LIBRARIAN, 
MLSioumalism  training,  seeks  position  with 
daily  or  small  paper  chain.  Pete  Basofin,  306 
Hitt  St.  2G.  Columbia  MO,  (314)  875-7856. 

PHOTOGRAPHER 

AWARD  WINNING  PHOTOGRAPHER 
Young,  ambitious,  seeks  move  from  semi- 
weekly  to  larger  semi-weekly  or  small  daily. 
Specializes  in  sports,  also  strong  in  news  and 
features.  Have  won  7  awards  in  the  past  2 
years  Box  4923,  Editor  &  Publisher. 

THIRTY  YEARS  EXPERIENCE  in  public  rela- 
tions.  sports  and  spot  news  photos.  Excellent 
references.  Able  to  use  any  equipment.  Good 
personality,  able  to  work  with  people.  Strong 
desire  to  be  asset  to  your  staff.  Relocation  no 
problem.  Chris  Luce,  10195  Waterloo-Munith 
Rd.  Grass  Lake  Ml  49240. 


AMBITIOUS  MEDILL  graduate,  adept  at  news, 
features,  seeks  reporting  lob  anywhere.  Will 
visit  NE  soon.  (405)  842-0338. 

COPY  EDITOR — Skilled  pro  with  7 Vs  years  ex¬ 
perience  including  slot.  wire,  layout.  Any  Zone. 
Box  4949,  Editor  &  Publisher. 

'82  CUM  LAUDE  GRAD,  English  major,  pub¬ 
lished  in  Sports  Illustrated,  seeks  reportorial 
position,  preferably  sports,  wih  paper  or  maga¬ 
zine.  VDT.  Contact  Dave  Foster,  46  Elmrock 
Rd,  Bronxville  NY  10708.  (914)  779-6294. 

NIE  MANAGER  available.  Will  relocate  any 
Zone,  now  with  Zone  6  daily,  circulation 
90,000.  8  years  experience  teacher  training, 
writing  materials  and  selling  the  concept.  De¬ 
tailed  resume  with  highest  references.  Box 
4887,  Editor  &  Publisher. 


NEWS  EDITOR  OR 
COPY  DESK  CHIEF 


Skilled,  experienced  professional  with  track  re¬ 
cord.  VDT  experience,  good  teacher,  meets 
deadlines,  produces  top  product.  (305)  322- 
6BiO  or  write  Box  4611.  Editor  &  Publisher. 


E&P  Employmeot  Zone  Chart 

Use  zone  number  to  Indicate  location 
without  specific  identification 
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Shop  Talk  at  Thirty 

Don’t  be  misled  by  national  trends 


National  trends,  including  those  favor¬ 
ing  morning  newspapers  are  interesting 
but  immaterial  to  the  marketing  of  any 
specific  newspaper. 

Too  often  we  place  too  much  emphasis 
on  national  trends,  when  the  only  things 
of  real  importance  in  marketing  local 
newspapers  are  the  specific  preferences 
of  the  consumers  in  the  market  we  serve. 

Sedalia  Democrat,  a  15,000  circulation 
daily,  serves  a  multi-county  Retail  Trade 
Zone  in  west  central  Missouri  and  recent¬ 
ly  completed  a  detailed  readership  survey 
of  its  market.  The  survey  indicated  that  - 
the  newspaper  readers  in  the  Sedalia  RTZ 
not  only  prefer,  but  almost  demand,  an 
evening  newspaper. 

Our  survey  proves  what  most  news¬ 
paper  people  have  known  all  along;  Each 
market  is  unique  and  the  successful  pub¬ 
lisher  is  the  one  who  identifies  and  serves 
the  specific  desires  of  the  consumers  in 
the  market. 

The  survey,  conducted  in  September, 
1982,  was  a  follow-up  and  expansion  of  a 
survey  done  five  years  ago  and  updated 
periodically. 

Sedalia  general  manager  Jules  Molen- 
da,  who  supervised  the  1982  survey,  said: 
“We  are  very  confident  that  the  results 
are  valid.  We  had  several  cross-checks 
where  we  had  predictable  results  and  the 
survey  results  matched  perfectly.” 

The  survey  was  conducted  by  experi¬ 
enced  phone  solicitors  using  random 
numbers  in  the  Sedalia  Retail  Trade 
Zone.  Six  hundred  and  twelve  comple¬ 
tions  were  achieved  in  a  four-day  period. 
In  a  universe  of  38,000  homes,  612  com¬ 
pletions  provided  a  statistical  probability 
of  at  least  95%  accuracy,  according  to 
Molenda. 

The  questionnaire  was  developed  by 
the  newspaper  following  the  general  for¬ 
mat  of  their  original  survey  form  which 
was  developed  by  R.  Gary  Gomm  & 
Assoc.,  of  San  Antonio,  Texas. 

“The  survey  clearly  shows  that  there  is 
not  only  no  preference  for  a  morning 
newspapers  in  this  market,  it  shows  that 
there  has  been  no  shift  in  reader  prefer¬ 
ence  since  our  original  survey  of  the  mar¬ 
ket  five  years  ago,”  according  to  Molen¬ 
da.  “However,  that  does  not  mean  that 
we  will  file  this  away  and  forget  about  it. 
We  will  update  this  survey  periodically  to 
insure  that  if  there  is  a  change  in  consum¬ 
er  preferences  or  habits  we  will  be  aware 
of  it.” 

The  survey  was  also  used  to  study  the 
potential  acceptance  of  a  Saturday  news¬ 
paper — the  Democrat  is  now  published 
Sunday  through  Friday  afternoons — and 
the  trends  in  local  electronic  media  audi¬ 
ence. 
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Thomson  acquires 
Illinois  daily 

The  Jacksonville  (l\\.)  Journal  Courier, 
founded  July  30,  1831,  has  been  bought 
from  the  Fay  family  of  Jacksonville  by 
Thomson  Newspapers,  Inc.  of  Des 
Plaines,  Ill. 

The  announcement  came  from  pub¬ 
lisher  Robert  A.  Fay,  president  of  the 
Journal  Courier  Co.,  and  St.  Clair 
McCabe,  president  of  the  Thomson 
group. 

The  Journal  Courier  is  the  oldest  con¬ 
tinuously  published  newspaper  in  Illinois 
and  the  Fay  family’s  connection  with  it 
dates  to  before  the  Civil  War. 

The  newspaper  has  a  daily  morning — 
evening  circulation  of  17,250  and  a  Sun¬ 
day  circulation  of  17,825.  Jacksonville  is 
located  in  west  central  Illinois. 

McCabe  said  there  would  be  no 
changes  in  personnel  or  policies  of  the 
Journal  Courier.  He  said  Thomson  makes 
it  a  point  not  to  interfere  with  local  edito¬ 
rial  policies. 

“We  expect  the  sale  to  be  con¬ 
summated  on  December  15  and  the  trans¬ 
fer  of  ownership  will  take  place  at  that 


time,”  said  Fay. 

“We  want  to  thank  all  the  good  people 
of  west  central  Illinois  who  have  made 
our  business  such  a  challenge  and  a  plea¬ 
sure  over  the  years.  The  loyalty  of  our 
readers  and  advertisers  has  allowed  us  to 
publish  a  newspaper  which  we  feel  the 
entire  community  can  be  proud  of. 

“Thomson  newspapers  has  great 
experience  in  the  business  and  we  are 
confident  they  will  carry  on  this  fine  tradi¬ 
tion  of  community  journalism  here.” 

Two  members  of  the  newspaper’s 
present  management  will  continue  with 
the  paper  once  the  Thomson  newspapers 
take  over.  Judy  Fay,  company  vice  presi¬ 
dent,  will  assist  in  the  transition  and  will 
serve  in  an  advisory  capacity  thereafter. 
John  Power,  editor,  will  continue  in  that 
capacity. 

Reilly  resigns 
as  president 

Gerald  D.  Reilly  said  this  week  he  has 
resigned  as  president  of  Newsprint  Sales 
Ltd.  of  Greenwich,  Conn. 

This  organization  is  responsible  for  the 
marketing  and  distribution  of  newsprint 
produced  at  the  company’s  mills  in 
Riviere  du  Loup,  Quebec  and  Bear 
Island,  Virginia. 

Reilly  said  he  will  continue  as  a  market¬ 
ing  consultant  to  the  firm  as  well  as 
resuming  his  full  time  activities  as  an 
independent  broker/consultant. 


Press  ’N  Times 


By  Don  Fitzgerald 


I  didn’t  give  you  two  weeks  notice  before  I  hired  you  and  I 
don’t  intend  to  give  you  two  weeks  notice  now! 
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USJf'  **pes  an  important 
natural  resource  move? 


national  resource. 

America  is  less  dependent  on  foreiqi 
oil  these  days  ^ 

tho  '■eason  IS  coal  Another  is 

he  rail  system  that  moves  that  coal 

reliably  and  economically 

Today  s  freight  railroads  move 

some  60  percent  of  the  coal  that  pov 

ers  our  electric  ufilifies-and  they 

do  It  so  efficiently  that  transportation 

accounts  only  for  about  8  perceT 

of  the  average  residential  electric  bill 

Two  powerful  forces  work  to  keen 
ra.l  coal  transportation  economica?^ 

Une  IS  competition  Railroads 

capote  among  themselves  and 
w^h  other  forms  of  transportation 
^al  conipanies  compete  with  each 

other  And.  coal  Itself  competes  with 

other  sources  of  energy 

'•’he  other  force  IS  deregulation 

Since  1980,  railroads  have  Len 

ahin  10  onto  ,nlolong.|e,m  haul, nq 

'‘^sureprediclable  ^ 
coal  transportation  costs.  This 
keeps  rates  competitive  and-iust 
as  important- It  provides  the  service 
conversion 

to  coal  by  industries  and  electric 
Utilities 

America  needs  its  coal  as  never 
before  And  Americas  freight  rail-  ' 
roads  are  moving  it  as  never  before. 
For  more  information,  write: 
esource.  Dept  63.  Association  of 
American  Railroads.  1920  L  St  N  W. 
Washington.  DC  20036.  Or  if  ' 

^  deadline,  call  us  at 
(202)  835-9550  or  9555 


Freight  Trains. 
America’s  most 
vital  moving  force. 


SOUTH  BROWARD 
FLORIDA 


Born  and  raised 
in  South  Broward 


T he  Sun-Tattler  building  stands  for 
many  things.  It  depicts  the  growth  of  the  Sun- Tattler 
as  a  newspaper  and  the  growth  of  South  Broward 
as  a  dynamite  market.  Ever  since  Wallace  Stevens 
began  publishing  the  South  Broward  Tattler 
each  Friday  morning  in  1932,  joined  by 
another  weekly  newspaper,  the  Hollywood  Sun 
in  1935,  South  Broward  has  experienced 
a  cohesive  loyaity  developed  by  local  news 
coverage  and  community  service.  The  Sun-Tattier 
is  the  only  daily  newspaper  published  in 
South  Broward. 


The  Sun-Tattler  plant  incorporates  the  latest  and  finest  techniques 
of  newspaper  production. 


SunTattler 


A  Scripps-Howard  Newspaper 
Represented  Nationally  by  Story  &  Kelly-Smith 
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